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CHICAGO TRIBUNE 


CHICAG 


PULITZER PRIZE 


The Chicago Tribune has just 
been awarded the 1972 Pulit- 
zer Prize for general local re- 
porting. 

The Tribune won the award 
for a massive vote fraud 
investigation centering on 
Chicago's 1972 Primary. 

For three months, Tribune 
reporter, William Mullen, led 
two lives—working under- 
cover as a clerk in the Board 
of Election Commissioner's 
office by day, and working at 
the Tribune by night, docu- 
menting more than 1,000 
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cases of vote fraud in Chica- 
go's 1972 Primary. 

Other members of the Trib- 
une Task Force joined in the 
investigation. Led by George 
Bliss—Task Force members 
Philip Caputo, William Currie 
and Pamela Zekman labored 
up to 100 hours a week for 
four months gathering addi- 
tional evidence. 

Results: (1) Federal indict- 
ments of 79 persons. (2) A 
clean November 7th election. 
(3) And the 1972 Pulitzer 


Prize. 


Chicago Tribune 


A step ahead of the times. 


“Freedom of the press 1s one of the 
bulwarks of liberty and can never be 
restrained but by despotic government.” 


George Mason, 1725-1792 


A Voice 1n the Future © | 


Words from the past, concerned with a nation’s future. A reminder that the 
concept of a free press was one of the foundations of this free country. 


Looking to the future upholding of that concept, we at Copley Newspapers 
believe we must blaze the trail in the new newspaper technologies. Since 
our purchase of The Sacramento Union in 1966, we have transformed the 
oldest daily in the West into one of the most modern and advanced news- 
papers in the country. The Union’s production systems encompass 15 major 
technological firsts. By making The Sacramento Union a strong, vigorous 
voice in the capital of the nation’s most populous state, we are investing in 
our corporate future and that of the nation’s free press. 


Copley Newspapers... We intend to have a voice in the future. 


Coplay Newspapore 


California: The San Diego Union and Evening Tribune —The Sacramento Union— South Bay Daily Breeze — Alhambra Post-Advocate — Burbank Daily 
Review—Glendale News-Press— Monrovia Daily News-Post—San Pedro News-Pilot—lllinois: Illinois State Journal and Register wae Beacon-News— 
Elgin Daily Courier-News —Joliet Herald-News— Wheaton Daily Journal — Hawaii: KGU (AM) | 
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For AP Members Only 


for our staff photographers. 
| The last five Pulitzers were AP Wirephoto EXCLUSIVES — four from AP camerame and one from 
an AP member paper. : 


We’re particularly pleased about the new Pulitzer because just last month we al d AP Laser- 
photo, the greatest technological breakthrough in pho transmission since we. piones ed wi 


in 1935. 
It’s an unbeatable combination for AP members only: technological breakt ak oi oreaigi 


photographers, providing the world’s finest news photography. Dro sh) 


Our Nick Ut, who took this prize winner, is one of those AP greats. 


50 Rockefeller Plaza, New York, Ne Nv 
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By Lenora Williamson 


WHILE HAVING BREAKFAST IN A SIOUX CITY res- 
taurant, reporter Steve Johnson of the Des Moines Register 
Tribune asked staff photographer Warren Taylor whether he 
had any Tri-X rolls, Their waitress, assuming the question was 
addressed to her, promptly answered: “No. We have sweet 
rolls and cinnamon rolls, but I’ve never heard of Tri-X rolls.” 

* * * 

SOMEBODY UP THERE LIKES HIM—When the phone 
system in the cityroom of the Worcester (Mass.) Telegram 
went haywire, the only phone that worked belonged to George 
Labonte, religion reporter. Commented “take one nightside” 
column in the Gossiper employee publication, “There must be 
something to that religion beat business after all.” 

* * * 

PASSENGER LIST TYPO—AP staff photographer Fred 
Waters, St. Louis, was assigned to cover an inspection flight 
over the Mississippi River flood area. On the helicopter pas- 
senger list his name appeared as “Tread Waters.” Senator 
Adlai E. Stevenson III boarded the helicopter at Quincy, Illi- 
nois, took one look at the roster, and sought out the photog- 
rapher declaring, “I want to see a man named “Tread Waters’ 


covering a flood story.” 
* * * 


LEFT FENDING FOR HIMSELF punned the caption of 
the Nashville Tennessean for a photo by Jimmy Ellis showing 
reporter Dwight Lewis sitting dejectedly on the hood of his 
new fenderless and bumperless Volkswagen. In the dead of 
night, thieves removed only what they apparently needed from 
the car—nothing else. The remainder was not damaged. “I 
guess I can be thankful for that,” Lewis commented for the 


caption. 
* * * 


“IT’S NOT FUN ALL THE TIME. I don’t really have any 
life there, except for the newspaper. So I end up spending vir- 
tually all my time at the office.” John Walter, 26, was talking 
to Bob Greene of the Chicago Sun-Times during a brief Chicago 
stop en route to Washington. Walter has been editor of the 
Pacific Daily News in Guam since Gannett offered him the job 


a couple of years ago. “Remember,” he -mused to Greene, “we 


used to sit around and make all these plans about the way an 


__ ideal newspaper would run, how we’d never let anything stupid 


o » Mise el 


or embarrassing get into the paper... . 

“Well, you just can’t help it. There’s only so much you can 
do, and all your long-range plans somehow get pushed aside 
when you have to deal with the sheer problem of putting out 
a whole, new newspaper every day. And then the edition comes 
up, and you see things in it that you shouldn’t see, but it’s 


already time to start the next one.. .” 
* * * 


JUNIOR STORY—Phyllis Mackall, women’s editor of the 
Newport News (Va.) Times-Herald says her department did a 
double take in typing this engagement story. The future bride- 
groom is Fred J. Junior Jr., son of the Rev. and Mrs. Fred J. 
Junior Sr. of Gainesville, Florida. He is marrying Constance 
Diane Brown, daughter of Mr. and Mrs. John H. Brown Jr. of 
York County, Virginia. And where does the bridegroom work? 
For the JR Office Furniture and Equipment Company. 

* * * 


CONFESSION—Longtime advertising manager of the 
Farmington (Mo.) News is Albert Karsch, who writes a col- 
umn titled “The Marble Cup.” Karsch reveals that the “AK/ns” 
reference initials on his typed letters for 40 years means “Albert 


Karsch/no stenographer.” He has never had one. 
* * * 


ON ASSIGNMENT IN LEBANON when the Pulitzer Prizes 


were announced, Chicago Tribune reporter Philip Caputo, who © 


worked on the task force of the award-winning primary election 
investigation, was told the good news during a telephone call 
from Beirut. “No kidding,” Philip exclaimed, immediately add- 
ing: “A bomb just went off outside my hotel and somebody 
_ threw a grenade from a car. There’s fighting near the airport 
and I’m going to see how close J can get to it. I’ll get in touch 


- with you later.” 


circulation). Columbia University. 5 
20-23—INPA_ International conference. Town and Country Hotel, 
Diego. 
21-23-—Pacific Northwest International Circulation Managers Associatio 
50th anniversary convention, Salishan Lodge, Gleneden Beach, Oregor 
21-25—International Federation of Publishers, (FIEJ). Vienna, Austria.” 
22-27—Canadian Managing Editors’ Conference. Vancouver, B.C. ; | 
24—-Annual World Press Institute Forum, Macalester College, St. Paw 
Minnesota. : | 
26-27—Associated Press Missouri-Kansas wire editors association. Kansa 
City. : 
26-28—Editorial Writers critique. Northwest Daily Newspapers. Timberl } 
Lodge, Ore. | 

| 

; 

' 


JUNE 


3-I5—API Telegraph Editors and Copy Desk Chiefs. Columbia Universi 
4-8—Knight Newspaper Seminar, Circulation Management, Miami. 
7-9—Mississippi Press Association annual convention, Buena Vista Ho 
Motel, Biloxi, Miss. 
cysts Newspaper Offset Clinic, Holiday Inn, Ashtabula/Austinbu 
Ohio. 
8—Canadian Press meeting of French-language news editors, Quebec. 
8-9—Newspaper Advertising Executives Association, spring meeting. Ho 
day Inn, Gainesville, Ga. 
8-9—New England Daily Newspaper Association Regular Spring meetin 
‘Basin Harbor Club, Vergennes, Vt. 
10-I4—ANPA Research Institute Production 
with SNPA Mechanical Conference (East and West Division), Riverga 
and Roosevelt Hotel, New Orleans, La. 
10-15—-Newspaper Division Special Libraries Association, Pittsburgh. 
11-13—International Press Institute. Jerusalem. 
14-16—Arizona Newspapers Association, Summer Workshop, Sunrise Pa 
Hotel, White Mountain Apache Indian Reservation, McNary, Arizona. 
17-29—API Publishers, Editors and Chief News Executives (for newspaper 
under 50,000 circulation). Columbia University . ' 
20-23—Newspaper Personnel Relations Association. Milwaukee. 
21-23—Florida Press Association. Hilton Hotel, Port St. Lucie. 
21-23—Tennessee Press Association Convention. Holiday Inn Rivermo 
Memphis. ; 
22-23—New Jersey Press Assoc. Annual Summer Conference, Essex 
Sussex Hotel, Spring Lake, N.J. ; 
24-28—Association of Newspaper Classified Advertising Managers 53 
annual conference. The Queen Mary, Long Beach, California. 
25-29—Knight Newspaper Seminar, Organizational and Team Develo 
ment, Miami. 
28-30—Association of Newspaper Classified Advertising Managers, Long 
Beach, Calif. : 


JULY | 


8-11—Newspaper Personnel Relations Association, 25th Anniversary Cor 
ference. Pfister Hotel, Milwaukee, Wisc. 

15-18—International Newspaper Advertising Executives semi-annual meel 
ing. Hotel Nova Scotian, Halifax, Nova Scotia. 

20-22—South Carolina Press Association, summer meeting. Savannah In 
and Country Club, Savannah, Ga: i} 

23-27—Knight Newspaper Seminar, Modern Production Techniques, Miamil 

23-Aug. 24—Seminar, "News Media in Western European Countries. 
Temple Univ. School of Comm. The Netherlands. Contact: Dr. Samue 
Riley, Journalism School, Temple Univ., Philadelphia, Pa. 19122. | 


AUGUST i 


13-16—National Advertising Show, The New York Hilton, New York City 
23-25—Montana Press Association Convention. Big Sky, Montana. 
26-28—New York State Publishers Association. Otesaga Hotel, Coopers 
town, N.Y. 5 5 
29-Sept. I—International Newspaper Promotion Association-European D 
vision. Hotel Zurich, Zurich, Switzerland. } 


SEPTEMBER 


719—Ohio Newspaper Classified Clinic. Pick-Ft. Hayes Hotel, Columbus| 
13-I5—-PNPA Classified Clinic, Hershey Motor Lodge, Hershey, Pa. 
14-16—Pacific Newspaper Mechanical Conference. Southern Division. Bilf 

more Hotel, Los Angeles. r 
17-20—Knight Newspaper Seminar, "Training, Developing and Evaluatinc 

Your Employees,’ Miami. 
24-26—INPA Southern Regional conference. Hyatt House, Houston. | 
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VIOBILE 


Largest Interstate Project in South 


1-10 
TUNNEL 
OPENS! 


THE SOUTH’S LARGEST SINGLE INTERSTATE PRO- 
JECT—MOBILE’S $47.5 MILLION 1-10 TUNNEL—WAS 
DEDICATED AND OPENED FEBRUARY 10, 1973. 


THIS NEW AND NECESSARY LINK, CREATED TO 
RELIEVE THE EVER-GROWING PRESSURE OF DOWN- 
TOWN TRAFFIC, HAS, EVEN NOW INCREASED THE 
FLOW OF WEALTH INTO MOBILE. 


1-10 OPENS NEW VISTAS...DRAWS NEW INDUSTRY 
... PROVIDES NEW JOBS... MOVES MOBILE TO NEW 
WEALTH. GET YOUR SHARE OF THIS BONANZA 
THRU THE 


MOBILE 


PRESS 
REGISTER 


A NEWHOUSE NEWSPAPER 


Robert U. Brown 
Publisher and Editor 
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Publisher, Chairman of the Board, 


Awards for team reporting 


It is significant that the major Pulitzer Awards this year were made 
for stories that resulted from team efforts in investigative reporting. 
The case histories of each award show that this reporting technique 
has a built-in system of checks and balances that insure greater ac- 
curacy. Proof of this lies in the outcome of the stories reported by the 
Washington Post, the Knight Newspapers, the Chicago Tribune and 
the Sun Newspapers of Omaha, all of which resulted from the com- 
bined efforts of two or more staff members. 

Two of these stories—the Watergate case by the Washington Post, 
and the Eagleton affair by the Knight Newspapers—came at a time 
when belief in the credibility of the press was at a low ebb and these 
were attacked as extreme examples of press irresponsibility and shabby 
journalism. They have been proven to be examples of just the oppo- 
site. The Post team, unbeknownst to its readers, was restricted to using 
only information that was substantiated by at least two sources. The 
Knight team had the facts but in fairness went to Eagleton for his 
story before publication forcing him to make a public disclosure. 

These and other Pulitzer citations were for examples of press per- 
formance at its best and we hope the American public realizes it. If 
it hadn’t been for these newspapers, the public might never have 
known the full story of Watergate, the Eagleton medical history, the 
election frauds in the March ’72 primaries, and the vast unused finan- 
cial resources of Boys ‘Town. 


Shield law, or no law? 


Discussion of shield law legislation has developed from debate of 
qualified vs unqualified legislation to shield law vs no law. Whereas, 
a few months ago majority sentiment of newspaper editors seemed to 
support an unqualified or absolute bill in Congress to protect the 
confidential sources and information of reporters—and to stop the 
rash of subpoenas, contempts and jailings—the pendulum appears to 
have swung to opposition by the majority of editors to any legislation 
at all in this area. That is the implication drawn from an informal 
“show-of-hands” ballot during the recent ASNE sessions. 

A panel discussion before ASNE members brought out the difficul- 
ties of writing legislation which would provide the desired protection 
without providing a set of handcuffs to go with it. The legal require- 
ment of providing in the legislation definitions of “newsman,” “re- 
porter,” etc., contains many potential traps for the press. Today’s 
definition is subject to tomorrow’s interpretation, whatever that might 
be. 

We have frequently expressed our opposition to any qualified bill 
and our support of an unqualified bill. However, unless members of 
Congress can get together on a simple, uncomplicated statement of 
principle supporting the First Amendment—and the right of reporters 
to protect their sources, which had been an accepted protection of 


that Amendment for almost 200 years until recent court decisions— 


we are inclined to say “forget it.” 


James Wright Brown 
1912-1959 
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6 mo, average net paid Dec. 31, 1972—25,0: 
Renewal rate—75.24% 


The Oldest Publishers’ and Advertisers 


Newspaper in America 


| 


With which have been merged: The Journali 
established March 22, 1884; Newspaperdo 
established March, 1892; the Fourth Estadl 
March |, 1894; Editor & Publisher, June 2 
1901; Advertising, January 22, 1925. 

; 

; 


Managing Editor: Jerome H. Walker Jr. 


Associate Editors: Margaret C. Fisk, Ma 
Mehler, Jeffrey J. Mill, Lenora Williamsay 


Editorial Assistant: Marie Stareck. 

Midwest Editor: Gerald B. Healey. 
Washington Correspondent: Luther A. Hustoi 
Advertising Manager: Ferdinand C. Toubnell 


Sales Representatives: Donald L. Parvin, W. |} 
Pierce, Richard . Schultz, Kenneth 


Schmitt, Earl W. Wilken. 
Assistant to the Publisher and Promotion Mar 
ager: George Wilt. 


George S. McBride. 
Virginia A 


Advertising Production Manager: Bernadet 


Borries. 


Circulation Director: 


Classified Advertising Manager: 
Stephenson. 


| 
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Chicago: |11 East Wacker Drive, 60601. Phonl 

312-565-0123. Gerald B. Healey, Editor. 


lard L. Pierce, Richard E. Schultz, Advertisin 
Representatives. | 


Los Angeles: 1830 West 8th Street, 90057 
Phone: 213-382-6346. Scott, Marshall, Sand} 
& Latta, Inc., Advertising Representatives. 


San Francisco: 85 Post Street, 94104. Pha 
415-421-7950. Scott, Marshall, Sands & Latta 
Inc., Advertising Representatives. 


Washington: 1295 National Press Building 
Washington, D.C. 20004. Phone: 202-62 
8365. Luther A. Huston, Correspondent. B 


London: 23 Ethelbert Road, Birchington, Ken ‘ 


Marketing and Research Manager: 
Weis. 


Librarian: Adelaide Santonastaso. 


OFFICES 


General: 850 Third Avenue, New York, N2 
10022. Phone: 212 752-7050. TELEX 12 51 


England, Alan Delafons, Manager. 
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ints—“a license to steal”. I think that’s 
ood description, and the publishers who 
- accepting preprints at low rates per 
usand are stealing—from themselves. 

e newspapers who are depending on 
ir carriers to top or stuff the inserts are 
ing the easy money without much added 
dense, but they are adding pressure to 
- carrier problem in the Circulation De- 
ctment. 
he newspapers, especially evening pa- 
s, who are stuffing the inserts in the 
int are sacrificing news coverage by mov- 
sup press times or the subscribers receive 
‘ir papers late because of the extra time 
quired to make the insertions. 
Publishers who think through the whole 
yblem will realize that the low rate pre- 
int is “eroding our rate structure” as 
hur A. Culver, publisher, Riverside 
talif.) Press Enterprise said. 

Preprints have their place, but they 
ould pay their way. 
Marvin CLAy 


(Clay is circulation manager of the Pine 
uff (Ark.) Commercial.) 


OH 


TEADLINES FROM THE PAST 
We all know that news was made in the 
st without the benefit of the movable 
ess, the New York Times, Walter Cron- 
e, and the Six O’Clock Report. 
Had there been newspapers in centuries 
ne by, how would they have displayed 
meaningful news and features of the 
y? The following are just a few that 
ne to mind—some based on actual events 
d others just figments of a copy editor’s 
agination. Explanations are unnecessary. 
x # £ & & 
‘Pll Win by 2 Lengths,’ 
Confident Ben-Hur Says 


x * * & 
‘Asp Bite Fatal 
To Cleopatra 

x * * & 
Language School 


Opens Near Babel 
. * * * * 


WEATHER :—Partly cloudy followed by 
‘heavy rains, possibly for 40 days and 40 
nights. 
* %& & & # 
David Predicts 
[Pne-Shot Victory 
‘Over Goliath 
* &£ & & * 
Pisa City Council 
Sues Tower Builder; 
Tilt Called Hazard 
a ee ee ee 
Pyramid Builders Strike ; 
Union Asks Shorter Hours, 
Elimination of Whips 
* * & & # 


‘Michelangelo Injures Back 

At work on Sistine Chapel 

i= Leon BADEN 
Baden is copy desk chief for the 
burg (Pa.) Evening News.) 


ie is ai was “ mer OR eR 
- Last June, President Nixon asked me to 
_ chair a special Committee whose objectives 


are to develop better public understanding 
of the vital role of the Guard and Reserve 
and to obtain the full cooperation of Ameri- 
can employers in allowing and encouraging 
their employees to participate in the Guard 
and Reserve programs. When I accepted 
this assignment, I was confident that, once 
the need was known, American employers 
would willingly give their support and es- 
tablish personnel policies which would en- 
courage employee participation in these im- 
portant programs. As the former Chairman 
of the Board of General Motors, I am happy 
to report that my faith in the American 
business community has not been misplaced. 
I have been greatly encouraged by the early 
response I have received from companies, 
both large and small, and by the many per- 
sonnel policies sent to me as evidence of 
employer support. 

It is now Department of Defense policy 
that in any future build-up of the Armed 
Forces, the National Guard and Reserves, 
and not the draft, would be the initial and 
primary augmenting element for the active 
forces. Under the “Total Force” concept, 
the All-Volunteer force will be composed 
of 2.3 million active duty and 1 million se- 
lected members. 

In the past three years, equipment inven- 
tories of the Guard and Reserves, badly de- 
pleted during the Vietnam build-up of the 
active forces, have been replenished at an 


annual rate of more than $500 million. In . 


the next fiscal year, the equipment build-up 
will exceed $1 billion, and the total invest- 
ment of the Guard and Reserves will be 
the largest in any single year of our history. 
This addition of equipment is coming from 
existing resources. In addition, new mis- 
sions have been developed bringing Guard 
and Reserve components more in line with 
active duty counterparts. With these sub- 
stantial investments, there has been an in- 
tensification of the readiness training of 
the Guard and Reserve units. 

A well-equipped and fully-manned Na- 
tional Guard and Reserve, deployable on 
short notice, is potentially the most eco- 
nomical part of our defense system (30% 
of the manpower for less than 5% of the 
defense budget). An effective Guard and 
Reserve is also the best guarantee against 
having to use a peacetime draft in future 
years. 

To be a member of the Guard and Se- 
lected Reserve one must devote a weekend 
a month, and an additional two weeks each 
year, to training exercises. 


Fortunately, there are employers who en- 
courage their employees to participate in 
Guard and Reserve programs. Their en- 
couragement comes in the assurance that 
there will be no discrimination against 
those employees in their consideration for 
advancement; in the granting of military 
leave in addition to regular vacations; and 
in expressions of appreciation of their em- 
ployees’ contributions to the security of 
our nation. - é 

I urge all Americans, particularly em- 
ployers, to support this concept, a concept 
on which our nation was formed nearly two 
hundred years ago and a concept which has 
retained our basic freedoms ever since. 


J. M. Rocue 
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practice of describing the attire of women 
while never using the same technique for _ 
men. 2 = 
Ms. Steinem apparently is not a reader ~ 
of The Times. Since early this year, we 
have been publishing in our wedding stories 
a description of the way the groom and the 
best men were dressed. . 
The following description appeared in a 
recent account of a wedding: 
“The groom wore a Prince Edward tuxedo © 
of anecru color, featuring a three-quarter 
length three-button single-breasted coat of 
dacron-worsted brocade with black braided __ 
satin-trimmed lapels, accented by a black “ 
velvet collar. The black flare-leg trousers 
featured a satin trim. A ruffled shirt and 
bow tie completed his attire.” t 
We also encourage couples to include 
both the man and the woman in engagement 
and wedding photos. ly 
We aren’t making a conscious effort to 
please Ms. Steinem, but we agree with her 
that men and women deserve equal treat- 
ment in the news columns. 
: Rosert F. CAMPBELL 
(Campbell is editor of The Times, Gaines- 
ville, Ga.) . 


* * * 


CENSORSHIP i 
On page 23 of the April 21 Epiror & 
PUBLISHER issue is a one paragraph article 
about the Redondo Beach, Calif., city coun- 
cil passing an ordinance giving police of- 
ficers the power to seize news racks which 
impede the flow of traffic on sidewalks or 
fail to meet certain design specifications. 
The article ends with this sentence: “The 
ordinance is aimed at curbing offensive pub- 
lications and not as any form of censor- 
ship, the councilmen explained.” Y 
If this is not censorship, what pray tell 
is it? 
Davin JOHNSTON 


PM 


Short Takes ; 


APTS. FOR RENT-S. Dakota, Mice 
clean AC, 4 rooms, bath, Adults—Tampa _ 
(Fla.) Tribune-Times. ‘= 

* * * 
He is a charismatic speaker and... is 


a major farce in .. . politics —Havertown 
(Pa.) Leader. 


* * * 

“Lite shorthand and typing skills re- 
quired. Accuracy sesential.” — Chicago 
Tribune. 

* * * 


Aside from the two ships lost Sunday 
to enemy sire, .. . — Lock Haven (Pa.) 


Express. 
* * * 
MARYHILLE REST HOME for the 
aged & retired ... Room & broad avail. 


on daily, weekly or monthly basis . . . — 
Pottstown (Pa.) Mercury. 
* * * 
(E&P pays $2 each for amusing typo- 
graphical errors found in newspapers and 
reprinted here.) 
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In New York, the nation's advertising capital, 
more advertising executives — at both 
agencies and accounts —read The New York 
Times regularly than read any other 
publication. Trade or otherwise. 


Agencies % Clients % 


The New York Times 89 74 
Advertising Age 72 62 

Time 55 45 

ANNY . 47 31 
Newsweek 34 31 

The Wall Street Journal 32 40 

Madison Avenue 21 11 | 
Media Decisions 16 19 
U.S. News & World Report 12 12 | 
Business Week - 10 16 

Sales Management 2 6 


1973! A good year to let 
The Times reach —for you. 


: Frere ei 
Ehe New Hork Gimes 

First in media advertising among all <a 
U.S. newspapers. 


Source: Special Trendex Media Study. 
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By Lenora Williamson 


Photographers and news and picture 
ors should be aware that the area of 
vacy law is not only “unsettled” but 
1 be of increasing concern, Professor 
vid Gordon of Northwestern Universi- 
s Medill School of Journalism told the 
73 Newsphoto Conference for Editors at 
nio University, Athens. 
‘There is a need for news personnel to 
particularly conscious these days of 
sir own codes of ethics and standards of 
formance,” Gordon declared in urging 
rticular care not to intrude needlessly 
an individual’s privacy, or go beyond 
1e ordinary decencies.’ ” 
Ht is difficult to summarize exactly 
ere a photographer’s legal rights stand 
this moment, Gordon told the final ses- 
yn of the four-day workshop attended by 
anaging editors, news and picture edi- 
rs, photographers and journalism stu- 
mts. Like other aspects of the law- 
wmnalism relationship, the situation is 
anging and evolving very rapidly, he 
id. 
Gordon outlined what he termed as four 
ucial aspects of the “right to see” in 
ng-range implications. Generality No. 1, 
2 declared, is that the “right to see” is 
t the private right of a photographer, 
nt a right to be exercised on behalf of 
forming the public. 
“Although a legal distinction would be 
most impossible to draw between where 
1formation leaves off and titillation be- 
ins, there’s at least an ethical question 
ere, if not a legal one, and I suspect 
creasingly it’s an ethical question that 
e courts are going to concern themselves 
ith. 


Precedent risks 


“If you make the arguments for right 
5 see merely a sensational picture then I 
ink it is harder for.other people to make 

e same kind of argument given a more 
olid basis. I think it is crucial that any 
ime newspaper people get into a legal 
ase that it be a strong case rather than a 
veak one ... when you get a case that 
im that strong you run the risk of a 
recedent that an awful lot of people are 
going to have to live with in the future 
sven if the cases are stronger.” 
 Gordon’s second “generality” was that 
he “right to know” and the “right to see” 
ire very frequently misused terms. “They 
we really closer to ethical than to legal 
soncepts, despite the efforts of many peo- 
yjle to elevate them to legal and even 
constitutional status. As general state- 
nents of societal values, they are good 
ghrases. But in using them, don’t over- 
state their legal bases, because some 
sharp lawyer is going to challenge you on 
hose points, and perhaps divert attention 


wy 


*hotographers, editors 
arned of privacy laws 


from what’s really important about these 
two concepts...” 

Gordon briefly noted as other aspects of 
the “right to see” his contention that 
there is no major difference between pic- 
tures and textual material in most situa- 
tions where legal questions arise and also 
the increase in the pressures government 
has brought to bear on the press. 


Privacy law 


The expert in journalism law, at one 
time a reporter for the Wisconsin State 
Journal, outlined four separate kinds of 
torts (civil wrongs) which have been sub- 
sumed under the law of privacy, noting 
that they are not mutually exclusive: 

1. Intrusion on physical solitude, in a 
situation where a person has a recognized 
right to physical solitude. 


Every Saturday Since 1884 


2. Publication of private matters that 
violate the ordinary decencies, however 
those may be defined. 


3. Putting an individual in a false light 


or position or fictionalizing some aspect of 


his activities, in regard to the public’s — 


perception. 


4, Appropriation of some element of a | 


person’s 
poses. 
Truth, while an absolute defense in 
libel actions, may only worsen the situa- 
tion in two areas of privacy (instrusion 


identity for commercial pur- 


on physical solitude, and publication of 


matters violating the ordinary decencies), 
and the best defense is newsworthiness, it 
was noted. While that may be a “some- 
what subjective standard” nonetheless it 
is becoming increasingly important in pri- 
vacy matters. 

Establishment of newsworthiness of a 
picture or other item may be by proving 
that the subject is of public interest, that 
it involves a public figure, or that it is 
based on public record, but Gordon re- 
minded that libel law at this point is not 
totally clear as to who or what is a “pub- 
lie figure.” 

(Continued on page 13) 


Copy editors regain control 
of content to settle dispute 


Agreement has been reached in a dis- 
pute that shut down Le Soleil for four 
days last weekend and forced cancellation 
of Monday’s edition. 

The shutdown came about when 19 
unionized copy editors on the Quebec daily 
resigned in protest over loss of jurisdic- 
tion of new copy corrections and the elim- 
ination of 19 proofreaders after the paper 
installed electronic photo-composing 
equipment. 


The copy editors walked out on May 6 


charging that the technological changes 
made “a mess” of the paper because of 
loss of newsroom control over final edito- 
rial content of the paper. (E&P, May 
IPA) 

The editors also complained they didn’t 
have the proper rules and measurement 
books to do their work properly under the 
new system. 

The real crux of the dispute was re- 
ported to be the hiring of proofreaders 
under control of the news editors. When 
Gabriel Gilbert, president and publisher 
of Le Soleil installed $2 million of the 
most sophisticated newspaper  photo- 
composing equipment available, the jobs 
of 19 proofreaders were eliminated. 


Involved in corrections 


Under the new agreement, a journalist- 
supervisor answerable to the news desk 
will be able to order corrections in news 
copy at any stage of the production proc- 
ess. The agreement also provides that at 
least one journalist-supervisor will be on 
duty whenever pages are being made up, 


No page will be sent to photoengraving 
until it has been approved by the duty 
supervisor. 

In addition, a special four-man commit- 
tee of journalists will be set up for a 
three-month trial period to ensure correc- 
tions made during the production process 
will not affect writing quality. 

The conflict also involved a dispute over 
which union will represent the 13 typists 
who prepare news copy to be fed into the 
Linotron machines. The proofreaders be- 


longed to the journalists’ union. Gilbert 


believes the typists should belong to the 
International Typographical Union, whose 
stewards ordered the editors out of the 
composing room last week. The Quebec 
City Journalists’ Union is challenging this 
before the Quebec Labor Relations 
Board. 

In the meantime, union negotiator Gil- 
les Boivin said under the agreement 
reached “Management has given us all 
the guarantees and the means needed to 
assure newsroom control of the quality of 
content...” 

Le Soleil, with a circulation of about 
170,000 is the city’s largest daily newspa- 
per and the biggest paper in Canada east 
of Montreal. The paper employs 700, in- 
cluding 132 editorial staff members belong- 
ing to the journalists’ union. The paper 
publishes three editions on weekdays, in- 
cluding a regional edition for the 
Saquenay-Lac St. John area. 


Management said all personnel would 
be paid for the period of the shut down. 
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“Detroit hice Press names 
city’s top dope dealers 


By Margaret Cronin Fisk 


A two-year investigation into Detroit’s 
heroin trade by the Detroit F'ree Press is 
expected to culminate soon with the grand 
jury indictments of several Detroit police- 
men and alleged dope dealers. 

Free Press city editor Walker Lundy 
said sources close to the grand jury have 
reported to the Free Press that indict- 
ments should be handed down this week. 
He said indictments might be delayed be- 
cause of grand jury reluctance to indict 
Detroit policemen during National Police 
Week. 

The grand jury activity follows by a 
few weeks one of the most dramatic parts 
of the long Free Press investigation—the 
publishing of profiles of 11 alleged dope 
dealers and seven allegedly crooked 
cops. 

The profiles were the result of months 
of research by Free Press reporter 
Howard Kohn. Another reporter, William 
Schmidt, was involved in preparing the 
profiles of dope dealers, Lundy said. 

It was primarily Kohn’s story from the 
beginning two years ago when he reported 
on life in an inner city dope house. Kohn 
lived in the dope house for a week, then 
described the “nightmarish” life on the 
drug scene, Lundy said. 


Heroin easy to buy 


Next the Free Press set out to “show 


how easy it is to buy heroin in the city,” 


Lundy said. Previously Detroit police had 
been claiming inability to locate or stop 
the dealers. 

- Kohn would visit other dope houses, buy 


heroin and take it back to the Free Press 


to be analyzed. As the Free Press began 
publishing the dope series, more and more 
people began giving Kohn information on 
dealers, crooked cops and financiers. 
From the beginning, a major factor in 


the story was the alleged police corrup- 


tion. “Everybody on the street knew cops 
were on the take,” Lundy said. Kohn fre- 
quently observed policemen going into 
dope houses, he added. 

The Free Press couldn’t use these ob- 
servations as proof of corruption, he said, 
because the policeman could claim he was 
contacting an informer. 

Despite the Free Press constant uncoy- 
ering of dope dealers and dope houses, 
Detroit Police were not using the in- 
formation gathered by Kohn, Lundy 
added. 

After a grand jury was formed to in- 
vestigate the drug trade in Detroit, its 
investigators “finally” contacted the Free 
Press, Lundy said, and began trading in- 
formation. 

Then using information gathered over 
two years from “honest police agencies” 
and dope dealer sources themselves, the 
Free Press began preparing profiles on 
the top dope dealers and top crooked 
cops. 

The Free Press charged 11 Detroit area 


residents with being top dealers. Before 


running the story, Lundy said, Kohn and 
8 


several editors “sat down with our libel 
lawyers” to determine who the Free Press 
could call dope dealers without fear of 
losing a libel action. The final 11 were 
confirmed by a number of sources. Most of 
those named had narcotics arrests, Lundy 
said. 


Pared down list 


Two weeks later the Free Press did the 
same thing with the Detroit police depart- 
ment. First, Lundy said, they had a list of 
32 policemen who the Free Press believed 
were on the take. After paring down to 
only those they were “dead sure” on, and 
which the Free Press lawyers agreed 
could be used, the Free Press published 
profiles of seven cops charged with being 
involved in the heroin trade. 

Before publishing the profiles, Lundy 
said, the Free Press was careful to make 
sure that any charges were corroborated 
from several different sources. 

The profiles included names, pictures, 
addresses, methods of operation, and 
documentation to back the Free Press 
charges. Lundy said the Free Press is 
now planning another profile of a top 
heroin financier, who also is expected to 
be indicted by the grand jury. 

As for getting higher into the drug 
echelon, Lundy said “we’ve kind of blown 
our wad. It took us two years to get to 
this level.”’ But he added “we don’t know 
who’ll call tomorrow” with more informa- 
tion about higher ups. 

Lundy praised Kohn as an “incredibly 
cool reporter. He goes into places that 
police undercover people won’t go.” 

Lundy said the Detroit Police depart- 
ment is “extremely mad at us.” Before the 
grand jury really got going, the Detroit 
police commissioner referred to the Kohn 
stories as “fiction,” Lundy noted. Now 
“the commissioner is saying we’re trying 
people in the newspaper,” he said. 

Lundy said, however, that despite the 
Free Press investigations the Detroit po- 
lice did nothing about the heroin traffic in 
the city and “it’s time the people have 
found out about it.” 
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New process reduces 
plastic plate costs 


Letterflex Systems, an operating unit of 
W. R. Grace & Co. has introduced a less 
costly and more efficient process for the 
production of shallow relief, photopoly- 
mer, newspaper printing plates. — 

Known as “Dry Development,” the 
new process has as its key advantages 
high productivity and low capital invest- 
ment. Two different machine systems are 
available; Letterflex System 135 and Let- 
terflex System 290. These machines pro- 
duce 35 and 90 high-quality plates per 
hour, respectively, directly from a photo- 
graphic negative. 
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Chinese editors begin 
d-week tour of U.S.A. 


A group of 21 Mainland Chinese jou 
nalists arrived in New York May 17 o 
the first leg of a three-week tour of eig f 
major cities across the U.S. 

The tour arrangements” were made b b 
the American Society of Newspaper Ed 
tors, some of whose members toured Ch 
na last fall. The ASNE is being assis 
by the National Committee on U.S.-Chir 
Relations, Inc. Charles W. Yost wh 
stepped down as Chairman of the Natior 
al Advertising Review Board this we 
was named president of the China Com 
mittee. 

The Chinese entourage, composed of 
men and 5 women, is led by Chu Mu-chil 
director of Hsinhua, the Chinese ney 
agency. Members of the group are: 

Wang Chen, deputy director of the 
formation Dept., Ministry of Foreig 
Affairs; Li Po-ti, deputy editor-in-chief 4 
China Reconstructs; Pu Chao-min, depw 
director of the International News Dept 
Hsinhua; Chang  Ch’ang-hai, leadin 
member of editorial dept., Wen Hui Daily 
Shanghai; Hsiao Hang, leading membe 
of home news dept., the People’s Daily 
Wang Hsi, deputy editor-in-chief, Pekin, 
Review; Lan Tze-an, deputy editor-i 
chief, China Pictorial; Li Ch’in, head om 
foreign affairs correspondents  sectio 
Hsinhua; Wang Fei, director of intern 
tional news dept., Hsinhua; Shen Ping 
chich, deputy director of reference 
brary, Hsinhua; Chang Tao, chief of cor 
respondents Séchion: Nan Fang Daik | 
Kuangtung Province; Chang Chi-hsin, edj 
itorial staff of international news dept 
Peoples Daily; Chiang Cheng-tsung, dep 
uty head of Foreign Correspondents Dif 
vision of Information Dept., Ministry of 
Foreign Affairs; Chao Chi-hua, depul 
head of division of Dept. of North ang 
South American and Oceanian Affairs 
Ministry of Foreign Affairs; Chang Yau 
hsin, Hsinhua photographer; Yu Kuan 
hua, cameraman, Peking Television; Yar 
Wei, staff member of Chinese People’ 
Assoc. for Friendship with Foreign Coun 
tries; Hsieh Wen-ch’ing, staff member 0 
home news for foreign service, Hsinhua 
and Yu Ching-ch’ing, staff member of For : 
eign Correspondents Division of Informa} 
tion Dept., Ministry of Foreign Affairs. 

In New York, the journalists will tow 
the U.N., AP and UPI Wall Street Jour 
nal, and New York Stock Exchangt 
among other places. Then on to Bostor 
where they will get a brief taste of New 
England with trips to historic Lexingtor 
and Concord and an outing to a smal 
farm. In addition, they will visit Harvare 
and MIT and get a look at MIT’s com 
puterized layout for printing newspa 
pers. :. 
The remainder of the itinerary lists 
trips to Atlanta, Washington, D.C., Chica. 
go, Denver, San Francisco, and Honolulu 
The editors will return to Hong Kong 
from Honolulu on June 15. 
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Ingersoll buys 


The Coatesville (Pa.) Record, an after 
noon paper, has been purchased by Ralph 
Ingersoll. 4 


yao ee ee 


i | 


: Mit 

- id 

oy ee 
_—_ * 


Z , ——— 


Award 


Winners 


LN 


| mae Kar | 
Editor & Publisher 


Newspaper Promotion Awards 


Presented at the 43rd Annual Conference 
International Newspaper Promotion Association 


San Diego, California, May 23, 1973 


Classification |—Circulation/editorial promotion, in-paper 
2ST PRIZE (over 100,000): Cleveland Plain Dealer 
*ST PRIZE (under 100,000): Birmingham Eccentric 
tificate of Merit (over): Charlotte Observer* 
tificate of Merit (under): Wilmington Journal 


Classification 2—Circulation/ editorial promotion, radio 
RST PRIZE (over 100,000): Detroit Free Press* 
RST PRIZE (under 100,000): San Rafael Independent- 
Ry Journal 
tificate of Merit (over): Milwaukee Sentinel 
ificate of Merit (under): New Brunswick Home News 


Classification 3—circulation/ editorial promotion-television 
RST PRIZE (over 100,000): Chicago’s Today 
RST PRIZE (under 100,000): South Bay Daily Breeze* 
-tificate of Merit ( over): San Francisco Chronicle 
-tificate of Merit (over): Detroit News* 


Classification 4—Outdoor media 
RST PRIZE (over 100,000): New York Times* 
rtificate of Merit ( over): New York Times* 


Classification 5—Carrier Promotion 
RST PRIZE (over 100,000): Minneapolis Star & Tribune 
RST PRIZE (under 100,000): Valley News Dispatch 
rtificate of Merit (over): Vancouver Sun 
ificate of Merit (under): New Ulm Daily Journal 


Classification 6—Circulation Direct Mai! Promotion 
RST PRIZE (over 100,000): Houston Post* 


- Classification 7—Trade Paper Advertising Promotion 
RST PRIZE (over 100,000): Chicago Tribune* 

urtificate of Merit (over): Le Soleil 

rtificate of Merit (over): Sunday Times of Great Britain 


j Classification 8—Direct Mail Advertising Promotion 
RST PRIZE (over 100,000): Chicago Tribune* 
(Certificate of Merit (over): New York News* 


Classification 9—In-paper advitising promotion 
‘RST PRIZE (over 100,000): Houston Post* 

‘RST PRIZE (under 100,000): Easton (Pa.) Express 
srtificate of Merit (over): Times of Great Britain* 
srtificate of Merit (under): Paddock Publications 


big. Classification 10—Advertising Presentations 
(RST PRIZE (over 100,000): Virginian-Pilot & Ledger-Star 
or ificate of Merit ( over): Financial Times of London 
DITOR & PUBLISHER for May 19, 1973 
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Classification |1—Audio-Visual Presentations 
FIRST PRIZE (over 100,000): Wall Street Journal 
Certificate of Merit (over): St. Petersburg Times 


Classification |12—Advertising Promotion, radio 
FIRST PRIZE (over 100,000): Detroit News* 
FIRST PRIZE (under 100,000): South Bay Daily Breeze* 
Certificate of Merit ( over): Detroit Free Press* 
Certificate of Merit (over): Baltimore Sunpapers 
Certificate of Merit (under): Illinois State Journal & Register 
Certificate of Merit (under): New Westminster Columbian 


Classification 13—Advertising promotion, television 


FIRST PRIZE (over 100,000): Washington Post 


Classification 14—Research 
FIRST PRIZE (over 100,000): Los Angeles Times 
FIRST PRIZE (under 100,000): Sacramento Union 
Certificate of Merit (over): Detroit News* 


Classification 15—Public Relations 
FIRST PRIZE (over 100,000): Boston Globe 
FIRST PRIZE (under 100,000): Oakland (Mich.) Press 
Certificate of Merit (over): New York News* 
Certificate of Merit (over): Houston Post* 
Certificate of Merit (under): Amarillo Daily News 
Certificate of Merit (under): South Bay Daily Breeze* 


Classification 16—Public Relations, special events 
FIRST PRIZE (over 100,000): Baltimore News-American 
FIRST PRIZE (under 100,000): State College Pennsylvania 
Mirror 
Certificate of Merit (over): Detroit Free Press* 
Certificate of Merit (under): Port Huron Times Herald 
Certificate of Merit (under): Palm Beach Post 


Classification 17—Public Relation Films 
FIRST PRIZE (over 100,000): Dallas Morning News 
FIRST PRIZE (under 100,000): Tallahassee Democrat 
Certificate of Merit (over): Charlotte Observer* 


NOTE: First Prizes and Certificates of Merit awarded 
in circulation groups for newspaper with circu- 
lations over and under 100,000, at the discretion 
of the judging panels. 


* Indicates won more than one award. 
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By George Wilt 


A ballroom full of the best promotion 
efforts of newspapers from the U.S., 
Canada and Europe, numbering more than 
700 individual entries, was screened by 
eleven juries of Southern California 
judges in selecting the 56 winners of 
Epitor & PUBLISHER’s 38th annual News- 
paper Promotion Awards Competition. 

The entries embraced individual efforts 
and complete campaigns for advertising 
and circulation promotion, research, public 
relations and community service activi- 
ties, including use of all media. Newspa- 
pers submitted their outstanding cam- 
paigns in 17 categories, newly-selected for 
19738 by a committee of the International 
Newspaper Promotion Association, in con- 
sultation with E&P, and in two circulation 
groups covering newspapers both over and 
under 100,000 circulation. 

Judging was completed in San Diego, 
Calif., last month, and involved a week- 
long effort by leaders of the advertising, 
public relations, publishing and research 
fields from San Diego and surrounding 
areas. The judges selected 27 entries for 
First Prize plaques, and awarded 29 Cer- 
tificates of Merit. 

All entries in the competition, including 
the winners, will be exhibited at the 48rd 
annual conference of INPA, held at the 


Town & Country Hotel, San Diego, May 


_ 20-23. The awards will be presented at an 


awards luncheon on Wednesday, May 28, 
by George Wilt, assistant to the publisher 


and promotion director of E&P. 


Judging of the entries was based on: 


_ idea, concept and creativity, execution— 


h 


can's 
- BiCentennial in 
Prize 


including copy, graphics and production, 


and results or effectiveness of the promo- 
tion. 
The competition included six categories 
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SPECIAL EVENT—The Baltimore News-Ameri- 
program to promote the newspaper's 
its community earned a First 
Public Relations-Special Events 
‘classification. 


in the 
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26 best promotion campaigns cited 
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for circulation/editorial promotion, includ- 
ing use of in-paper advertising, radio, tel- 
evision, outdoor media, carrier promotion 
and direct mail; eight advertising promo- 
tion classifications: in-paper, trade paper, 
direct mail, advertising presentations, au- 
dio-visual presentations, radio, television, 
and research; and three public relations 
groups: public relations, special events, 
and p.r. films. Some categories included 
up to a hundred individual entries. 


Multiple Winners 


Nine newspapers won more than one 
award, with the Detroit Free Press, De- 
troit News, Houston Post, Chicago 
Tribune/Today, and Torrance (Calif.) 
South Bay Daily Breeze each winning 
three awards, and the New York Times, 
New York News, Charlotte Observer and 
Times of Great Britain each winning two 
awards. 

While judges were authorized to award 
84 First prizes and a like number of 
Merit Certificates, they actually selected 
dozen less entries for winning honors. In 
several categories an insufficient volume 
of entries in the under-100,000 circulation 
category influenced the lesser number of 
awards. On the other hand, ties in voting 
produced extra Certificate of Merit win- 
ners in four classifications. 


Outstanding entries 


The Cleveland Plain Dealer’s entry in 
the in-paper circulation promotion catego- 
ry was a brown kraft paper bag, enclosing 
a variety of gift coupon items, labeled 
“The Christmas Gift Bag.” It carried a 
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You con help me earn this fabulous trip ALSO 
sel th Gor ares resources in the Upper Midwest! 


CARRIER PROMOTION—A variety of trips and 
contests earned top honors for the Minneapolis 
Star and Tribune in the carrier promotion cate- 


gory- 
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circulation coupon, and was the unan: 
mous choice of the panel of judges. 
The under-100,000 circulation winne 


Eccentric, consisted of a series of fu 
pages using eight-column photographs 
and promoting the newspaper’s staff an 
coverage. 

Two television and two radio categorie 


were reviewed by the judges in sessio 1 
held .at San Diego’s KFMB studios 
Judges watched videotapes on a monito 
in one of the executive offices, shown fron 
the station’s master control room, 
then adjourned to a projection room 
watch those commercials submitted 
film. In an adjacent sound studio 
KFMB radio, another panel listed to tape 
of radio spots promoting both circulatior 
and classified advertising. After an all 
day judging session, additional judgi 
time was scheduled at the studios of Ci 
ra Associates, a local broadcast productio 
firm to complete the judging. 
A total of 21 entries had been submitter 
in the “Outdoor Media” category, but th 
judging panel came up with the sami 
winner for First Prize and Certificate @ 
Merit. The New York Times’ electiot 
campaign, “Be one up on topic one” tool 
top honors, with the well-known “I got 
job through the New York Times” cami 
paign used in all outdoor media and t 
city’s subways earned a Certificate 
Merit. 1 
Well-rounded carrier programs includ™ 
ing complete variety in deployment @& 
trips and contests earned first prizes fom 
the Minneapolis Star and Tribune and the 
Tarentum (Pa.) Valley News Dispatch. 
A series of small, full-color mail piece 
promoting various parts of the newspa® 
(Continued on page 11) 


campaign, 
"We get there first" promoting various sections 
of the Post, was only winner in circulation pro- 
motion direct mail category. Series was createc 
by the Post's agency, GLD&W. 
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romotion awards 
(Continued from page 10) 


—sports, magazine, women’s news— 
i the direct mail circulation promotion 
ard for the Houston (Tex.) Post. The 
hpaign was submitted by the Post’s 
mcy, Goodwin, Dannenbaum, Littman & 
agfield. No other awards were 
ssented in the category, which drew 
y 11 entries. 
"he Chicago Tribune’s campaign of 
-color doubletruck ads featuring dra- 
be photography and the slogan, “The 
bune Crowd,” walked off with honors 
the trade paper advertising category. 
2 judges commented on the “high mood 
ithe photographic illustration, forcing 
. to read the brief copy.” The Tribune 
» won the advertising direct mail cate- 
'y, with the judges zeroing in particu- 
ly on a promotion headlined ‘“Ad- 
-ations.”” 
A mailing on theatre audiences won a 
etificate in the BBLESOFY. for the New 
rk News. 
The in-paper advertising promotion 
‘egory drew about 90 individual entries, 
yut evenly divided between large and 
all-circulation papers. The Houston- 
st beat out the Sunday Times of Great 
itain for First Prize for larger newspa- 
*s, while the Haston (Pa.) Hxpress 
mpaign, “Take the Express,” won easily 
‘the under-100,000 circulation group. 
{n the presentations category, the Nor- 
kk Virginian-Pilot earned a First Prize 
th a flip-chart general presentation pro- 
ced by Omer (Dick) Shively. Runner-up 
me from the Financial Times of London 
ingland). 
[he judges described the Norfolk entry 
“the most complete sales presentation 
the competition, including even an or- 
r blank and a credit reference sheet for 
2 use of the business office. The content 
owed for continuous up-dating.” 


CARRIER PROMOTION — Te Raves of E. D. Kramer Co., 
Robert N. Weed, Publisher of the Orange Coast Daily Pilot, and 
Frank Hill, Circulation Manager for the San Diego Tribune, ex- 
amine carrier promotion entries. 


son, 


TELEVISION — Jackie Jenke, Coordinator at the University of 
California at San Diego's Public Affairs Office, James H. Ander- 
Promotion Manager at television station KFMB, and Dave 
Hathaway, Media Director at Franklin & Associates, Inc. 


judge 


television classifications in the E&P promotion contest. 


A Wall Street Journal black-and-white 
slide presentation directed to the liquor 
classification won first prize in the audio- 
visual category, beating out a variety of 
slide, stripfilm and motion picture entries 
on the basis of its compelling hard sell. 
The panel required nine different types of 
projectors to view the varied field of en- 
tries in the category. 

“A look at Southern California Movie- 
going,” an entry submitted by Fred Sel- 
zer, Jr., research marketing director of 
the Los Angeles Times easily top honors 
in the research category. The judges 
called the entry “an excellent methodolog- 
ically sound research design, with analy- 
sis by various behavioral and demographic 
categories providing the potential users 
practical application in the marketplace. 
The findings of the research have signifi- 
cance not only for commercial usage, but 
to academic research and thinking in the 
area of the mass media.” 

They awarded First Prize for newspa- 
pers under 100,000 to the Sacramento 
Union for a consumer videotaped panel, 
designed to uncover shopping behavior of 
consumers in the furniture industry. “The 
focus group was expertly selected and 
monitored . a fine sales piece and 
research design,” the judges said. 


Anniversary winners 


In the public relations and _ special 
events categories the winners included 
newspapers celebrating their 100th and 
200th anniversaries. The Boston Globe 
100th Anniversary celebration was cited 
“for originality and dignity, an outstand- 
ing presentation, with appropriate use of 
historic front pages, and employees parti- 
cipation in carrying out community 
theme.” 

In the under-100,000 circulation group, 
the Oakland (Mich.) Press took First 
Prize for a campaign involving the 
change of the paper’s name from the Pon- 
tiac Press. Beginning with a long-term 

(Continued on page 12) 
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DIRECT MAIL PROMOTION — _ Howard 
Saunders, art director with Chapman-Michetti, 
Richard Meads, President of Knoth & Meads, 
and Ivan Radovich of Pacific Outdoor Ad- 
vertising, worked together as judges on the 


OUTDOOR MEDIA Classification. 


AUDIO-VISUAL PRESENTATIONS — Howard 

Matson, Director of Copley Productions, Inc. 

and Angela Warring of Barnes-Chase adver- 

tising agency, viewing films and slides in E&P 
competition. 


il 


OUTDOOR—The New York Times' campaign 
during the presidential elections last year, "One 
up on topic one" earned it First Prize for out- 
door media promotion. The Times also won a 
Certificate of Merit in the same classification. 


ee A) 


OR aaa 


~TRADE PAPER ADVERTISING PROMOTION 

— Bert Stolpe, publisher of the Hotel & 

Travel Index, and Robert Perine, art director 

with Frye & Smith, Inc., examine an entry from 
the Chicago Tribune. 


RESEARCH-—Dr. David Feldman, Associate Professor of Sociology 
and Communications at the United States International University, 
Marketing Services department of 
Wickes Corporation, and Randall D. Grimm, Director of Research 
with Barnes-Chase Advertising, Inc., study methodology and re- 


Donald Clothier (forward), 


(Continued from page 11) 
teaser campaign, demographic and circu- 
lation problems were considered and 
treated with elegance and simplicity, the 
judges said. “Results are impressive too,” 
they added. 

The top honors for special events went 
to the Baltimore News-American for its 
200th Anniversary celebration, cited as “a 
well-planned, well-executed and _  docu- 
mented event that involved all of - its 
communities in commemorating its bicen- 
tennial anniversary.” 

The Pennsylvania Mirror, State Col- 
lege, Pa., took First Prize for special 
events in the under-100,000 circulation 
category with the “Mirror 500,” a contest 
involving staff, advertisers, and the aye 
community, cited by the judges for “s 
perb execution, completeness of the ca 
gram as demonstrated by excellent re- 
sults.” 

Several of the films submitted in the 
competition will be available for viewing 
at the INPA Conference, and cassettes 
will be produced including radio spots 
submitted in the competition. 

For next year’s competition, judging 
will return to New York, with awards 
presented at INPA’s 44th annual confer- 
ence in Cleveland, Ohio. 


ernest omen 
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PUBLIC RELATIONS, SPECIAL EVENTS — 

James R. McCain, Director of Public Informa- 

tion for San Diego County, Jerry Wynn, Public 

Relations Director for the San Diego Chargers, 

and Steve Ellingson, President of the U-B 
Newspaper Syndicate. 


Harold Betancourt, 


search entries in E&P awards competition. 
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IN-PAPER PROMOTION 

Judges Robert Nichols of advertising agency Phillips-Ramsey, Inc., 

President of Walters-Betancourf, Inc. and 

Rudy Marcus, Advertising Director at the Riverside Press-Enterprise, 
study a classified advertising entry from the Houston Post. 


PUBLIC RELATIONS — William C. Harmd 
Jr., Public Relations Administrator for Né 
tional Steel & Shipbuilding Co., Eva G. Irvine 
Public Information Director for the Americam 
Cancer Society, and Dr. Frederick C. Whitnes 
of the University of California at San Dieg 
Journalism Department. 


: 


=) 


) 


PUBLIC RELATIONS- AUDIO VISUAL — D1 

Glenn Fulkerson, from California State U 

versity at San Diego, Ardys Heise, Public Af 

fairs Officer at the University of California a 

San Diego School of Medicine, and Randa 

Mitchell, President of Mitchell & Associate 
advertising agency. 


—— 
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10 PROMOTION — Marilyn P. Lees, 
vager of Program Promotion at the Uni- 
ity of California at San Diego, and Mel 
1 of Cinira Corp., in the sound studio at 
'o station KFMB as they listen to tapes of 
radio spots in the E&P competition. 


low do you get to 
Easton? 


fake The Express! 


You're an advertiser and you'd like to know . . . “How do I get 
rf to my customers in E i? 


n 

Take The Express! 

It stops at more then 26,000 homes in the immediate Easton- 
Phillipsburg ‘area on its way to more than 33,000 families along 
The Express route. Not a trunk line, but a solid trans- 
ortation medium for your advertising message, The Express 
as been successfully “haulin’ the freight” for well over 100 


‘The EXPRESS 


reaching more than 53,000 families daily 


-PAPER WINNER—The Easton Express’ in- 
per campaign, "Take the Express" was named 
st in its field among newspapers with under 
100,000 circulation. 


ormer news plant 


‘ill become a bank 


‘The onetime home of the Miami Beach 
“Jla.) Sun is going to be a bank and 
‘ice building. 

The Miami Herald (Knight) announced 
is week that it had sold the Sun build- 
g, which contains 12,000 square feet of 
vace, to the Miami Beach Federal Credit 
nion for $185,000. The property includes 
parking area of 14,000 square feet of 
yace. - 

Originally the one-story, built in 1942, 
as a grocery store. When the Herald 
squired the Sun several years ago it 
‘oved it to the Herald presses in Miami. 


oo 


See 


excitement 
STARTS 
MONDAY! 


SPECIAL EVENT WINNER—Pennsylvania Mir- 
ror's community-involvement contest topped en- 
tries in under-100,000 capacity for public rela- 
tions special events in E&P Promotion Contest. 


Privacy laws 
(Continued from page 7) 


Gordon suggested that photographers 
and editors keep in mind a possibility of 
proving truth as a defense and then get- 
ting hit with invasion of privacy action in 
which a jury could find publication of a 
true item nevertheless violated “the ordi- 
nary decencies” or was not in fact 
newsworthy, and therefore did invade the 
plaintiff’s privacy. Consider ‘also, he said, 
that pictures in a public place are ordi- 
narily privileged against privacy actions 
but violation of the ordinary decencies 
could negate that protection. He men- 
tioned the case of a woman who sued for 
invasion of privacy after publication of a 
picture of her with her skirt blown up 
while leaving a fun house at a county 
fair. 

Another area reviewed by Professor 
Gordon as of particular concern to photog- 
raphers and their editors is if a picture is 
used to illustrate a story with which it 
has no direct connection. Courts have 
ruled that where a picture reflects falsely 
on people because of the context in which 
it is presented, it can be invasion of pri- 
vacy. 

Some suits have resulted from inappro- 
priate placement of pictures producing 
impressions that don’t square with the 
facts. 


Camera ys. illustrator 


Noting photographers’ concern with 
ground rules for admission and media 
people to courtrooms, Gordon suggested ‘“a 
logical argument” can be made that 
cameras, and especially still cameras, are 
less obtrusive these days than an artist 
sketching in court and that photographers 
are going to have to educate the bar on 
this point. 

“The media are also going to have to 
resist the more sweeping judicial orders 
which bar them from activity outside the 
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on the beat... 


campaign won 
First Prize for Birmingham Eccentric, using large 


IN-PAPER editorial 


promotion 


photos to promote local coverage, in under- 
100,000 circulation group in E&P’s 38th annual 
Promotion Awards Competition. 


courtroom itself. But at the same time, 
the media must show some common sense— 
some voluntary restraints, if you will—so 
that the emphasis on the public’s right to 
know, or see, doesn’t inadvertently unbal- 
ance the relationship with the right of 
every defendant to have a truly fair 
trial.” 


Right of access 


The mounting issue of access to the 
media by members of the public could be 
far-reaching or as simple as expanded 


availability of op-ed pages and letters to — 


the editor columns, Gordon noted. It could 


be that the right-of-access will affect pho- — 


tojournalism only indirectly but he said he 
raised the issue because the question can- 
not be safely ignored by anyone in the 
print media. 

Gordon does not think it likely that 
photographers will be required to balance 


their individual photos idealogically, but 


“a legal requirement for instance, either 
to run photos of spokesmen for two oppos- 
ing idealogies—or to run neither one— 
could conceivably come in the more distant 
EULUTC: ce 
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Preprinted ad use 


soared 18% in 1972 


The Newspaper Advertising Bureau re- 
ports that the distribution of preprinted 
ads increased 18% during 1972. The 
figures include both supps and roll-fed 
ads. 

The figures are based on material sup- 
plied by the Newspaper Pre-print Corp. 
They show that preprinted stuffed inserts 
gained 19.5% on Sunday and 15.5% during 
weekdays. 

NAB noted that SpectaColor use in- 
creased 15%, and reached its highest level 
of usage so far. The figures show that 
preprinted ads had an aggregate circula- 
tion of 11.8 billion. 
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4 KNI st its manpower 
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with full personnel program 


; By Jerome H. Walker 


Application of a systems approach in 
personnel selection and assignment is up- 
grading the manpower on the Knight 
Newspapers. Top management not only is 
fully committed to the program but parti- 
cipates in it with a special interest in 
training and development of executive 
talent when and where the need arises. 

The broad extent of the management 
manpower training program which has 
been devised over the past few years for 
the KNI operations was described by its 
principal directors, Byron B. Harless and 
Douglas C. Harris, at a two-hour session 
of the Institute of Newspaper Controllers 
and Finance Officers (May 14) at the 
Doral Country Club near Miami, Fla. 

In general comments, Harless, who is 
vicepresident-personnel for KNI, threw 
out some one-liners for the audience of 
200 INCFO members who represented 
newspapers of all circulation sizes. 

When hiring a personnel director, he 
advised, “don’t look for someone who just 
happens to love people.” 

A newspaper of 35,000 to 40,000 circu- 
lation with 175 to 200 employes is ready 
for a personnel director. 


Rewarding career 


“The newspaper industry assures 
careers with rewarding experience and 
security.” 


Morale is higher among people on the 
night shift than among those on day 


shifts, the reason being that night work- 


ers don’t feel they are being annoyed by 
_ the brass asking fool questions. 


“No one learns to be a competent execu- 
tive in a classroom.” 

At KNI we don’t anoint crown princes; 
we give the individual an opportunity to 
“make it” by proving himself in a job. 

Generally, employes are not interested 
in the big problems of the company; they 
are concerned with things that affect them 


personally, such as redecorating or rear- 


positions; (2) 
_ which involve reference checking, psychol- 
_ ogical testing and physical examinations; 
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_ ranging their offices. 


The Knight program, Harless said, con- 
tains elements that provide such sensitive 
information that “we can predict the 
probability of strikes.” 


Non-KNI papers aided 


Harless extended an offer of assistance 
to any non-Knight newspapers that are 
anxious to improve their personnel re- 
cruitment, Already, he noted, the Knight 
Newspapers Institute of Training, which 
offers personnel seminars, has entertained 
representatives from 16 papers outside 
the Knight group. 

Management manpower training, Har- 


less stressed, is essential to survival in 
business. 
to (1) obtaining people, the nersonnel di- 
- rectors of cach newspaper being responsi- 


The KNI program is geared 


ble for coming up with candidates for 
interviewing techniques 


and (3) evaluation of candidates on the 
basis of the questions asked and interpre- 
tation of the replies. 

With government deeply involved in 
employment practices, Harless emphasized 
that personnel directors must be profes- 
sionals, not “retreads or transfers from 
other departments of the newspaper.” The 
KNI testing program has been validated 
with a view to the requirements of the 
Equal Employment Commission. 

Today, Harless pointed out, recruitment 
for newspaper jobs involves a great many 
people who have never worked in the in- 
dustry. The testing is designed to select 
from that pool of applicants the people 
who are qualified for newspaper work. 


Factors in testing 


The testing, which is applied to news- 
room personnel as well as others, covers 
such elements as: 

Intellectual capacity, Verbal attitudes, 
Numerical attitudes, Practical judgment, 
Special skills, Clear thinking. 

Social understanding, Energy, Cau- 
tiousness, Social boldness, Stability, Ob- 
jectivity. 

Friendliness, 
ative attitude. 

Harris, who is director of manpower 
development and training for KNI, said 
the results of the testing can identify 
people who have the potential for man- 
agement positions. The manpower audit is 
evaluated in the KNI Developmental Cen- 
ters where management observers and 
participants meet face-to-face in inter- 
views, examinations and confrontation 
with hypothetical problems of the jobs. 
These sessions, in which general manag- 
ers, editors and personnel directors play 
the key roles, run over a period of several 
days. 

Some of the areas covered are career 
aspirations—is the person satisfied with 
what he is doing now, where does he 
expect or want to be in five or 10 years, is 
he willing to relocate? In a promotability 
analysis, attention is given also to non- 
promotable factors. Supervisors determine 
if the person is well placed now or is in 
the wrong job, does he need a transfer, is 
he over his head, should he be replaced or 
fired? 

On the question of retirement (within 
seven years), consideration is given to 
these factors: is the person’s performance 
slipping? Should he be given early retire- 
ment? Could his ability and talent be bet- 
ter utilized? Is someone ready to fill the 
position? 


Thoughtfulness, Cooper- 


Programs at each paper 


Each Knight newspaper has its own 
manpower training program which takes 
cognizance of drug and alcohol problems, 
effective speaking and hands-on experi- 
ence in the production shops. Supplement- 
ing these efforts out-of-house programs 
are available, such as American Manage- 
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4-day week, 30 day 


° e 2 | 
vacation pact signed — 

Reporters and photographers at th 

Journal De Montreal, a French-languag 


year contract giving them a four-day 
32-hour work week effective January 
1974. ! 
The contract, retroactive to January | 
1973, also guarantees a four-week annua 
vacation at time and a half and a three 
month maternity leave with full pay. 
The newspaper with a daily circulatior 
of 145,000 is a subsidiary of Quebecor 
Inc. 
Editorial employees belong to the na 
tional Communications Federation, affili 
ated with the Confederation of National 
Trade Unions. 
Office workers also signed a contrad 
agreement with the paper, but detailk 
were not immediately available. 
Machinists and typesetters have beg 
negotiating for a new contract. 
Under the editorial employees’ contra 
a journalist jailed for libel or for refus 
ing to identify news sources would re 
ceive full pay during his imprisonment. 9 
An employee who is fired receives 5@ 
per cent of his pay until a mediatom 
reaches a decision. If he is rehired, 
receives the other 50 per cent. 


Under the agreement, the averag 
weekly salary for editorial employees i 
more than $200. 


_ 


Institute seminars and grants for com 
pletion of high school and college educa 
tion. | 

When it comes to the maintenance om 
manpower, the KNI program, as outlinegy 
by Harless, conducts personnel attitude 
surveys and group scores are compiled t¢ 
provide guidance ratings. Harless gave 
the following example with 10 topics coy | 
ered in a survey listed in the order © 
importance by the employes: 

1. Appreciation of work done. 

2. Feeling of being “in” on things. 

3. Sympathetic with personal prob: 


| 
4. Job security. 

5. Good wages. 

6. Interesting work. 
7 

8 


. Promotion to better job. 
. Loyalty of management to the work 


| 

. Good work conditions. | 
. Tactful discipline. 
Supervisors who were asked the samé 
questions rated good wages as No. 1, sym= 
pathy with personal problems as No. 9 
and being “in” on things as No. 10. Ap- 
preciation of their work also was high on 
their list. _ | 


| 


re 
oo 


‘Bring pay into the open’ 


Harless said management shouldn’t be 
afraid of “stirring up a hornet’s nest” by 
purring wages on questionnaires 
“Fairness of pay should be brought out 
into the open,” he advised. But all the 
other elements in personnel selection 1 

(Continued on page 51) i 
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You'll thank your 
Chemesman 


Tr jangle P ublications did. ae tie up production...The Protocol is an essential — 


addition to our shop. We now have the assurance of 


| for the Protocol Power Plate Punch a rugged, durable punch for quick press register.”” 
| for web offset printing. The Protocol Plate Punch also provides positive 


7 arty retraction. A lubricating system prevents metal residue 
The management of Triangle Publications, Inc., nee e 


from building up on the punches, which eliminates 
Research and Development Center, Hightstown, New : a g P P ee ee 
J i f the ti d ae jamming. Push-button controls and individual 
Brsey, was well aware of the time-and-material-saving selection of punch heads make 
advantages of plate punches for web offset. 


When their Ch apdan for simple and speedy 
en their Chemcoman recommended the operation. The Protocol can 


electrically-powered Protocol Plate suet they punch any kind of plate 
investigated the many features it offered. material, up to 
“We decided to purchase the Protocol Plate .030” thick. 


Punch,”’ says Nick Paulus, Press Room 
Superintendent, shown here 
with Chemcoman Walter 
McLoughlin, ‘‘because it is 
built to last. We have a 
sizeable investment in our 


For details on Protocol 
Plate Punches — either 
power or manual — ask 

your Chemcoman or 
contact Chemco 
Photoproducts Company, 


press and we can't take Div. of Powers Chemco, 
chances on equipment Inc., Glen Cove, 
_ that may break down and New York 11542. 


“ 


 Chemco is the exclusive U. S. distributor of 
_ the complete Protocol Registrator System — 
late Punch, Registrator Table, Film Cutters and Punches 
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Bourbon Street, 
Creole cooking, 
Dixieland jazz 

and 
MGD’s Metro-reader. 


Add one more thing to your ‘“‘can’t miss” 

list during the ANPA/RI Show in New Orleans, 
June 10-14. Our new Metro-reader. 

We'll have it plus MGD’s new Metro-set CRT 
phototypesetter and a few other new 

ideas in printing on display at the 

MGD booth #930. 


See you there. 


‘The talking and testing are over... 


MGD’s new Metro-reader 
is on the job. 


Metro-reader is in production and Metro-reader is just the first of a full line 
_ proving itself on the job—an optical of composition products and systems to 
_ character reader that offers speed, | meet your needs. All fully backed and 
accuracy and reliability at a competitive serviced by MGD. 
price. With hardware and software designed MGD’s Information Products Division 
specifically for newspaper use. And will arrange to have you see the Metro- 
Metro-reader’s software can be tailored to reader in action. Write or call us soon. 
_ the needs of each customer. MGD Graphic Systems, 
| 2735 Curtiss Street, 
Downers Grove, Illinois 60515. 
Phone: 312-963-4600. 


“MGD Graphic Systems | Divisio 
Rockwell International _ 


| Printed on MGD Equipment. Where science gets down to business. 


Conflict of interest rules 
studied by business editors 


By Mark Mehler 


Questions of ethics, growing demand for 
consumer news, and critical space prob- 
lems, were topics dealt with by the Society 
of American Business Writers at their an- 
nual meeting in New York May 7-9. 

At the business session, the writers dis- 
cussed the formation of a code of ethics, 
and set up a committee to research the 
matter. 

Dave Beal, business editor of the 
Binghamton (N.Y.) Evening Press, told 
Epitor & PUBLISHER that there was in- 
creased awareness by many writers and 
editors in the group of conflict of interest 
possibilities, particularly with business 
staffers owning stocks and other securi- 
ties. Only a few papers, he said, have 
strict policies governing the conduct of 
their business staffs. 

“On our paper, there are only me and 
one other person in the business depart- 
ment, but we both are required to disclose 
all our sources of income to the managing 
editor,” he said. “Of the larger papers, 
the Chicago Daily News and Wall Street 
Journal both have set policies, but not too 
many others. We as a group seem to feel 
that one universal policy would be in our 
interest . . . anything that enhances our 
credibility is in our interest.” 


New officers elected 


At the business meeting, the members 
held election of new officers. They are: 

Hobart Rowen, assistant managing- 
financial editor, Washington Post, pres- 
ident; 


Don Campbell, financial editor, New 
York Daily News, vicepresident; 
Myron Kandel, editor, Wall Street 


Newsletter, treasurer; 

Ralph Weiskittel, business editor, Cin- 
cinatti Enquirer, secretary ; 

At a newspaper workshop session, the 
editors discussed the results of an SABW 
survey of member newspapers; resources, 
readership, and problems. The survey of 
22 dailies, though not conclusive, rep- 
resented almost 6% million in circulation, 
and pointed to several trends. 

20 of the 22 reported increases in their 
business news holes (other two 
unchanged) between 1965-1973. The 
Washington Post reported an astounding 
growth of over 100% in its news hole. The 
Post’s financial editor Rowen said the 
news hole has increased from 16-17 
columns in 1966 to 34-35 daily. The staff 
has increased, he said, from three to nine, 
and in the next couple of years, Rowen 
hopes to begin a separate business sec- 
tion. “There is no question about it,” he 
asserted, “this is a trend across the coun- 
try. The Post is a dramatic example of 
that trend.” 


Staffs not growing 


Business staff growth at most papers, 
however, did not seem to be keeping up 
with space increases or rising reader de- 
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mand. While 91% reported rising news 
holes, and 68% reported more demand by 
readers, only 54% said staffing had 
grown. 

Local business news and securities mar- 
ket news was found to be in far greater 
demand than economic policy news. Half 
of the papers surveyed produce consumer, 
environmental, and labor news, either on 
the business page or by the business 
staffs. 

None of the papers responding listed 
pressure from advertisers as a problem. 
The major problems cited were shortage 
of space (16), shortage of staff (15), and 
salary difficulties (11). 

Other discussion at the workshop point- 
ed to the growing problem of mutual-fund 
tables. Dick Griffin, business editor of the 
Chicago Daily News, complained that 39% 
of the funds his paper publishes six days 
a week aren’t authorized to be traded in 
Illinois. “That means we carry 162 useless 
listings every day ... since we use a 
half-column list daily, and a one-column 
weekends, that means we literally throw 
away 50 column inches a week.” 


Upgrade mutual tables 


Griffin said that since Illinois is third 
in the nation in number of stockholders, 
therefore in states with fewer stockhold- 
ers, the list of useless mutual-fund quotes 
is even higher. A committee was formed 
of Griffin, Associated Press financial edi- 
tor Bob Haring, and two yet unnamed 
editors, to make recommendations to the 
National Association of Securities Dealers 
(NASD) that it upgrade its tables. Cur- 
rently the only requirement for listing is 
that a fund have 2,000 shareholders. 
“Hell, under that criteria, all 2,000 can 
live in the Watergate and you still get 
that fund creeping into your table.” 

Griffin said Haring was cognizant of 
the problem and would work with SABW 
members in supplying regional (or up- 
graded) lists instead of the present na- 
tional list. 

One suggestion brought up at the ses- 
sion was that NASD raise its require- 
ments to a minimum 12,000 shareholders 
with availability for trading in at least 37 
states. 

In addition, editors of pm papers were 
again warned of the effects of the pro- 
posed extension of New York Stock Ex- 
change trading hours % hour to 4 p.m. 
Joe Newman, of the Philadelphia Bulle- 
tin, not present at the meeting, is heading 
a campaign against the move, on the 
ground that it would make it impossible 
for pm papers to publish closing prices 
within their deadlines. 


Address by Furness 


Betty Furness, newly-appointed New 
York City Commissioner of Consumer 
Affairs addressed the writers at the gen- 
eral meeting. 
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Furness, former consumer adviser 
both President Johnson and Governo 
Rockefeller, leveled criticism at busines) 
editors for their failure “to serve th 
consumer.” ; 

“By and large,” she said, “the pres 
just doesn’t serve the consumer. They 
ognize that something called the consume 
movement is out there, and even pay it li 
service by enlisting big names like Ralp 
Nader as column by-liners. But I thinj 
it’s fair to say, that.in most places, mosq) 
of the time, the press doesn’t let you know 
when a local supermarket picks youl 
pocket with deceptively marked oven) 
weight cuts of meat, or when Happy Han 
ry, the used car dealer, makes odomete 
dance.” 

Furness conceded that newspapers aré 
faced with the sticky problem of having td) 
“bite the hand that feeds them”’—the local) 
advertiser. “If Bob Haldeman were ar 
important advertiser, Watergate migh 
still be just a nice place for rich folks 
live,”’ she said. 

She chastized business writers as ¢ 
whole for not following up on consumey 
leads that end up on their desks. “I thing 
the way business deals with consumers i 
news... a lot bigger news than whethe 
AT&T’s profit was up or down last quar# 
ter, or some second vicepresident for mar 
keting got a promotion to first vicepresi 
ident for marketing ... but it’s these kind 
of flack stories that dominate business 
coverage by the press.” _ 


Dig harder 


Furness cited several examples of the] 
kind of coverage she was advocating. I 
1969, 43 states filed anti-trust suits agains 
the major drug companies (Upjohn 
American Cyanamid, Pfizer, Olin, and 
Bristol-Myers) for price-fixing. The set- 
tlement of the suit provided for the com- 
panies to set aside $30 million for rebates 
to overcharged customers. “Now, three 
years later,” said Furness, “how many of 
you thought to find out whatever hap- 
pened to that money. Milton Moskowitz of 
the San Francisco Chronicle did, and he 
got a good story.” 

The message came loud and clear: You 
have to dig harder. 

“I know I’m asking all of you, who 
already work hard, to work harder. But 
that’s what’s necessary to find the difficult 
story behind the easy story. I suppose th 
problem with business reporting is it lacks 
the cosmic touch of politics and diploma- 
cy.” 

She asked the editors to begin a reviva 
of “old-fashioned” journalism that not 
only gave all the facts, but asked “Is it 
Tighten 


gains they can’t deliver? Is it right for a 
banker to sit on the board of a voluntary 
hospital while the hospital’s money sits in 
his bank without interest? And is it right 
for the organizations that employ you to 
accept advertising for an addictive drug 
widely accepted as a primary cause of 
lung cancer? In all these, there are impor- 
tant stories for both business and con- 
sumers.” 


inning : SO many /firstsi inone eyear 
es some doing. | 
Sy some exceptional journalists: 


Pulitzer Gold Medal Award for meritorious public 
rvice. (Overall coverage of Watergate led by investigative 
sporting of Bob Woodward and Carl Bernstein. ) 

Pulitzer Prize for distinguished commentary to 
avid S. Broder. 

The Worth Bingham Prize to Woodward and 
ernstein. 
Heywood Broun Award to Woodward and Bernstein. 
Sidney Hillman Foundation Award to Woodward 
nd Bernstein. 
University of Missouri Honor Award for 
istinguished service in journalism. 
Overseas Press Club of America Award for best 
rticle or report on Latin America to Lewis H. Diuguid. 
Drew Pearson Foundation Award to investigative | 
eporters Woodward and Bernstein and editor Barry Sussman. 
George Polk Memorial Award for community service 
o Ronald Kessler. 
| George Polk Memorial Award for national reporting 
0 o Woodward and Bernstein. 
| Sigma Delta Chi Award for distinguished service In 
he field of Washington correspondence to Woodward and 
3ernstein. 


[he Washington Post. Winner of two Pulitzer Prizes in 1973. 
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How much freedom for campus * 


newspaper? Panel will decide 


Is freedom of the press an arbitral ques- 
tion? 

The very question itself may be the 
main issue when an impartial board of 
five members considers the ouster of three 
student editors of the campus newspaper 
at Florida Atlantic University. 

Agreement to submit the action of the 
university’s president, Dr. Kenneth Wil- 
liams, to arbitration quelled the first 
serious student uprising on the Boca Ra- 
ton, Fla. campus that was once an air 
base. In its early stages, the demonstration 
included nasty name-calling and the burn- 
ing of papers published under the person- 
al supervision of the president. 

By the time off-campus newspapers 
had aired two or more sides to the con- 
flict, dissenting students were soaking up 
the sun while listening to drums and gui- 
tars on their grassy Quadrangle. 

Cries that Dr. Williams had infringed 
on freedom of the press by firing the 
Atlantic Sun editor, Ed Schiff, and two 
associate editors without giving a specific 
reason persisted in some quarters but they 

_ were more temperate after it became gen- 
erally known that the university adminis- 
tration was concerned with sloppy jour- 
nalism as well as sensational and irre- 
sponsible reporting. 

Williams apparently acted on his own 
in summarily dismissing the Sun’s editors 
and took on the job of editor himself. By 


“y now pronounce you man oad Ms.” 


Washington, D.C. 20036 


FRANKLY 
FEMINIST 


a weekly column 
by Gena Corea 


Are you keeping up with the times? Women’s liberation is 
moving forward on all fronts, not just with rallies and 
speeches, but in quiet ways of attitude and expression. 
Gena Corea, whose articles on how women view society 
have appeared in such publications as The New York Times 
Editor and Publisher, now writes a weekly 700 word 
column, FRANKLY FEMINIST. You'll find it fresh and 
stimulating. For proof, just write for your free copy: The 
New Republic Feature Syndicate, 1244 419th Street N.W., 


Ask for free copies of the latest weekly column of Ralph Nader, 
In The Public Interest and/or TRB from Washington. 


virtue of the Florida education law he is 
the nominal publisher of the newspaper 
and controls the purse strings, even though 
students theoretically allot fees in their 
own government. 


University ‘discredited’ 


In a formal statement on the firings, 
Williams said he had become convinced 
“that the level of editorial responsibility 
and competence of the Atlantic Sun has 
deteriorated to the extent that it reflects 
discredit and embarrassment upon the uni- 
versity.” 

“T can’t live under this!” declared Ed 
Schiff at a stormy gathering of 250 stu- 
dents, and he announced he would leave 
the college. Williams sat with a committee 
in front of the audience and watched as 
Schiff received a standing ovation. 

Janie Gould, reporting for the Palm 
Beach Post, described the scene: 

“Furious, red-faced students began yell- 
ing at Williams. Gesturing angrily, one 
student pointed at Williams’ and 
screamed, ‘You’ve failed the students!’... 

“As Williams was being interviewed 
later by television newsmen, students 
pelted him with shreds of paper— 
remnants of yesterday’s edition of the 
Sun, published by the administration, 


Williams left quickly from a rear door of 
the University Center and students went 
downstairs to the patio. They tossed cop- 


ies of the San into hie pi b 
them, cheering and vowing that thei: 
is not finished yet.” 

The next day the publications commit € 
chairman, Jay Block, apologized t 
Williams for the “foul language” the di 
senters had directed at him. 

Schiff contended that his ouster as ed 
tor of the Sun had been instigated hb 
Adelaide Snyder, head of”*the Universit 
Relations department, who is known ¢ 
have considerable influence in the ad 
istration of FAU. A recent Sun artic 
protested that she held too much powe 
and was grossly overpaid. The latte 
claim was disputed by a state educatio 
official who gave figures to show her salz 
ry in the $20,000-a-year range was we 
within guidelines for comparable pos 
tions. 

As Wilianta offered to settle the disput® 
with an arbitration panel and the student 
kept the issues alive in a new paper, th 
Underground Owl, the Boca Raton New 
provided some background on Schiff an 
the way he edited the Sun. The write 
Wiley Brooks, a columnist in the Knigh 
newspaper, charged Williams with exer 
cising censorship—“ugly, totalitarian cer 
sorship”—but he conceded that Ed Schi 

“is a very hard person for professiona i 
to rally around.” S| 

The Sun is printed at the News plan 
so, Brooks noted, “many of us had ~ 
chance to see Schiff in action, or inactior# 
as was getting to be more and more t 
case. Under his leadership, the paper of 
ten missed deadlines and caused problem 
for the production of the News. Attempt 
to reach Schiff to clear un the problem® 
were becoming futile.” . | 


In trouble over needs 


Brooks also criticized the Sun for plae¢ 
ing more emphasis on sensationalism thai 
on accuracy. This factor in the edito 
dismissal drew attention, too, by Raymo 
Mariotti, editor of the Cox-owned Pal 
Beach Post, who recalled that Willia 
had complained of the Sun’s rumo 
mongering, vilification, bad grammar a 
faulty spelling. 

The Sun’s staff, Mariotti reported, ha 
been in trouble months ago for using th@ 
front page for a picture of four nud 
male students covered only by ping-po 
paddles. 

The independent board that will weigh 
all the elements of the Sun’s status 2 
FAU consists of a university dean, tw 
faculty members and two students, with 
non-voting professional journalist as 
consultant. Williams has said he will be 
guided by the board’s findings, which aré 
expected to be made public soon. 

While deciding whether the Sun editors} 
violated the paper’s guidelines and jour: 
nalism ethics, the panel must take in 
consideration the underlying issue as 
stated by Williams: 

“In simplest and clearest terms, we 
want only a newspaper which serves its 
public—the University family—in the traq 
dition of all great newspapers. So long asi} 
it does this, it will have our support andj 
it will have earned the freeedom it musti 
have.” | 

The question on the FAU campus no 
is: Will the arbitration panel recommend 
conditional freedom of the press to resolve 
the controversy? 


‘Al Merito della 
Repubblica Italiana”, 
-ank of Cavaliere. It’s 
me of the highest civil- 
an honors the Italian 
yovernment can 
nestow. This year it 
1as been awarded to 
Marian Christy for her 
‘contributions to the 
world of fashion, It’s 


the 31st honor she has 
received for fashion 
coverage. It is an extraor- 
dinary achievement. 
But not a surprising one. 
For in the eight years 
she has been writing 
for The Globe, Marian 
has been named the 
country’s top fashion 
editor more times than 


: our fashion editor 
‘ is wearing this 


any other writer in 
America. She’s walked 
away with practically 
every other award and 
honor the fashion world 
can bestow, too. Newsis 
whatever interests 
people. And in the world 
of haute couture, no one 
writes about fashion as 
Marian Christy does. 


Marian Christy 
writes for 
The Boston Globe. 


39th annual Headline 
Club awards are made 


The National Headliner Awards were 
presented May 19 at the 39th annual 
awards banquet in Atlantic City by the 
Headliner Club. 

The print media winners were: 


CALIFORNIA 


OUTSTANDING FEATURE PHOTOGRA- 
PHY, By Joseph A. Fisina Jr., Fresno Bee, 
“That Old Hoop Trick’. 


COLORADO 

OUTSTANDING DOMESTIC NEWS RE- 
PORTING, NEWS FEATURE OR NEWS 
SERIES IN DAILY NEWSPAPERS, CIRCU- 
LATION UP TO 50,000: Carl Miller, Colorado 
Springs Sun, “Magazine Sales Racket’. 


FLORIDA 

OUTSTANDING PUBLIC SERVICE BY A 
NEWSPAPER: The Ledger, Lakeland, Fla., 
“The Two Part Battle”. 

OUTSTANDING DOMESTIC NEWS _ RE- 
PORTING, NEWS FEATURE OR NEWS 
SERIES IN DAILY NEWSPAPER, CIRCU- 
LATION OVER 150,000: The Miami Herald, 
Miami, Fla., by the news staff. 

KENTUCKY 

OUTSTANDING INVESTIGATIVE OR 
OTHER SPECIALIZED REPORTING: Wil- 
liam F. Reed Jr. and James M. Bolus, The 
Courier Journal, Louisville, Ky. 

CONSISTENTLY OUTSTANDING NEWS- 
PAPER PUBLISHED MAGAZINE: The 
Courier-Journal & Times, Geoffrey Vincent, 
Louisville, Ky. 


MICHIGAN 

OUTSTANDING SPOT NEWS PHOTOG- 
RAPHY: David A. Kryszak, Detroit News, 
Detroit, Mich., ‘Ridin’ High’. 

THE TOM PAPROCKI MEMORIAL 
AWARD FOR INNOVATION IN JOURNAL- 
ISM: Detroit News, ‘‘Secret Witness”. 


NEW YORK 


CONSISTENTLY OUTSTANDING LOCAL 
INTEREST OR FEATURE COLUMN ON 
ONE SUBJECT: Miss Nada Skerly, Newsday, 
Garden City, L. I. “Life Over Sixty”. 

THE MALL DODSON MEMORIAL AWARD 
FOR OUTSTANDING ENDEAVOR IN THE 
FIELD OF COMMUNICATIONS: Newsday, 
“Voters Guide’. 

CONSISTENTLY OUTSTANDING _EDI- 
TORIAL CARTOONS: Ranan Lurie, United 
Feature Syndicate. 

CONSISTENTLY OUTSTANDING SPE- 
CIAL FEATURE COLUMN ON ONE SUB- 
JECT: Stewart Alsop, Contributing Editor, 
Newsweek, ‘‘Columns on Politics’, 

OUTSTANDING MAGAZINE AND SYN- 
DICATE PHOTO: Edward T. Adams, Associ- 
ated Press, ‘‘Policeman Hurt in Harlem 
Battle”’. 

CONSISTENTLY OUTSTANDING SPORTS- 
WRITING OR SPORTS COLUMN BY AN 
INDIVIDUAL: Sanford Padwe, Newsday. 


BEST DOMESTIC NEWS FEATURE OR 
NEWS SERIES: John Barbour, Associated 
Press, Port Washington, N.Y. 

CONSISTENTLY OUTSTANDING FEA- 
TURE WRITING BY AN INDIVIDUAL: Saul 
Pett, Associated Press. 


OHIO 


OUTSTANDING SPORTS PHOTOGRA- 
PHY: Fred Shannon, Columbus Dispatch, 
“Pant-ing at Third After Triple’. 


PENNSYLVANIA 


OUTSTANDING DOMESTIC NEWS RE- 
PORTING, NEWS FEATURE OR NEWS 
SERIES IN DAILY NH WSPAPERS, CIRCU- 
LATION FROM 50,000 to 150,000: The Patriot 
and the Hvening News, Harrisburg, Pa. 

CONSISTENTLY OUTSTANDING LOCAL 
INTEREST | OR FEATURE COLUMN ON 
VARIETY OF GENERAL SUBJECTS: Sandy 
Grady, Hvening and Sunday Bulletin, Phila- 
delphia, Pa. 


WASHINGTON, D. C. 


The National Headliner Club presented a 
special citation to Julie Nixon Hisenhower for 
“Eye on Nixon”, A Photographic Study of the 
pe and the Man, 

e book provides an intimate perspective of 
the life of her father, the President, 
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The reporter behind bars. | 
Is he fighting for his own righ 
Or yours? 


EDITOR & PUBLISHER for May 19, 19) 


(! 


Why would a reporter choose 
the humiliation of imprisonment 
rather than reveal confidential 
material to courts or government 
agencies? It is not because his job is 
at stake. No reporter has been 
threatened with dismissal if he 
talked. No. Something much bigger 
is at stake here. 


The good reporter and his 
editor know that their job, first and 
foremost, is to inform the public. 
To do this job properly, the reporter 
must look behind the official press 
release. He must learn his subject in 
as much detail and depth as possible. 
He must have access to special 
people with special knowledge on 
that subject. 

He knows, too, that unless he 
can guarantee his sources complete 
protection, they will soon disappear; 
and the public will be deprived of 
the facts it needs to make informed 
decisions. This is what the jailed 
reporter is fighting to protect. The 
public’s right to know. 

Some argue that not all 
journalists are responsible. And that 
absolute immunity might only 
encourage irresponsibility. When 
we weigh the inestimable benefits 
of a free press against its inherent 
dangers, the choice remains clear. 

As the great French author, 
Albert Camus, stated it, “A free 
press can, of course, be good or bad, 
but without freedom it will never 
be anything but bad... Freedom is 
nothing else but a chance to be 
better, whereas enslavement is a 
certainty of the worse.” 


AKRON BEACON JOURNAL 
BOCA RATON NEWS 
CHARLOTTE NEWS 
CHARLOTTE OBSERVER 
DETROIT FREE PRESS 
MACON NEWS 

MACON TELEGRAPH 
MIAMI HERALD 
PHILADELPHIA INQUIRER 
PHILADELPHIA DAILY NEWS 
TALLAHASSEE DEMOCRAT 


KNIGHT NEWSPAPERS, INC. 


Papers tops 
for political 
news in N.J. 


In a statewide telephone poll conducted 
March 238-31, the Eagleton Institute at- 
tempted to answer this question: “Where 
does the New Jersey citizen get informa- 
tion about state politics? 

The clear indication of the poll, tabu- 
lated by Opinion Research Corp. of Prince- 
ton for the New Brunswick-based Insti- 
tute, is that the well-informed Jerseyan 
reads a newspaper. 

Respondents were asked where they got 
information about what is happening in 
New Jersey politics and they were allowed 
to mention more than one source. Newspa- 
pers were mentioned by 91 per cent of the 
sample, television by 78 per cent, radio by 
57 per cent and friends and acquaintances 
by 50 per cent. 

Respondents were also asked to identify 
the source of political information that 
they considered most valuable. Newspa- 
pers topped the list with 48 per cent of 
the sample saying they were the most 
reliable source. Television was named by 
31 per cent, radio by 5 per cent and 
friends and acquaintances by 7 per cent. 
The remaining 9 per cent gave other re- 
sponses or no opinion. 

Eagleton asked if people could name 
any of the candidates for governor of 
New Jersey running in the June 5 prim- 


ary. The poll showed that persons who 
identified newspapers as the best source of 
political information on New Jersey were 
more likely to name a candidate than per- 
sons who said television was their best 
source. Of these persons who listed news- 
papers as the best source of information 
on New Jersey, 32 per cent could name at 
least one candidate for governor. Of those 
who listed television as the best source, 
only 17 per cent could name at least one 
candidate for governor. 

Furthermore, among those naming 
newspapers as the best source of informa- 
tion on state politics, 10 per cent could 
name more than one candidate while only 
4 per cent of those identifying television 
could do likewise. 

e 


Newsmen win this one 
on source protection 


The U.S. Supreme Court has refused to 
review a lower court’s ruling in which 
Federal Judge Dudley B. Bonsal of New 
York refused to require disclosure of an 
anonymous source in an article that ap- 
peared in the Saturday Evening Post in 
1962. 

The author of the article is Alfred 
Balk, who teaches at Columbia University 
Graduate School of Journalism and is edi- 
tor of the Columbia Journalism Review. 

The issue arose in connection with a 
law suit brought by a group of blacks 
accusing real estate operations of “block- 
busting.” The plaintiffs sought identity of 
an anonymous source. 


PLANNING 
ENGINEERING 
ARCHITECTURE 


for the 


NEWSPAPER PUBLISHING INDUSTRY 


CHAS. T. MAIN, INC. and 
TECHNICAL SERVICE CO. 
comprise a total professional capability 


MAIN 


CHAS. T. MAIN, INC. 
Engineers 


to provide comprehensive engineering and 
architectural services. - 


CONCEPTS AND PLANNING 
FOR PLANT OPERATIONS 
Requirements — Feasibility - Economics 


Location — Site — Plant Layout — Operating 


Systems — Material Handling 


— Environmental 


Impact — Occupational Safety and Health 


TECHNICAL 
SERVICE 
co. 


Cost Control 
PROGRAMS 


DESIGN OF SYSTEMS AND FACILITIES 
Studies - Working Drawings — Schedules 
Specifications — Procurement — Expediting 
— Construction Management 


New Plants — Additions — Alterations 
Modernization 


FOR A FULL RANGE OF 
PROFESSIONAL SERVICES 


Boston, Massachusetts 02199 
Charlotte, North Carolina 28204 
Denver, Colorado 80222 


617-262-3200 


Southeast Tower, Prudential Center 
704-372-6420 
1301 East Morehead Street 


303-756-9463 


6630 East Hampden Avenue 
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ecology issue 


Land quality and use was the numbed 
one environmental issue in 1972 accordiy 
to a survey of 23,494 editorials in tH 
nation’s leading daily newspapers co 
ducted by Public Issues Research Bureaj 
Inc., of New York. 

Monitored were daily newspapers in Al 
lanta, Boston, Chicago, Denver, Housto 
Kansas City, Los Angeles, Louisville, Mm 
ami, Milwaukee, New York, San Francilf 
co, St. Louis, Seattle and Washingto) 
D.C., with a combined circulation of 10 
million, or seventeen per cent of all daifl 
circulation. . 

Of the 1,375 editorials dealing with th 
environment, 24 per cent concerned la 
quality and use. The next highest subje 
was water quality, with 18 per cent; fo 
lowed by air quality, 10 per cent; energ 
TesoUneey: 7 per cent; endangered specie 

5 per cent; waste disposal, 4 per cent, arg 
population and pesticides each with 3 pe 
cent. 

Significantly, the share of environme 
tal attention given to land quality and u 
has risen substantially since October 19% 
when the first editorial survey was take 

Western region papers registered th 
highest share of land use concern, with 2 
per cent of all environmental editoria 
being on land quality and use. This con 
pared to 26 per cent in the South, 23 pe 
cent in the Northeast, and 20 per cent 
the North Central region. 

During the first three months of 197 
land quality and use remained the for 
most environmental issue of editorial cor 
cern, while worry over energy resource 
rose to second place. 

The survey was part of a continui 
analysis of media opinion in 200 publicg 
tions including mass media magazine 
special interest and opinion press, bus 
ness press, student press, black press, am 
prestige daily newspapers. 

Founded in 1970, Public Issues Resear 
Bureau has analyzed 85,000 editorials 
date for public issue trends and intens 
ties. Quantitative and cumulative repor 
are issued to government and industry 
a monthly “Editorial Opinion Index.” | 


3 newsmen inducted 
into Indiana’s fame ha 


Wayne Guthrie, Basil Walters, Bo 
Gill and Al Wynkoop were inducted int 
the Indiana Journalism Hall of Fame ré 
cently in Indiana Chapter, SDX cerem¢ 
nies. 

Guthrie was cited for his 52-year caree 
at the Indianapolis News, much of it a 
city editor; Walters, president of Newsp@ 
per Research Associates, for his lon 
newspaper career. Gill is United Pres 
International Indiana bureau chief an 
Wynkoop writes a weekly column for t 
Lebanon Reporter. 


(oe 


oe ae ai a Wk ae rue tad Seng Sale ho in| ta a ae ey ia eA Free 


pera CODY oe 
KS in half the time— 
that stays flat 
P all the time | 


New Kopak Phototypesetting RC Paper can be 
processed much faster than conventional photo- 
typesetting paper. Just how much faster de- 
pends on the roller transport processor you 
have. But no matter what processor you use, 
RC Paper comes out flat, and stays that way. 

That means RC Paper is easy to handle— 
pastes down quickly, with no curling. You get 
better mechanicals with less bother. Perma- 
nence is better than ever before. 

And without changing machines or chemi- 
cals you can process Kopatine Films and Pa- 
pers, Professional RC Papers, Kopak High 
Speed Duplicating Film, and others. So you 
keep your machine operating at top efficiency. 

Put Kodak knowledge and experience in 
Phototypesetting Films and Papers to work for 
you. Send the coupon, or call your Kodak TSR 
for a demonstration. 


Eastman Kodak Company, Dept. 412L, 5-36 
Rochester, N.Y. 14650 


0 I’dlike to talk to your representative about KODAK 
Phototypesetting RC Paper. 


O Please send me some more information. 


Name 


Company : Title 


Address 


City State Zip 


Type for this advertisement was set photographically 
on Kopak Phototypesetting Materials. 


The best impression you can make. 


OF HARRIS Ter Us 


P 


Perfect /2 


In fact, there’s nothing better than the TxT when it comes to 
sizes of type and number of characters. 

The versatile Fototronic TxT sets text on film or paper at the 
rate of over 150 clean, crisp lines a minute. 

For display, its five discs have.1200 characters available, 
ranging in sizes from 5 through 72 point. And it gives you intra- 
line size and type face mixing, kerning and reverse leading. 
You have a wide choice of type faces available from the 
extensive Fototronic type library. 

The TxT accepts 6- or 8-level paper tape or 9-channel magnet- 
ic tape. And you can get a customized Harris TxT Perforator for 
rapid, accurate generation of unjustified 6-level tape. 

The Fototronic TxT. You'll find it tops in quality and reliability 
for text, display, and classified—a profitable investment. 
Harris-Intertype Corporation, Intertype Division, 215 U.S. 
Highway 22, Watchung, New Jersey 07060. 
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Women’s Day picks best supermarket ads 


Innovations in merchandising  tech- 
niques were recognized in this year’s Su- 
per Market Institute’s Advertising Merit 
Awards Competition. The awards, spon- 
sored by Woman’s Day magazine, were 
announced in Dallas May 8. 

Over 800 ads and promotions were 
viewed by the judges. The increasing use 
of newspaper supplements was recognized 
in a separate award this year, for the 
first time. 

The 1973 newspaper winners were: 

—Sipes Food Markets, Tulsa, Oklahoma 
for Newspaper/black and white merchan- 
dising ads. 

—Jewel Food Stores, Melrose, Illinois, 
Newspaper/color merchandising ads. 


Buying Boston? 


Be sure to include 
WORCESTER 


The other major 
market in the 
Nation’s 5th largest A.D1I. 


Boston and Worcester 
are separate 
newspaper markets. 


Always add the 
Worcester Telegram 
and The Evening Gazette. 


Most advertisers do. 


WORCESTER T LE AM ech GAZETTE 
Daily Over 150,000; H 
Represented by cWO80 


Now appearing fora limited Chicagoland engagement 


Jewel's Farmstand Sweet Corn 


The ctitics'choice as a most Laer aneggeatt indining 


ROP Color 


—Scot Lad Foods, Inc. Thrift-T-Mart, 
Park Forest, Illinois, Newspaper/discount- 
ing promotion ads. 

—Sentry Food Stores, Waukesha, Wis- 
consin, Newspaper/HBA general mer- 
chandising ads. 

—J. M. Jones Company, IGA, Urbana, 
Illinois, Newspaper supplements. 

—Sentry Food Stores, Waukesha, Wis- 
consin, Newspaper store image promotion 
ads. 

-—Giant Food Inc., Washington, D.C., 
Consumer Awareness/public service. 

Over 100 stores competed, including one 
each from Japan and Sweden. The judges 
found that the winning ads were con- 
cerned with service, as well as variety of 
merchandise, longer store hours and new 


service departments. 
® 


Fathers’ Day flowers 


Florists’ Transworld Delivery Associa- 
tion and its agency, Post-Keyes-Gardner, 
Inc., Chicago have prepared a newspaper ad 
series promoting flowers for Father’s Day. 

The campaign will run in dailies in the 
top 250 markets, and in weeklies in the 
top 200 suburban markets. The ads will be 
both black-and-white and in color. In the 
top 25 markets, the ads will be 1,000 lines. 


{ Home of the 
AMERICAN FLAG KIT 


FLAG 
HEADQUARTERS 


for newspapers 


immediate delivery 


ATLAS FLAG CORPORATION 
OF AMERICA 
Benton, Ill. 62812 * 618/439-2600 


Rep: BERKLEY-SMALL, INC. 
P.O. Box 6526, Mobile, Ala. 36606 ° PH. 205/471-3466 
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_ YOU HAVE THE RIGHT TO BE INFORM 


ABOUT MEAT PRIC 


‘Maat prices are high and from all predictions will remain the highest level 7 snes 
the end of the Korean War. Why are they so high? {7 platy: aT THE SOURCE: + ho 
prices were not and are nal now controlled under the present economic program * Less nell i: 
teaching the market * Prices from our suppliers have skyrocketed BECAUSE of all these bea 

you will find higher prices on almost all fresh meats ; . 
be * 
WE CONSUMERS CAN HELP BRING PRICES DOWN : 
* Buy less meat * Use other forms of protein 


BUY SOMETHING ELSE 


Turkers are plentil o 
* Many kinds of fish. both fresh and frozen, are good burs 
Bogs hove long fovorite mest feats 


. 
* Cheeses give you the same quality protein et meot 
grein products. mocereed ond 


makes @ meol of oA quality protein. 
‘Thane ore lowerericed, suterious webseutes for highopriced mowt in addon, 
Giant has prvidied some eahuwnte shoppin tools shut emt helps you get Ae emcnt 
radtivan lee your lend dollar, Munition aloomatier: ix poded for 8S anes in all 
Gina voryn Chack the powers to find mifizes abernatives fox the mere 
eopemies hoods. 


The unit price, that it the com ger mene, os pewied lor mout duma voll mn Gane 
sores Uve use peng W's there tp help you Thare ore 
rn 


ays to bw the hgh 


Public Service 


97% of women noted 
Flagwaver ad insert 


The front cover of the November 
1972 “Flagwaver” newspaper  insé 
scored a 97% noting score among wom 
in the first Starch study ever made of 
co-op card stock insert. 


According to Ted Isaac, president _ | 
Consumers Communication Corporatid 
Shawnee Mission, Kansas, the avera 
Starch noting score for all four pages} . 
the process color insert was 89% notin 
The study, among women only, was cd 
ducted by Daniel Starch & Staff in 9 
major markets coast to coast. 


Half-page results 


The “Flagwaver” is a patented, fot 
page, process color, card stock newspap 
supplement with slit-apart coupons. 


The Starch study indicated the effé 
tiveness of the new half-page unit intZ 
duced with the November 1972, Flagwa 
er. Scores for the half-pages run in 
markets studied by Starch averaged | 
high as 74% noting. A _ half-page-plu 
coupon combination scored the highée 
read-most score in the study. 27% of t 
women interviewed read most of the ha 
page unit. 


With 24 different “local market” ve 
sions of the November 1972, Flagwaver,) 
is incorrect to apply the summary ratin 
given above to any one advertiser 
brand, Isaac pointed out. Because of t 
co-op nature of the insert, couponers a 
offers change from market to market. It 
unusual for one couponer or participant 
appear in all newspaper markets. As 
result the summary figures are not typic 
of the readership figures achieved by 
specific brand or coupon. 
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CAPITAL CITIES BROADCASTING CORPORATION 


now... CAPITAL 
CITIES 
COMMUNICATIONS. INC. 


Stockholders of Capital Cities Broadcasting Corporation 
approved a name change to Capital Cities Communications, 
Inc., at the annual meeting held in Houston on May 3. 
This name change resulted from the company’s expansion 
into newspaper publishing during the past six years. 


Until 1968, the company’s activities were devoted 
exclusively to broadcasting. Since that time the 
company has expanded into the newspaper publishing 
field—first with the merger with Fairchild 
Publications, publisher of eight business newspapers 
(including Women’s Wear Daily), and later with two 
daily newspapers, The Oakland Press (Pontiac, 
Michigan) and the Belleville News-Democrat 
(Belleville, Illinois). As a result, more than 407% of 
1972 revenues came from publishing. 


This past January, the company entered into an 
agreement to purchase Carter Publications, Inc., 
publishers of the Fort Worth Star-Telegram. This 
purchase is subject to FCC approval since WBAP AM-FM, 
Fort Worth, are included in the purchase agreement. 


~ CAPITAL CITIES COMMUNICATIONS, INC. ¢ 24 EAST 51 STREET, NEW YORK, N.Y. 10022 


Pres: 


There is nc 
asa 


XEROX is a trademark of XEROX CORPORATION. 


You can’t make a xerox. You can’t go to 
the xerox. And you can’t xerox anything. Ever. 
You can make copies on the Xerox copier. 
You can go to the Xerox copier or to 
a Xerox computer. 
You can read a Xerox textbook. 


It’s taken usa lot of years to g 
good name. And we intend to ke 
So we thought we ought to tell 
how to use Xerox. | 

When referring to our trader 
Xerox, it should always be follo 


riptive word for the particular 

t, such as “Xerox copier” or “Xerox 
ser” or “Xerox textbook” 

u know the old saying, “We don’t 
iat you say about us as long as you 
wf name correctly”? 


cas avail 


Well, we do care. 
Spell it right. But please use it right, too. 


XEROX 


P.S. Please make copies of this. 
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stories 
which the government claimed disclosed 
- unauthorized information and endangered 


confirms taps 
on 4 reporters 


William D. Ruckelshaus, acting director 
of the FBI, acknowledged at a news con- 
ference on Monday that the telephones of 
four newsmen had been tapped in an 
effort to determine responsibility for leaks 
of “highly sensitive and classified in- 
formation” which in the opinion of for- 
eign policy officials “were compromising 
this nation’s effectiveriess in negotiations 
with foreign powers.” 


“There were a total of seventeen wire- 
taps placed for this purpose,” Ruckels- 
haus said. “Four were placed on 
newsmen as the potential recipients of 
leaks and thirteen on government employ- 
ees as the potential sources. The taps 
were on for varying lengths of times, 
two for as little as thirty days and one for 
as long as 21 months.” 


The Director declined to name the 
newsmen or the employees whose phones 
had been tapped. He said that to do so at 
this time would do more harm than 
good. 

From other sources, reporters have 
been told that of the newsmen whose tele- 
phones were tapped, two were employed 
by the New York Times, one by the Wash- 
ington Post, and one by the Sunday Times 
of London. Later it was reported that no 
Washington Post reporter was involved. 
New York Times men named _ were 
William Beecher and Hedrick Smith and 
the London newsman identified as- Henry 
Brandon. 

Bach of these reporters had written 
about the SALT negotiations 


the delicate negotiations. 
Legally employed taps 


Ruckelshaus said that the wiretaps had 
been authorized by the then Attorney 
General, John N. Mitchell at the request 
of the White House. He said that the 
wiretaps were legal and in accord with 
standard FBI procedure. 


Records of the wiretaps were trans- 
ferred from the FBI to the White House 
upon recommendation of Robert Mardian, 
then the assistant Attorney General in 
charge of the Internal Security Division. 
Mardian personally delivered them to the 
White House. 

Ruckelshaus said that the records were 
now safely back with the FBI and that 
there had been no wiretaps on newsmen 
since February, 1971. 

It was reported by the New York Times 
on May 16 that President Nixon author- 
ized the wiretaps on several White House 
aides in 1969 in response to a dispatch by 
William Beecher, a Times reporter, who 
reported that B-52 bombers were striking 
targets inside Cambodia. The article was 


the first to indicate that the Nixon Ad- 


ministration was expanding the Vietnam 
War. Beecher left the Times last month to 
become a deputy assistant Secretary of 
Defense for public affairs. 
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| Acting FBI head _ State issues advertising rules | | 1 
to New Jersey’s car dealers = 


New Jersey Automobile Dealers Associ- 
ation have agreed to comply with new 
advertising regulations that were issued 
last week by Gov. William Cahill and 
Mrs. Millicent H. Fenwick, director of the 
state’s Division of Consumer Affairs. 

The rules, which are designed to 
guarantee truth in car advertising, state: 

Dealers must list the manufacturer’s 
suggested retail price when they advertise 
price reductions. 


Red China asks Times 
to bar anti-Peking ads 


The Chinese government has protested 
to the New York Times May 17 against 
the paper’s acceptance of political adver- 
tisements from anti-Peking Chinese groups 
and the Chiang Kai-Shek Taiwan govern- 
ment. 

Although the protest did not say so 
directly, it was indicated that the Times 
would not be allowed to open a bureau in 
Peking unless it complied with the govy- 
ernment’s request. 

Chou Nan, counselor to the Chinese Mis- 
sion in the United Nations, and Times 
managing editor A. M. Rosenthal met this 
week. 

Rosenthal was told by Chou that he had 
been “instructed by his government” to 
say that the acceptance of advertisements 
by the Times from “reactionary” groups 
was an “unfriendly” act, not in the best 
interests of the exchange between Chinese 
and American newsmen. 

Rosenthal said the Times regarded free- 
dom of the press as essential to American 
society, and that those who owned the 
press had the duty to permit representa- 
tives of all political opinions to state their 
views in advertisements. He said this 
policy could not be changed without en- 
dangering a free press. Chou replied that 
he was not moved by Rosenthal’s remarks 
and that the Times could change if it 
wanted to. 

Rosenthal then asked if this meant the 
Times would not be allowed to open its 
Peking bureau. Chou made no comment 
on this, except “You can draw your own 
conclusions.” 


Deaths 


ERNEST C. Mark, 77, former publisher 
of the Toronto Shing Wah Daily News, 
the largest Chinese newspaper in North 
America; May 9. 


* * * 


FRANCIS W. DAHL, 65, newspaper car- 
toonist for the Boston Herald and the 
Boston Globe; May 6. 

* * co 

HOWELL PRICE FRENCH, 78, founder of 
the first U.S. Army daily newspaper, the 
Sheridan Reveille, established at Ft. Sher- 
idan, Ga., during World War I. 

* * * 

WENDELL A. FOLTZ, 55, sports editor of 
the Battle Creek (Mich.) Enquirer and 
News; May 8. 
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Advertisements in the media must st: 
how many cars are on hand and how lo 
the sale will last, thus insuring that ¢ 
buyer is not simply lured to the showro 
with misleading promises. 

Standard equipment may not be ady 
tised as a special added benefit. 

Dealers must provide evidence if th 
claim that their offers are the low 
prices in town. 


Supreme Court uphold 
Detroit News VDT use 


The Supreme Court has turned dow 
petition by Detroit News ITU local 18 | 
review a Federal Court decision allowi 
the News to use VDTs pending arbit 
tion. The Supreme Court’s May 6 act | 
upheld a December 20, 1972 ruling by ti) 
U.S. Sixth Circuit Court of Appeals. J 

The Circuit Court struck down an # 
junction brought against the News by t# 
ITU. Last fall the News had start 
using VDTs for copy preparation; 
ITU claimed such use was not provided | 
its contract. The ITU sought and recei 
an injunction from the U.S. District Co 
preventing the News from using VD 
pending arbitration. 

The News had the injunction lift 
when the Circuit Court decided that ir 
parable harm would not be caused to I 
members if the equipment were used 
fore the contract dispute was settl 
Briefs have been filed for the arbitratil—l 
and a decision is expected in a f 
weeks. 
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Photon officers resign} 

Kurtz Hanson, chairman, and Robey 
Campbell, president have resigned fr | 
Photon Inc. for personal reasons, and 
Securities and Exchange Commission 
tended the trading suspension thro 
May 24. 

Clifton Sink, who was appointed exe 
tive vicepresident chief operating offic 
of Photon in March (E&P, March 3 
replaced Campbell. The company did 
announce Hanson’s replacement. 

The company is presently undergoing 
financial audit. 


Illinois House passes 
limited shield bill 


The Illinois House passed May 14a b 
that would grant newsmen qualified pri 
lege to protect their news sources. 

Under it, a reporter would be requi 
to divulge confidential material only if 
court found it necessary in the interes} 
of justice in a felony trial, and if all othil 
means of getting the information hd@ 
been exhausted. . | 
(eo 
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We teamed upwith 


_ black brainpower to put 
this shopping center on the map 


The ground is cleared— 
113,000 square feet of it—for 
Progress Plaza, in Harrisburg, 
Pennsylvania. 

And it's a dream come true 
for the Reverend Leon Sulli- 
van, founder of Opportunities 
Industrialization Centers 
of America. 

Progress Plaza is a shop- 


ping center that was planned 


by blacks, tobe owned and op- 
erated by blacks, in the black 
community. 


Sperry and Hutchinson 
- The Encouragement Company 


Frank Smith, Jim Grier, Jim 
Swann, and Nick Prim above 
are some of the people who 
made it happen. 

Our contribution was Frank 
Smith of our Marketing Re- 
search Department. At OIC’s 
request he set up an intensive 
course in the fine points of 
planning, developing,.and op- 
erating shopping centers. 
Nick Prim was selected as one 
of the management trainees 
to take the course, and work 
with architects Jim Grier and 
Jim Swann. Now, men like 


these are playing key roles in 
three more projects. 

Our involvement with mi- 
norities is a continuing thing 
—and its getting deeper all 
the time, not only for us but 
for our subsidiaries. And 
itranges from just plain giving 
money where it's needed, to 
hiring peopletowork for S&H, 
tohelping people learn howto 
help each other. 
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Rye 


of the Cleveland Plain Dealer. 


* * * 
JOSEPH BLAKE, 


vertising manager of the paper. 
* * * 


CRAIG MAILLOUX, UPI assistant picture 
bureau manager, Los Angeles, was ap- 
pointed newspicture editor for the South- 
west Division of UPI, Dallas. He succeeds 
JERRY A. MCNEILL who resigned to become 
picture editor of the Dallas Times Herald. 


* * * 


FRED D. BEHRINGER, vicepresident/ex- 
ecutive editor of Montgomery Newspa- 
pers, Fort Washington, Pa., which pub- 
lishes ten weekly and two daily newspa- 
pers, was named vicepresident of the 
company. CHARLES H. ECKSTINE, vicepres- 
also named 


ident/advertising director, 
vicepresident. 
* * * 


BARRY CUNNINGHAM, a reporter for the 
New York Post, and JOHN HESS, a re- 
porter for the New York Times, were 
winners of Columbia University’s 1973 


Mike Berger Award. 


* * * 


; J. RONALD GATEHOUSE, night city editor 
of the Johnstown (Pa.) Tribune-Demo- 
crat, was named night managing editor, 
succeeding PATRICK E. MAttoy, retired. 
HAROLD L. BARKHIMER, night copy editor, 
succeeds Gatehouse as night city editor. 


Kee OK 


sity of Kansas chapter of Kappa Tau 


Alpha, national honorary 


- fraternity. 


REDUCES CLUTTER! ACB 
Checking Proof Service 
makes it easy for national 
advertisers to get needed 
tearsheets on time. Agen- 
cies look to ACB for this 
service and favor newspa- 
pers that use the ACB tear- 
sheet clearing house. ACB 
helps develop local adver- 
tising through its co-op ad- 
vertising services which 


are paid for by national 
advertisers. 


We read every daily 
newspaper advertisement 


gf rue ADVERTISING 
CHECKING BUREAU, inc. 


NEW YORK (10) 353 Park Avenue, South 
CHICAGO (5) 434 S. Wabash Avenue 
MEMPHIS, Tenn. ¢ COLUMBUS, Ohlo 
SAN FRANCISCO, (2) 20 Jones Street 


JEANIE STRAND, chief editorial writer 
for the Wheeling (W.Va.) Intelligencer— 
named women’s editor of the Sandusky 
(Ohio) Register, succeeding Sur HIveLy, 
who is now with the women’s department 


staff member of the 
Gilroy (Calif.) Dispatch—appointed ad- 


CLYDE M. REED, editor and publisher of 
the Parsons (Kansas) Sun, is the first 
; recipient of the “Outstanding State Pub- 
i lisher” award presented by the Uniyer- 
3 


journalism 


JAMES HUBBARD, UPI Omaha newspic- 
tures bureau manager was named news- 
pictures bureau manager in St. Louis; 
ToM PETERSON, who works for UPI as a 
free-lance photographer, succeeds Hub- 
bard in Omaha. 

* * * 

DEL MARKS, managing editor of the 
Denison (Iowa) Bulletin and Review— 
named city editor of the Fort Dodge 
(Iowa) Messenger. 


Campbell Miller 


JOHN W. CAMPBELL, former retail ad- 
vertising manager of the New York 
Times, named director of marketing and 
advertising sales for Philadelphia News- 
papers, Inc., which publishes the Inquirer 
and the Daily News. 

* * * 

ALVIN MILLER, vicepresident/compensa- 
tion and employee relations for Merrill, 
Lynch, Pierce, Fenner & Smith, was ap- 
pointed vicepresident/personnel for the 
Bergen Evening Record Corporation, pub- 
lisher of the Hackensack (N.J.) Record. 

* * * 


BILL BONDURANT, sports editor of the 
Fort Lauderdale (Fla.) News, appointed 
managing editor; SCoTT MARSHALL, staff 
member at the News, named to the newly 
created position of assistant managing 
editor; BERNIE LINCICOME, sports editor 
at the Fort Lauderdale (Fla.) Sun-Sen- 
tinel, succeeds Bondurant as sports editor 
of the News; CRAIG BARNES, assistant 
sports editor at the Sun-Sentinel, succeeds 
Lincicome as sports editor. 

* * * 

NatTatie A. LAURITANO, an assistant 
media planner at Batten, Barton, Durstine 
& Osborn, named advertising manager of 
the New York Review of Books. 

* * * 


RAYMOND E. Gross, news editor of the 
Rockland (Me.) Courier-Gazette — ap- 
pointed to the newly-created post of man- 
aging editor; JOHN E. HAMMER, a re- 
porter and staff photographer at the 
Courier-Gazette, succeeds Gross as news 
editor. 

* * * 

ALLEN H. NEUHARTH, president of Gan- 
nett Co., Rochester, N.Y., was selected re- 
cipient of the alumni achievement award 
of the University of South Dakota. 

* * * 

BARBARA F'ULENWIDER, former staff 
member of the Fort Worth (Tex.) Star- 
Telegram—now a reporter for Stars and 
Stripes in Darmstadt, Germany. 
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Ryder to represent 
Ottaway in the West 


Stephen W. Ryder, who was named pully 
lisher of the Medford (Ore.) Ma 
Tribune, has been given additional respos 
sibility as Ottaway Newspapers’ represe 
tative on the West Coast. 

Ryder, who has been a _ corpora 
vicepresident since 1964, will work i 
newspaper market studies and acquis 
tions for the wholly-owned subsidiary ¢ 
Dow Jones & Co., James H. Ottaway J 
president, said. 


° 

LEE BARTEN, zone sales supervisor f¢ 
the Minneapolis Star and the Minneapol 
Tribune—named assistant metropolite 
circulation manager; LAWRENCE GLOm 
also a zone sales supervisor, named com 
city and dealer sales manager. ~~ 

* * * 

ALVIN NAGELBERG, real estate editor @ 
the Chicago Tribune—named assistant 
nancial editor; GARY WASHBURN, a fr 
porter for the Tribune’s metropolitan sed 
tion, succeeds Nagelberg as real esta 
editor. 

* * * 

Maury M. BREECHER, director of publi 
relations for West Suburban Hospital, Oall 
Park, Ill., named articles editor for 
Lantana (Fla.) National Enquirer. 

* * * 

RoBerRT L. SHAW has been appointed A 
sociated Press Correspondent at Men 
phis, Tenn., succeeding RANDY SCHMI 
who transferred to Washington. 

* * * 

GEORGE H. CLARK—appointed senic 
editor of the Huntington (W.Va.) Heral@ 
Dispatch and the Advertiser. 

* * * 


THOMAS C. CALLAHAN—named spo 
columnist by the Cincinnati Enquirer. 
joined the paper in 1971 as a pro baske 
ball and golf writer. | 

* * * 

PAUL G. HAYES, environmental repor 
of the Milwaukee (Wis.) - Journal 
awarded the annual Richard S. Da 
honor for distinguished performance. Thi 
Davis award, named for a late Journa 
reporter and critic, is given by the news 
paper’s editors. 

e 


ComCorp announces 
staff promotions 


Promotion of three top staff personne 
has been made by ComCorp Inc., Cleve 
land, Ohio. 

Thomas F. Noonan, previously vicepres 
ident-editorial assumes responsibilities 0: 
vicepresident-Cleveland operations. Za 
Fox, former operations vicepresident, ; 
now vicepresident and general manager 0: 
the Lakeland, Fla. operation. Jean Ger 
lach becomes executive editor of Sut 
Newspapers. 
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[UEL LOOKER, appointed classified ad- 
sing manager of the Harrisburg 
Patriot-News, succeeding HAROLD 
EWHOUSE—retired, after 23 years. 


* * * 

RICK DILLON, editor for Minute Man 
ications, Lexington, Mass. — named 
al assignment reporter for the San 
0 (Cal.) Union. 

* * * 


orRGE H. KELLEY, assistant manag- 
ditor of the Youngstown (Ohio) Vin- 
or, named editorial writer; CATESBY 
ANNON, JR., city editor, succeeds 
by as assistant managing editor; ANN 
PRZELOMSKI, assistant city editor— 
ad city editor, the first time a woman 
held that position at the Vindicator; 
ANCE T. (PETE) SHEEHAN, presently 
ewrite and assistant to the city desk, 
seds Ms. Przelomski as assistant city 
or; JANIE S. JENKINS, feature writer 
general assignment reporter, moves 
he rewrite spot on the city desk; 
RLES PERAZICH and ROBERT CURRY, 
staff members, were both appointed 
stant sports editors. 

* * * 


=P. JoNES OsBorRN, D-Yuma, Arizona, 
co-publisher of the Yuma (Ariz.) 
y Sun, resigned from the Arizona 
tse of Representatives to accept an ap- 
tment by the Yuma County Board of 
ervisors to fill the vacancy in the 
ate created by the death of Sen. Harold 
Ba. 
: ® 


. thritis series wins 
“iter $1000 top prize 


‘odine Schoenberger, science writer for 
New Orleans Times-Picayune has won 
00 from the Arthritis Foundation for a 
part series on arthritis. The 17th an- 
1 Russell L. Cecil Awards will be 
sented June 7 in conjunction with the 
Anniversary Annual meeting of the 
aritis Foundation in Los Angeles. 

e 


PHEN L. Harris, formerly state 
itol bureau correspondent for the Bur- 
ton (Vt.) Free Press—named director 
sommunications and publicity at Cham- 
in College. 

4 oor ieee} 

YoRIS KLEIN BACON, a former Associ- 
d Press staff member—named editor of 
tonet magazine. 

If aC 

ARRY J; BUCKEL, director of marketing 
| public relations for Panax Corp., pub- 
ers of the Detroit Area Weekly News- 
vers, was appointed general manager 
the ten edition newspaper group. 

x kx 

ALAN L. Brown, a former account ex- 
itive with the Chicago Tribune—named 
ector of national advertising for the 
sumer products division of Motorola 
., Franklin Park, Til. 


JOHN J. FOLey, city editor at the New 
London (Conn.) Day—appointed assistant 
managing editor; ARTHUR J. WEBER suc- 
ceeds Foley as city editor; Ropert A. 
CoLBy, named news desk chief and DAviD 
L. HECKERMAN, named assistant city edi- 
tor. 

* * * 

Leo F. NussBauM, editor and publisher 
of the Falls City (Neb.) Journal and a 
veteran of 50 years in the newspaper busi- 
ness—retired; BILL SCHOCK, associate edi- 
tor and co-publisher, succeeds Nusbaum as 
editor and publisher. 

* * * 

BETSY BALSLEY, food editor of the Hono- 
lulu Star-Bulletin, named food editor of 
the Los Angeles Times. 

* * * 

JorE KAMALICK, a former Army journal- 
ist who covered the Vietnam war for 
Pacific Stars and Stripes —named head 
of Westinghouse Broadcasting’s Beirut 
bureau. 

* * * 

Davin W. CoNNoR, named New York 
manager of the Texas Daily Press League, 
succeeding J. J. RAHILL—retired. 


a 
Warren 


Meadows if 


Don MeEapows, assistant director of the 
Information Division of the West Virginia 
Dept. of Agriculture, has rejoined the 
staff of the Huntington (W.Va.) Herald- 
Dispatch as layout editor; JAMES K. WaAR- 
REN, formerly with the Kentucky Dept. of 
Public Information, has joined the Herald- 
Dispatch regional news team as a reporter 
for the paper’s bureaus in Ashland, and 
Ironton, Ohio. 

* * * 

THEODORE R. BrADy, UPI teletype tech- 
nician, appointed assistant telecommunica- 
tions chief at UPI New York headquarters. 


kK 


Rosert M. PEARSON, managing editor of 
the Windsor (Ont.) Star—promoted to 
editor, succeeding NORMAN HULL, resigned. 

° 


Public service 


For an extraordinary example of spe- 
cial service to its community during the 
1972 flood disaster, the Gannett Public 
Service Award was presented to the El- 
mira (N.Y.) Star-Gazette and Sunday 
Telegram. The paper, which was forced to 
abandon its plant, continued to publish 
and at the same time establish a Lend-A- 
Hand Fund for afflicted residents of the 
community. 
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wins A. Sloan award 


Winners in the 26th annual Alfred Poems 


Sloan Awards for public service to high- 
way safety were announced May 11. 


Top individual creative awards went to — Bi 


Wendell Coltin, columnist for the Boston 
Herald American and to Gene Strul, and 
Roger Burnham, WCKT-tv, Miami, Fla. 
Coltin will receive $1000 and Strul and 
Burnham $500 each. 

The Sloan Awards are sponsored by the 
Highway Users Federation, under a grant 
from the Automotive Safety Foundation. 

The newspapers honored are: 

Easton (Pa.) Express, Marion (Ohio) 
Star, Concord (Calif.) Transcript, South 
District Journal (Seattle, Wash. weekly), 
Bergen (N.J.) Bulletin (weekly) and the 
Palasadian (Palisades Park, Neds 


weekly). 
r 


RicHarpD H. LEONARD, editor of the Mil- 
waukee Journal, given one of four Uni- 
versity of Wisconsin school of journalism 
awards for distinguished, achievement in 
journalism. 

* * * 

RICHARD OrkR, rural affairs editor of the 
Chicago Tribune, is new chairman of the 
Chicago Press Veterans Association; 
Maurice FISCHER, former city editor of 
the Chicago Daily News is new vicechair- 
man. 

* * * 

RoBERT PATTRIDGE, assistant managing 
editor of the Denver Post—is the new edi- 
tor of the paper’s editorial pages, succeed- 
ing Dr. Mort STERN—named dean of the 
University of Alabama School of Public 
Communication. 

ORY & 

EpmMuND W. Downes, president of the 
Hartford (Conn.) Cowrant—named to the 
board of directors, CBT Corp., parent 
company of Conn. Bank & Trust Co. 

pee oe. 

Don C. MuuM, farm editor of the Des 
Moines Register and Tribune—named win- 
ner of the 1973 Agricultural Recognition 
Award by the Newspaper Farm Editors of 
America. 

© 


Correction 


James Ross of the Santa Barbara (Cal- 
if.) News-Press was appointed retail ad- 
vertising manager, succeeding Claude O. 
Snyder. The May 5 Epitor & PUBLISHER 
inadvertently listed the promotion as ad- 
vertising manager. 
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tohn A. Park. Je. 
Confidential Handling 
Newspaper 
Ownership Changes 


(919) 782-3131 
BOX 17127 RALEIGH, N.C. 27609 


17 Years Nation-Wide Personal Service 


‘taught by 


Course on ethnic 
_ reporting taught 


by Calif. newsman 


An addition to the California State 
University at Sacramento Journalism de- 
partment is a course on ethnic reporting 
K. W. Lee, award-winning 
newsman for the Sacramento Union. 

Lee, who has been cited for stories on 
welfare abuse and the problems in minori- 
ty communities, meets with the class three 
hours per week when assignments are 
made and reviewed. 

Because the class is new and largely 
experimental, its size is 15 students, but a 
larger enrollment is expected in the fall 
when the seminar is scheduled to con- 
tinue. 

Less than half of the students this 
spring plan journalism careers, but all 
admit the experience is interesting. 

There are only three white students 
among the 15, the rest made up of Chi- 
cano and Orientals. And the assignments 
are anything but easy. 

Lee laid down the foundation for the 
class early when he said the white press 
has only skimmed the surface reporting 
minority affairs. Newspapers and other 
media are making an attempt to improve 
their coverage in these areas, Lee said, 
“because there is a need to know what is 
really going on in ethnic groups.” This is 
not to say non-white reporters cannot do a 
proper job, either, added Lee. 

Lee, a Korean, said more minority re- 
porters are being hired because of this “to 
get the message across” to both white and 
minority groups, thus improving under- 
standing between each. Two Sacramento 
Union staffers, a black and Chicano, were 


- guest lecturers early in the class. 


The assignments are wide-ranging and 
are not without difficulty which, Lee, a 
former professor at a black university 
notes, is part of the learning process. 

® 


Valparaiso V-M buys 
neighboring weekly 


~The equipment, good will and other con- 
siderations of the Crown Point (Ind.) 
Lake County Star, a weekly, has been 
acquired for an undisclosed price by the 
publisher of the Valparaiso (Ind.) Vid- 
ette-Messenger, Mrs. Lynn M. Whipple. 

The weekly, which has an ABC circula- 
tion of 6,909, is located about 15 miles 
southwest of Valparaiso. According to the 
V-M, the paper has the “largest net paid 
(audited) weekly in the state.” The V-M 
has a sworn circulation of 11,161 (October 
2, 1972), according to the E&P 1973 Year 
Book. 

The Star, which competes with a shop- 
per and the Crown Point Register (2,485 
circulation), will be printed on V-M’s new 
offset presses, and Michael Alexander, 
most recently in the pr department of 
Northern Indiana Public Service Co., has 
been named the Star’s editor, succeeding 
Charlotte W. Verplank, wife of the 
former publisher, A. J. Verplank. The 


Star was started in 1872. 
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‘ Oniahe W-H seks seen : 


as test case for papers 


The Omaha (Neb.) World-Herald and 
Local 190 of the International Typograph- 
ical Union remained locked in dispute this 
week while disquieting developments con- 
tinued to aggravate both sides in a two 
weeks strike. 

As the morning and evening editions of 
the World-Herald came off presses with- 
out cessation, (E&P, May 12) the World- 
Herald reported that persons identifying 
themselves as members of the printers 
union have been calling Omaha residents 
to ask them to stop their subscriptions. 
Wayne Crisman, president of Local 190, 
had no comment. 

Crisman said in a statement printed 
by the newspapers that he believes the 
paper is continuing to publish through the 
use of inexperienced personnel. 

In denying the “strikebreaker” charge, 
Harold W. Andersen, newspaper pres- 
ident, said the paper is being produced 
“with about half as many employes as we 
had in the composing room before the 
strike.” 

“The newspaper has advertised for, and 
hired,” he said, “some new employes to 
replace those on strike. We also hired 
some temporary help. Most of the help in 


the composing room, however, are em- 
ployes borrowed from other depart- 
ments. 


“We have offered to reinstate striking 
printers, but obviously the offer cannot be 
continued indefinitely.” 


Charles Gridley, a member of the 
union’s negotiating committee, described 
the strike as a test case (for newspapers) 
“as far as installation of new equipment 
is concerned.” 


The union had approximately 160 print- 
ers at the World-Herald. 


A story that ran May 10 in the W-H 
said that in six days of publishing news- 
papers since most members of the print- 
ers union walked off their jobs, the 
World-Herald has printed 18 more pages 
than during the same period a year ago. 


The papers from May 5 through May 
10 totaled 452 pages, while for the Satur- 
day through Thursday period a year ago, 
the page figure was 434. 


Sunday, May 6 the paper was among 
those that were larger than a year ago, 
but it was cut back 16 pages, mainly 
classified, because the type couldn’t be set 
in time, according to Dean Bartee, direc- 
tor of advertising. 


He said this was due to the printers not 
working overtime when they were asked 
to do so by the company. 

e 


20 years of service 


Juan Francisco Ortiz Garza, president 
of Compania Periodistica Nacional, which 
publishes the Hl Universal newspapers in 
Mexico City was presented a plaque May 
9 by Roderick W. Beaton, president of 
UPI to mark ,50 years of service by the 
wire service to both papers. The ceremony 
took place in the newspaper plant in the 
presence of executives from both publica- 
tions and UPI. 
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Past Week’s Range . | 


of Stock Prices 
NEWSPAPERS 


5 
American Financial Corp. (OTC) ...... 13, | 
Booth Newspapers i 
Capital Cities rey 3 
Cony Corp... {ONC)P ee ok eee Spa ah 
Cowles ines (NYSE) ae be 
Dow. Jones, (OTC) iii ciaenn cua sels seieaen 333, 
Downe, ‘Comm: (OTC) S).y2.n mane 2%, 
Gannett. (NYSE) 22 o8e. ccs meceae os sere 39, 
Harte. Hanks: (NYSE)? conc. 2. secemasceket Wy ] 
Jefferson-Pilot. (NYSE) 22.04.05 ieee ces on 63 5 
Knight (NYSE) Gace: -cAenceec on eens 451/4 


Lee Enterprises (AMEX):............+--- 16,0 


Media Genral (AMEX) ............-++.- 35 
Multimedia. (OTC)i Sry cananpecea toate 23 ) 
New York eas (AMEX): asetiget serene 13 | 
Pariax: (OTC) =i. de tien aa nemesta tele cee 

Post Corp. ise (OTC) ie tearterncre 12 ! 
uebecor (AMEX)! «2.00%. cnccee ane 17%, | 
Ridder Publications (NYSE) “tees scot oon 18. I 
Southam: Press: °(CE): < iva muaasee eee 31, @B 
Speidel (OTC) (asks. tcteuas caesar stan 13, 
Thomson Newspapers (CE) ..........-..- 14 | 
Time: ines (NYSE). kenge tie 2 foment 38 
Times: Mirror (NYSE) 6 cemtecur scien 1834 | 
Toronto’. Stat (CE) ie. etree e nantes eee 225%, 2 
Washington Post (AMEX) ...........-..+ 2, 

SUPPLIERS 

Abitibi (CE) Soi tine Mehler ieee tele | 
Addressograph Multi. (NYSE) .......... I7'/2 | 


Alden Electronics (OTC) 
Altair TC) 
Anglo-Canadian 
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Berkey Photo (NYSE) .........seeeeeeseee 123% 
Boise ‘Cascade (NYSE) siecesen comes oe Il 


Compugraphic peer) aja Sage tere ee 26, 2 
Compuscan) (OTC). viictest. asieraci eee 6/, p 
Crown saltetback: (NYSE) #23 oe ones 28, 2 
Cutler-Hammer (NYSE) .........-----... 5% 3 
Dayco. (NYSE)iS-<.0.25 24. 8 tee eee ee 16, I 


) 
Digital Equipment (NYSE) 
Domtar (AMEX 


Eastman Kodak (NYSE 
Ehrenreich Photo (AMEX) 
Eltra, (NYSE )Miel a Sitaoek cman mete semen oe 
General Electric (NYSE) 
Georgia Pacific (NYSE) 
Grace. WOR (NYSE)S) eaimcatecres 


Great Lakes Paper (CE) 

Great No. Nekoosa (NYSE) ............. 453; 
Harris intehee (NYSE)! sce or erie 2954 
lnmont (NYSE) P27 oe wcace aes 9 

International Reco (NYSE) Pe eee 375 
tek Corps (NYSEV una. sani aes 8! 

Kimberly Clark (NYSE) .......--..---...- 4l 

LogEtronics (OTC): ier cessor tein aiteoire 43/, 
MacMillan, Bloedel e ih it eee teat 31 

Milgo Electronics (AMEX) ............. 2I'/ 
Millmaster Onyx (AMEX) .........-.-... 10!/g 
Minnesota Min. & Mfg. (NYSE) ........ 84 

*Photon# (OTC) cveiw.g heen tema ee _ 

Richardson» (NYSE) tee econ ete ene ans a 
Rockwell! Intl: (NYSE), °c. oo.c.5..eecenge 24 

Singer (NYSE) (5.342 Bacar ae dee ates SI 
Southland Paper (OTC) ..........-....-- I7/, 
Southwest Forest Ind. (NYSE) .......... Wy 
Sun Chemical (NYSE) ............ 


Wheelabrator-Frye (NYSE 
White Consolidated (NYSE) 
Wood Industries (AMEX) 


ADVERTISING AGENCIES 


Doremus? (OTC): “accesses deserters bl, 
Doyle, Dane, Bernbach (OTC) ......... 1434 
Foote, Cone, Belding (NYSE) .......... M4 
Frank, Clinton) -E:s, (OTC) 2ixneisee eee BY, 
Grey Advertising uae whee aerttete I! 

Interpublic Group Hel SE) ae eee Ms 
Needham, Harper & ‘ee (OTC) | ca. EVA 
Ogilvy, Mather (OTC) G2... Aic-sinees nen RO", 
PKL ‘Co... (OTC) » sh. Ry tae tioeann een iA 
J.W. Thompson (NYSE) 15 


Tracy-Locke, (OTC). pinto ts iy 
Wells Rich Green (NYSE) .........-..5.- I 
*Trading suspended 3/26-5/24. 

**Stock was split 2 for | on 5/9. 


Prison gets presses 


The Huntington (W. Va.) Newspape 
have donated to the state penitentary 
linotype, two proof presses, eight chas 
and table saw. The newspapers had j 
changed over from hot type to cold ty; 
and were able to furnish the prison wi 
some of the equipment they had 
quested. 


design and consultation through com- 
plete construction and testing that’s 
AELCC’s complete turnkey capability! 


We don’t play the number 


; game at 
AELCC ... except where you’re con- 
cerned. Because, regardless of your 


company size, you’re important to us. 
You’re Number 1. 


That’s why you’ll always receive per- 
sonal attention . . . your requirements 
are always our prime concern. 


That’s why you'll always receive total 
customer service—regardless of the 
size of your requirements—from initial 


That’s why you’ll always obtain com- 
pletely flexible and convenient financial 
arrangements—long term or short—to 
fill your needs. 

So, if you’re thinking of acquiring, com- 
pleting, up-grading or expanding a 
CATV system, contact AELCC ... let 
us prove we back our promise with 
performance. 


4a Ei Ts COMMUNICATIONS 
CORPORATION The CATV Subsidiary of 
4& MERICAN EsSLECTRONIC 
EsABORATORIES, INC. 

P.O. Box 507, Lansdale, Pa. 19446 

(215) 822-2929 » TWX: 510-661-4976 
Cable: AMERLAB 


FOR A 
CHANGE 
YOU'RE 
NUMBER 
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Write for our FREE \\ 
CATV capabilities book... 
no obligation. 


See us at NCTA 

Convention and 
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BOOTH 93, Anaheim 
Convention Center 
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Bureaucrats find perfect 
alibi for closed meetings 


By Gerald D. Sturges 


Congress spoke its piece last year when 
it converted the principles of the Free- 
dom of Information Act into an open 
meeting law for the far-flung Federal 
advisory committee system. Now the bu- 
reaucracy is trying to have the last word. 

Neither Congress nor anyone else knew 
until last month how many committees, 
boards, commissions, councils, task forces 
and other citizen advisory panels were 
tucked away in the Federal bosom, but 
everyone suspected there were far too 
many. Such committees have been re- 
tained to provide expert citizen advice 
ever since Geroge Washington appointed 
the first one to assist him in dealing with 
the Whiskey Rebellion. 

Created by law, by the President or by 
agency heads, their modern specialties 
range from migratory birds and the 
recovery of archeological remains, to the 
structural fitness of the C-5A and the 
radiation biology aspects of the SST. In 
short, they influence policymaking in 
many areas of government. 

On April 12, President Nixon sent 
Congress the first required annual report 
of Federal advisory committees, prepared 
by the Office of Management and Budget. 
OMB’s inventory shows that at the end of 
1972 there were 1,489 advisory commit- 
tees, under the jurisdiction of more than 
50 executive branch agencies, operating 
at an annual cost of more than $25 mil- 
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Lid is removed 


Congress passed the Federal Adisory 
Committee Act last year to streamline 
this nook-and-cranny system and expose 
it to public view. The law says that advi- 


(Sturges, a former reporter for the 
Oakland Tribune, is a legislative assistant 
to Rep. David R. Obey (D-Wisc.)) 


Keep Up-to-Date with 
AUSTRALIA'S 


rapidly expanding marketing, advertising, 
and graphic arts opportunites. Read : 


ADVERTISING NEWS 


Published every second Friday 
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sory committee meetings shall be open to 
the public unless it is determined that a 
meeting is “concerned with matters” 
listed among the nine categories of in- 
formation which the Fol Act exempts 
from mandatory disclosure—for example, 
trade secrets, certain internal memos or 
letters, and material specifically exempted 
from disclosure by statute. 

However, there is many a slip between 
a law and its implementation. In drafting 
guidelines for the agencies to follow, 
those resourceful handicappers at OMB 
hit upon the following problem: ‘While 
the FoI Act deals with access to existing 
documents, the present Act encompasses 
oral discussions which will occur in the 
future and which may have no direct 
relation to a document.” 

That discovery led quite naturally to 
the freedom to monkey with congressional 
intent: “Accordingly, in applying (the 
Fol exemptions) to advisory committee 
meetings, some modification of concepts 
developed solely with regard to preexist- 
ing documents is appropriate.” 


All-purpose alibi 


The upshot was a splendid new ration- 
ale for closing a meeting. If there will be 
an exchange of opinions and the discus- 
sion if written would fall within the Fol 
exemption for an internal memo, and if 
it’s essential to close the meeting “to pro- 
tect the free exchange of internal views 
and to avoid undue interference with 
agency or committee operation,” why, then 
by all means, close the meetings! 

The guidelines published in January 
not only give bureaucrats an all-purpose 
alibi for closing a meeting, but go beyond 
and attempt to seal lips and papers after- 
wards. They provide that committee 
members “shall not disclose the matters 
discussed” in closed session, except to fel- 
low committeemen or staff or to agency 
employees. Then, after a ritual salute to 
noble intent, the guidelines declare that 
when the only basis for denying access to 
committee records and papers is the Fol 
Act’s exemption for internal memos, ac- 
cess may not be denied unless the agency 
head determines that—does this sound 
familiar?—“such denial is essential to 
protect the free exchange of internal 
views,” etc. 

To date the new law has opened up 
a good many meetings, including news- 
worthy ones like those of the ad hoc 
panel HEW set up to look into the Tus- 
kegee, Ala., study of untreated syphilis in 
poor black males begun by the Public 
Health Service in 1932. Not surprisingly, 
it has failed to open up others on such 
touchy subjects as PX operations in 
Southeast Asia and the structural fitness 
of the C-5A. 


Other meetings are open but shut (to 
take a more extreme case, a February 8 
meeting on the handling of chemical and 
biological information was to be open 
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from 9 to 9:15 a.m. and closed fro 9: 
a.m. to 5 p.m.). . 


Scant notice given 


To see how the OMB guidelines hg 
found favor with the agencies, consic 
an announcement published in the Fed 
al Register of May 9 which gave unla 
fully scant notice of a May 10-11 meeti 
of the National Advisory Committee | 
Oceans and Atmosphere. The committ 
consisting of 25 non-Federal members ¢ 
pointed by the President from State a 
local governments, industry, science a 
other appropriate areas, was establish 
by Congress by public law in Aug 
1971. Its duties are to: 

1—Undertake a continuing review 
the progress of the marine and atn 
spheric science and service programs | 
the U.S.; 

2—Submit a comprehensive annual 7 
port to the President and the Congre 
setting forth an overall assessment of t 
status of the nation’s marine and atn 
spheric activities on June 30 of e 
year; and 

3—Advise the Secretary of Comme 
on carrying out the purposes of the 
tional Oceanic and Atmospheric Admin 
tration. 


The purpose of the meeting was | 
inform the committee of recent and p 
pective developments in two areas—t 
control of thermal pollution and law § 
the sea negotiations—and to develop ré 
ommendations on these and other poli 
and planning issues for: possible inclusil 
in the committee’s forthcoming annual 
port, a public document. 


Exemptions cited 


However, the announcement advis 
that the Assistant Secretary of Co 
merce for Administration had determing) 
that the briefing by the State Departmey 


written, fall within two Fol Act exer 
tions (internal memos and “specifica 
required by executive order to be k 
secret in the interest of the national 
fense or foreign policy”), and that 
briefing by the Environmental Protect 
Agency on thermal pollution ‘will 
based on working documents internal 
the agency whose final form is not 
decided,” and that all in all “it is ess 
tial to close this portion of the meeting 
protect the free exchange of intert 
views and to avoid undue interferen 
with the operation of the committe 


In sum, the law has made some hea 
way but not enough, due to the massif 
resistance of the medium and the add 
drag of the OMB guidelines. Whether 
makes. further headway will be detq 
mined by subcommittees of the House a: 
Senate Government Operations Comm 
tees that are monitoring the new law 
and sifting 6,000 pages of advisory co 
mittee rosters and other informati 
shipped to them by OMB— in preparati 
for oversight hearings. 

Between the new advisory commi 
law and hearings this month on proposé 
to clarify and strengthen the FoI Act, 
seems certain that a Congress ne 
willing to open many of its own commg 
tee doors will be unwilling to let Feder 
advisory committees shut theirs. 


| 


What is 
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the company 
with the new 
emulsion ink 
that reduces 
misting? 


LOMIST® for letterpress is the ink and its benefits 
are many—all adding up to improved profit. 
LOMIST reduces misting— 

Housekeeping is reduced and working conditions 
are substantially improved. 

LOMIST improves press performance— 

You get better ink mileage. Lomist reduces 
frictional heat so you run cooler, get longer 

roller life, reduced power consumption. 

LOMIST improves print quality — 

Reduces set-off, rub-off and strike-through. 
Coverage is more uniform—halftones and 
reverses have greater definition. 
LOMIST—another new GPI 

product worth knowing about. 


We'll prove the point in your plant! 
Using a MSA Fixt-Flo air sampler 
and fiber glass filters, we'll compare 
Lomist with your oil ink. It takes only 
a few minutes. Ask the man from GPI 
or write for complete information. 


General Printing Ink 


4 135 West Lake St. 
| Northlake, ti. 60164 
Division of 


Sun Chemical Corporation 
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By George McCloskey 


THE NFL PUBLICITY TEAM 


Many agree that a principal cause for 
pro football’s growth is the excellent work 
of its public relations department. 

Don Weiss, director of public relations 
for the National Football League since 
1968, plainly states the NFL’s position. 

“We place a great emphasis on public 
relations and communications in the 
NFL.” 

Each year an estimated $250,000 is 
spent on promoting professional football, 
a figure that does not include the detailed 
preparations for the Super Bowl game 
each January. 

Public relations work is not strange to 
the National Football League organization 
for promotional experience abounds 
throughout the NFL staff. 

Commissioner Rozelle insists that public 
relations level with the press. Rozelle was 
publicity director for the Los Angeles 
Rams in the 1950’s. James Kensil, execu- 
tive director of the NFL, is a former 
public relations director of the NFL. Bill 
McGrane, the National Conference coordi- 
nator, and Val Pinchbeck, American Con- 
ference coordinator, are both former pub- 
licity directors for league teams. The di- 
rector of personnel, Jan Van Duser, is 
former public relations director for the 
Atlanta Falcons. 


Staff members 


As for the public relations staff, Weiss 
served as publicity director for the United 
States Golf Association for two years 
prior to joining the NFL as its director of 
information in 1965. Harold Rosenthal, 
the American Conference director of in- 
formation, was publicity director of ‘the 


old American Football League for two 
years, and Jim Heffernan, a former pro- 


motion director for the Philadelphia Ha- 
gles during the Wolman era, handles the 
job of National Conference director of 
information. Joe Browne, who worked 
part-time with the NFL publicity staff 


while attending college, now assists Weiss 
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needs help, 
writer for the Associated Press. 
with the use of two words to give him all 
the help we can. The two words are antic- 


40 
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with publicity for the entire league. 

Weiss points to Rozelle as the vital 
force behind public relations’ role in pro- 
fessional football. 


“Since Pete became commissioner, the 
NFL has placed great emphasis on inter- 
change with the media, great emphasis on 
the type of face we put forward, great 
emphasis on emphasizing the positive as- 
pects of professional football, great em- 
phasis on quality control of what we ac- 
ee as the game became more popu- 
ar.” 


He also adds with a smile, “Pete also 


gives us the money.” 


The league likes to think that its com- 
munications organization, operating from 
league headquarters at 410 Park Avenue, 
New York City, is the finest in profession- 
The reason is that it under- 
stands the problems reporters must face. 

“We know that a member of a media 
” says Weiss, a former sports- 
“We try 


ipation and information. We try to antici- 
pate his needs and we try to provide what 
information we can that will enable him 
to do his job quickly and efficiently.” 


Extensive clip file 


Since the public relations department 
helps the media by supplying information, 
the league must obtain the information 
for itself. To accomplish this, over $7,000 
is spent each year subscribing to some 85 
major newspapers in the 26 franchise ar- 
eas, plus cities where expansion might be 
considered (Seattle, Tampa, Orlando, 
Jacksonville, Memphis, Honolulu, Phoe- 
nix). Six part-time helpers from high 
school and college read through these 
newspapers and clip all stories that in 
anyway concern football. 

These stories are then brought to 
Weiss, Heffernan, and Rosenthal, who 
save the stories they deem important. The 
clips are returned to the students and 
pasted on mimeo-bond paper and filed in 
marked manila folders. 

“We throw away about 90% of the ma- 
terial and save the others for our files,” 
notes Weiss. “A good sampling of the 
saved material goes to key members of the 
NFL staff for backgrounding and many 
clips are forwarded on to the 26 member 
clubs.” 

The NFL encourages writers to use its 
files for articles, columns, or books and 
sets aside a conference room at the league 
office for their work. 

The filing system at the NF'L is compat- 
ible to that of the Federal Bureau of 
Investigation. Hundreds of subjects are 


Recanihel 


Heffernan 


Football’s Publicity Team 
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tion concerning the problems of | othe 
sports, particularly baseball and baske 
ball. The NFL feels baseball and baske 
ball’s headaches are similar to foothba 
problems: the controversy over the r 
serve clause in player contracts, dispute 
with the players’ union, merger ag ree 
ments, etc. ~ | 
Television, a major factor in the rise ¢ 
football’s popularity, is covered in no les 
than 41 folders, thick with news concern 
ing television of professional and amate 
sports; the effects of cable and pay teley 
sion; the blackout issue, and many other, 
Other files include clips on all acti 
football players, coaches, and _ tea 
officials; folders on most former athlete 
who played in the NFL; player strikes 
stadia; gambling; play-by-plays of a) 
NFL games since 1961; anything and & 
erything that affects “football or mig 
have a rub-off effect on it. 


Weekly releases provided 


With this storage of information behin 
them, Weiss and his aides send over 30! 
000 words a week during the playing sea 
son to more than 3,000 newsmen on thei 
mailing list. Every week Heffernan an 
Rosenthal write three releases on weekl| 
heroics, statistical leaders, attendance 
figures, and a “news ‘n’ notes” piece. The 
also write game capsules for the oncomin 
weekend contests. 

Weiss considers these weekly capsule 
vital to getting football on the spor 
pages. 

“We spend a great deal of time off 
providing story ideas rather than the us 
al kind of publicity you might receiv 
from most sports organizations. I don 
consider it a good capsule unless it ha 
fifteen story ideas in it.” 


(Continued on page 42) 
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Botulinum spores magnified about 2000X. In the absence of 


y can mature and manufacture the toxin 


Botulism doesn’t always attract national attention. When it’s 
caused by home-canning (and it usually is), it may make only local 
headlines as it did in Pendleton, Oregon...Bedford Village, New 
York...or Topeka, Kansas. It strikes only about 18 Americans each 
year. But it’s potentially lethal and must be treated immediately. 

To meet the extremely small but critical demand, Lederle Lab- 
oratories is the country’s sole producer of botulism antitoxin types 
A and B. Its preparation is a long and costly procedure, taking an 
entire year. Supplies of the antitoxin are maintained at strategic 
locations throughout the country, with emergency air shipment to 
the point of use paid for by Lederle. 

Covering emergencies like this can never bring us any real profit. 
But life is often in the balance on our “beat.” 


LEDERLE LABORATORIES 
A Division of 
American Cyanamid Company, 
Pearl River, New York 10965 
For information about Lederle, call Public Relations Dept. 91 4-735-5000 
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(Continued from page 40) 


The p.r. department tries to give those 
reporters covering clubs new and different 
information, keeping football above the 
cliches that hinder many sport articles. 

Says Weiss: “We delight in being able 
to tell a Baltimore writer something he 
doesn’t know about the Colts even though 
he covers the team all day long.” 

“The rub-off from them is fantastic, 
especially in columnists,” relates Weiss. 
“You can see where the idea was planted 
in a person’s mind as to the type of story 
and it goes from there.” Some newspapers 
print the capsules intact on Friday or 
Saturday as a preview of the upcoming 
weekend. 


Injury reports 


The other important releases that origi- 
nate from the NFL each week during the 
regular campaign are the injury reports. 
Each Tuesday and Thursday Heffernan 
and Rosenthal contact their conference 
teams to get the latest information on 
injured players—the extent of the injury 
and the availability of the player (proba- 
ble, possible, doubtful and out). This in- 
formation is given to Browne, whose ac- 
companying story is mailed to the 26 
teams and the media. 

The NFL realizes that a great amount 
of money is wagered on football games 
and believes such injury reports strength- 
ens public confidence in the sport. Weiss 
makes it a point to say “integrity is an- 
other big part of our communications op- 
eration.” 

During the off-season, the league con- 
tinues to mail out football news. Weiss, 


_ Heffernan, and Rosenthal collaborate on 


over thirty releases regarding such topics 


as the records set during the past season, 
the college draft, Hall-of-Fame inductees, 
and generally any new information avail- 
able. 

Besides the news releases by the p.r. 
branch, which aims to keep football in the 
news, the department is responsible for 
accommodating the media at several post- 
season games—the conference champion- 
ship contests, and the Super Bowl. 


Assigning seats 


The real problem for Weiss and Browne 
is the seating arrangement for the mem- 
bers of the press. Last year 1,523 press 
credentials were issued by the NFL, all 
approved by Weiss. 

Of course each person with a credential 
wants the best seat, so a fair system of 
distributing seats must be instituted. 

“We arrange the press box on a fran- 
chise city basis, meaning cities where 
there are teams receive first preference, 
and work it from there,’ says Browne. 
“When we run out of room, those who 
don’t usually staff the games, plus 
overfiow staffers from franchise areas, go 
in the auxiliary press, where all the ser- 


‘vices are the same but the seats are 


grandstand seats usually located right be- 
low the main press box.” 

The media starts to arrive for the pre- 
game buildup seven days before the game. 


ae 


> ia 7 te. | ort game 


It is the p.r. department’s duty to see the 


media are kept busy and comfortable. 

Specifically for the benefit of the press, 
the two competing Super Bowl squads are 
brought into town a week before the con- 
test (sometimes against the head coaches 
wishes). The league supplies the media 
transportation to the practice fields either 
by chartered buses or courtesy cars. 

The league arranges photo sessions 
with the teams, and daily forty-five min- 
ute conferences with the head coaches and 
players. The media’s contact with the teams 
ends Friday before the game with a formal 
press conference by each head coach in a 
specially set-aside room’ at media head- 
quarters. Commissioner Rozelle also holds 
his press conference on Friday. 

On the day of the game, the press is 
provided transportation to and from the 
stadium. Super Bowl programs and in- 
formation booklets are placed at each seat 
for the press (auxiliary press are given 
clipboards for jotting notes). At the end 
of each quarter, mimeographed play-by- 
plays (which dictates each play of the 
quarter) are distributed. 

After the game a working pressroom, 
with typewriters, telephones, Western 
Union and Sportscomm equipment, is 
ready for use near the stadium. The p.r. 
staff types page after page of quotes from 
the coaches and players of the winning 
and losing teams. Complete play-by-plays 
are also made available. 

The result of all this, from Super Bowl 


Circulation 


COUPON MISREDEMPTION 


Misredemption of newspaper coupons 
may cost the household shopper one of her 
favorite economies. 

And that, in the long run, may cost 
newspapers some of their circulation as 
well as some of their advertising revenue. 

This, Don Taylor, executive director, 
Michigan Food Dealers’ Association 
(which serves as an intermediary redemp- 
tion agency in the state), told Michigan 
circulation managers meeting Friday 
(May 11) at Michigan State University. 

Taylor said circulation people must 
ward against quantity misredemption by 
assuring that overruns and outdated pa- 
pers returned from newsstands do not 
reach the wrong hands. 

Few are engaged in misredemption in 
Michigan, as far as is known, he said, but 
in some states the problem has become so 
great that major concerns have removed 
their coupon promotional advertising. 

Taylor addressed 75 Michigan newspa- 
per circulation men attending the Michi- 
gan Press Association’s annual Circula- 
tion Managers Conference in MSU’s Kel- 
logg Center for Continuing Education. Co- 
sponsoring the conference were the MSU 
College of Communication Arts and the 
University’s Continuing Education Ser- 
vice. 

* * * 

Introduction of a new form of verified 
circulation audit for Canada’s community 
newspapers was announced by HE. Michael 
Walker, general manager of the Canadian 
Community Newspapers Association. 

“Revised rules, regulations and applica- 
tion forms for Verified Circulation (VC) 


EDITOR & PUBLISHER for May figee 


_ such events as golf tournaments and fas 


apts we he See | bathe pt hae Sar 


VIL in Los pees was Te mill 
words filed between Western Union ; 
Sportscomm, as well as an undetermi: 
amount that were dictated by repor rt 
over telephones. ; 

To make the media’s work enjoyal 
during Super Bowl week, the league plz 


ion shows, and food and drink are alway 
on hand. 


The climax is a lavish party for f 
media, club personnel, and invited gues) 
usually held two days before the game, 


This extended effort that the p.r. 
exhibits in aiding the media is not agr 
able to all members of the press. It is t 
feeling of some reporters that the NFL 
trying to “soften up” the media. 


Steve Bisheff of the San Diego Eveni| 
Tribune has labeled the Super Bo 
“Rozelle’s Monster.” San Francis 
Chronicle sportswriter Glenn Dick 
wrote following Super Bowl VII “the NE 
propaganda machine is without parallel 
sports,” noting that it “creates an atme 
phere in which it is impossible to wr! 
anything but the company line.” 

Yet the majority of journalists appre 
ate the work of the NFL public relatio 
staff. Washington Post sportswriter Da 
Brady calls the league’s publicity out 
“outstanding,” mentioning that ey 
though he has caused the league som 
problems, “I always have my calls j 
turned.” 


are now being distributed to the comple 
membership of CCNA,” Walker said, “aj 
to all agency media personnel and advem 
tising directors of all major companies §} 
Canada.” 

VC is based on the examination of # 
ceptable circulation and accounting ré@® 
ords by a Chartered Accountant. | 

Acceptance of a newspaper into Verif 
Circulation will be on receipt of a co 
pleted application form—circulation 
port and a statement on the letterhead 
the examining Chartered Accountant. 

The chartered accountants’ statem 
will certify that they have examined 
newspaper’s circulation report for a s 
cified 13-week period, including a g 
eral review of the paper’s circulati 
procedures and any necessary tests of ¢ 
culation records and other supporting e 
dence. 

VC is available to all community news 
papers that meet the membership requilj) 
ments of recognized Community Newsp | 
per Associations. 

There are two VC classifications— 
paid (VCP) and VC controlled (VCC 
VCP is a qualifying newspaper with 
least 75 percent of its circulation going 
bona fide paid subscribers where the a 
nual subscription price is no less t 
$2.00. The total paid may consist — 
prepaid subscriptions as well as carr 
and dealer sales. 

VC controlled (VCC) is the classific 
tion covering a qualified newspaper deli 
ered free on a regular basis to subscribe} 
specifically defined by an address list | 
geographic area. 


| 


be " ‘ 


The 16th annual NCA, 1978-74, will be 
going to press in July, and, if it follows 
pattern, will be dog-eared by users before 
the end of the year. 


NCA is the preferred newspaper circulation 
book, with almost three to one preference by 
planners and buyers of newspaper 
advertising* for a very good reason. Its 
contents and format were originally 
developed and are continually updated by 
its users — your customers and prospects. 


Metro area rankings, ADI analyses, 
penetration levels, county coverage data, 
larger type, and cleaner format 
(everything buyers and planners 
tell us they want and need), 
contribute to NCA being used and 
referred to most often. 


Reserve your space now for the 
1973-74 NCA and guarantee the 
position you want. NCA— 

your assurance of 
maximum impact and 
9 exposure for your 


Newspaper Circulation Analysis 


another vital publication from 
STANDARD RATE & DATA SERVICE, INC. 
the national authority serving today’s media-buying function 


*April 1972 Newspaper Advertising Study conducted by the Harvey Research Organization, Inc. 
A copy of the complete study is availa le on request from SRDS. 


SALES OFFICES: SKOKIE 60076 (312) 966-8500 / NEW YORK 10022 (212) 935-7580 / LOS ANGELES 90010 (213) 383-4103 


February 


linage 


The following linage tabulations have 
been compiled by Media Records, . Inc. 
for the exclusive publication by Editor 
& Publisher. They may not be reprinted 
or published in any form without explicit 
permission from Media Records, Inc. 
Note: Newspapers marked with code be- 
low include advert’sing in Parade, Family 
Weekly or Weekend Magazine approxi- 
mate linage as follows: 

*Parade—54,126 lines 
tFamily Weekly—54,007 


1973 1972 
AKRON, OHIO 
Beacon Journal-e .... 2,296,722 2,424,267 
*Beacon Journal-S ... 1,153,270 1,115,755 
Grand Total ....... 3,449,992 3,540,022 


NOTE: Part-run advertising: Beacon Jour- 
nal-S This year 1,153,270 includes 32,000 


lines; Last year 1,115,755 includes 
15,500 lines, 
ALBANY, N.Y. 

Knickerbocker News-e 

Union Star-e ...... 1,273,302 1,224,088 
Times Union-m ...... 1,293,537 1,279,398 
*Times Union-S ...... 873,222 882,298 

Grand Total ........ 3,440,061 3,385,784 

ATLANTA, GA. 

Constitution-m _ 3,228,140 3,003 003 
OUP GI Ghl rc) Nis ws. cc va: 3,529,072 3,379,487 
Journal & 

Constitution-S ....... 1,759,119 1,478,999 

Grand Total ....... 8,516,331 7,861,489 
NOTE:  Part-run advertising: Journal-e 

This year 3,529,072 includes 163,209 lines; 

Last year 3, 379 ,487 includes 134,399 

lines. 

BALTIMORE, MD. 

*News American-S 753,120 689,717 
News American-e .. 1,244,020 1,218,568 
MGI iste wicy .. 1,363,884 1,272,033 
Sug-e. ..<: . 1,899,565 1,795,948 
SUES Se SS ae ee ee 1,711,345 1,489,456 

Grand Total ........ 6,971,934 6,456,122 


NOTE: Part-run advertising: News Ameri- 
can-S This year 753,120 includes 46,328 


yess Last year 689,717 includes 38,922 
ines 
&& News American-e This year 1,244,020 


includes 28,800 lines; 
includes 42,900 lines. 


BATON ROUGE, LA. 


Last year 1,218,568 


Advocate (See Note). 2,176,501 1,840,725 
MAGVOCAT@S 7) scscss ce ‘708, 662 624,385 
Grand Total ........ 2,885,163 2,465,110 


NOTE: Advocate (m) and state times (e) 
sold in combination; linage of one 
edition, Advocate (m) is shown. 

BERGEN COUNTY, N.J. 


2,004,067 2,107,546 
jRecord-S 935,194 785,500 


Grand* Total ........ 2,939,261 2,893,046 
NOTE: Record (e) published 5 days a 
week only. 
NOTE: Part-run advertising: Record-e This 


Record-e 


year 2,004,067 includes 163,673 lines; 
ines. 
Record-S This year 935,194 includes 
105,600 lines. 
BINGHAMTON, N.Y. 

PBSSaOe Nemeth sciatic 1,241,173 1,203,601 
THOS Spat Notas ve ae © 522,292 460,497 
Grand Total ........ 1,763,465 1,664,098 
BIRMINGHAM, ALA. 

Post Herald-m ....... 1,190,676 1,071,160 
a I oe 1,994,639 1,932,442 
BNGWSe5: eoclii scaedrs 983,025 807,546 
Grand Total: seanee & 168 340 3,811,148 


year 1,994 1639 includes 56, 970 lines; Last 
year 1.932. 442 includes 73 ‘617 lines. 
BOSTON, MASS. 

Herald American-d . 1,021,188 _ 
Herald Advertiser-S .. 852,751 — 
Record American-d ... — 625,691 
Adyertiser-S......... = 427,242 
(CEN CAS ee en ee 1,383,706 1,307,464 
TSC eee oa 1,772,175 1,622,564 
‘ BESIOD GS. Sisco nae 1,886,415 1,626,935 
- Herald Traveler-m .... _ 1,125,437 
- Herald Traveles-S .... — 824,825 


Re ais ng A pas .*' ‘Ke 


Grand Prot . 6,916,235 7,560,158 

NOTE: Record “American-Advertiser ac- 
quired Herald Traveler. Last publica- 
tions Herald Traveler morning June 17, 
Sunday Edition June 18, 1972; thereafter 
Record American daily’ became Record 
American & Herald Traveler-daily, and 
Advertiser. .Sunday .became .Herald 
Traveler & Advertiser Sunday. Effective 
Jan. 1, 1973 above newspapers changed 
names to read: Herald American daily 
and Herald Advertiser Sunday. 

NOTE: Globe (e) published 5 days a 
week only. 

NOTE: Part-run advertising: Advertiser-S 
Last year 427.242 includes 124,696 lines. 
Globe-S Last year 1,626,935 includes 
152,630 lines. 

Herald Traveler-S Last year 824,825 in- 

cludes 35,640 lines: Herald Advertiser-S 

This year 852,751 includes 117,108 lines. 
BUFFALO, N.Y. 

Courier Express-e 805,137 821.787 

*Courier Express-S .... 1.149.396 1.165.925 

News-e 2,568,996 2,611,127 
Grand Total 4 523,529 4598,239 

NOTE: Part-run advertising: Courier Ex- 
press-S This year 1,149.396 includes 9,600 
lines; Last year 1,165,925 includes 14,400 


lines. 
This year 2,568,996 includes 


News-e 
97,920 lines; Last year 2,611,127 includes 


97,920 lines. 
CAMDEN, N.J. 
Courier Post-e 2,305,679 2,431,911 


CHARLOTTE, N.C. 


Newsie! is hate sree . 1,914,981 1,693,804 
Observer-m . 2.278.942 2.142.292 
Observer-S 865,701 846 602 

Grand Total ....... 5.059.624 4,684,298 
NOTE: Part-run advertising: Observer-m 


This year 2,278,942 includes 16,262 lines; 
Last year 2,143,892 includes 11,322 lines. 


CINCINNATI, OHIO 
Enquirer-min ...<suieeas 2,435 537 2,243 298 - 
Enquirer-Si 23 bettas 1,524,505 1,381,408 
Post & Times Star-e .. 2,240,745 2,169.160 
Grand Total ........ 6,200,787 5.793 866 

NOTE: Part-run advertisina: Post & Times 
Star-e This year 2,240,745 includes 
20,160 lines. 

CLEVELAND, OHIO 
Plain Dealer-m ....... 2.377.333 2,793 141 
Plain Dealer-S ........ 1.590,237 1.481.892 
Preassee fo sievtusick cons 2,204,471 2,281,369 

Grand! Total! %...53-. 6.172041 6,054 402 
NOTE: Part-run advertising: Plain 
Dealer-m This year 2,377.333 includes 
107,413 lines; last year 2,293,141 includes 
109,598 lines. 
Plain Dealer-S This year 1,590,237 in- 
cludes 90.586 lines; Last year 1,481,892 
includes 54,007 lines. 
Press-e This year 2,204,471 includes 
371,404 lines; Last year 2,281,369 in- 
cludes 433, 925 lines. 

COLUMBUS, OHIO 
Dispatch-e. 0 s-hjanaenee= 2,564,234 2,453,788 
Dispatch Sr ee.0eiae aes 1,661,779 1,611,618 
Citizen Journal-m . 1,088,513 941,372 

Grand» Totalie..n... 5,314,526 5,006,778 
DALLAS, TEXAS 
News-mcte. ease ... 3,356,763 3.173.734 
News-S <tr iin cee . 1,326,915 1,246.912 
Times Herald-e 3,076,256 2,974,033 
*Times Herald-S 1,435,147 1,371,094 
Grand Total ....... 9,195,091 8,765,273 
NOTE: Part-run advertising: News-m_ This 
year 3,356,773 includes 36,850 lines; 


Last year 3,173,234 includes 134,000 lines: 
News-S_ This year 1,326,915 includes 
67,278 lines; Last year 1,246,912 includes 
66,420 lines. 

Times Herald-e This year 3,076,256 in- 
cludes 39,074 lines; Last year 2,974, 033 
includes 117, 090 lines. 

Times Herald-S This year 1,435,147 in- 
cludes 60,360 lines: Last year 1,371,094 
includes 54,218 lines. 


DAYTON, OHIO 


Journal-Herald-m ..... 2,072,128 1.983.756 
OWS-G2 ee lace teae 2,236,888 2,016,734 
MNews-S eaiccciiete iaden 857,747 807,353 
Grand Total ........ 5,166,763 4,807,843 


NOTE: News-e This year 2,236,888 includes 
78,506 lines of Part-run advertising. 


DENVER, COLO. 


poche Mt. News-m ... 2,956,658 2,754,622 
*Rocky Mt. News-S ... 676,191 "586,870 
Posteo Untsu auton pom 3,221,241 2,766,714 
PosteS ic Sy. corrne een ite 1,537,171 1 ‘200, 112 

Grand Total ........ 8,391,261 7,308,318 
NOTE: Part-run advertising: Post-e Th’s 

year 3,221,241 includes 150.18! lines; 


Last year 2,766,714 includes 118,109 lines. 


ee. eer a | ee, 
* ‘ 


DES MOINES, 


IOWA a 
Register-m . 677,152 715,458 
Tribune-e . 1,015,252 1,123,852 
Register-S 701 168 = 652,345 
Grand Total ........ 2,393,572 2,491,655 
NOTE: Part-run advertising: Reqister-m 


This year 677,152 includes 33,120 lines; 
Last year 715,458 includes 38 400 lines. 


Tribune-e Last year 1,123,852 includes 
119,790 lines. 
Register-S This year 701.168 includes 
163,510 lines; Last year 652,345 includes 
183,850 lines. 
DETROIT, MICH. 
Free’ Press-miv-....c-s so 1,588,244 1,508,135 
*Free Press-S ........03 711.415 = 637.275 
News-er sco eins opr 2,752 364 2596 166 
Neows-99 2o- cre see naate 1,450,795 1,388,949 
Grand Total ........ 6.502 820 6.130.525 
NOTE: Part-run advertistra: F-ea Prace-m 
This year 1,588,244 included 143.824 
I'nes; Last year if 508,135 includes 76,341 


lines. 

Free Press-S This year 711,415 includes 
163,386 lines; Last year 637,275 includes 
85.955 I'nes. 

News-e This year 2,752,366 includes 354,- 
774 lines; Last year 2,596,166 includes 
246,436 lines. 

News-S This year 1,450,795 includes 129,- 


384 lines; Last year 1,388,949 includes 
121,683 lines. 
ERIE, PA. 
Times (see note) ...... 1,264. 754 1,157,821 
*Times NewsS ........ 657,749 585.803 
Gfand. Total. ........ 1.922.503 1,743.624 


NOTE: News (m) and Times (e) sold in 


combination; linage of one ,ed'tion 
Times (e) is shown. 

FORT LAUDERDALE, FLA. 
Nowsre! frracs cess oa 3.761.823 3,334,385 
MNewWs=Sige cote teats 1.589.662 1,458 072 
Neawsesatoi ic crreenes aes 1,045,509 862 495 

Grand Total ........ 6.396.994 5.654,952 

NOTE: News (e) published 5 days a 
week only. 

NOTE: Part-run advertising: News-e This 
year 3,761.823 includes 93.885  I'nes: 
Last year 3,334,385 includes 84,475 lines. 

FORT WAYNE, IND. 

Journal Gazette-m .... 1,435.875 1,362.021 

*Journal Gazette-S .... 672,361 629.381 

News Sentinel-e ....... 1,866,820 1,840,164 
Grand Total ........ 3,975,056 3,831,566 

FORT WORTH, TEXAS 

Star Telegram-m ..... 1.955.975 1,789,584 

Star Telegram-e ....... 2,420,483 2.400.820 

*Star Telegram-S . 1,177,560 1,027,907 
Grand Total ........ 5,554,218 5,218,311 

FRESNO, CALIF. 

BOG-O 3 acne os ew 1,609.730 1,812 131 
RBGe=S. 7 Steno one. eins 729,561 673,072 
Grand Total ........ 2,339,291 2,485,203 
HARTFORD, CONN. 
Couranf-mi oe esiee a 2.144.273 1,812,335 
SCouratiicowme ens eh: aos 1,235,685 1,156 529 
Tini@s-@ acre cca ceae - 1,373,042 1,494,078 
TTMNOSS9 7 eine be la es Bie 414,621 470,268 
Grand Total ........ 5,167,621 4,933,160 
NOTE: Part-run advertis'ng: Courant-S 
This year 1,235,685 includes 112,000 
lines; Last year 1,156,524 includes 128,- 

400 lines. 


Times-S Last year 470,268 includes 47,- 
420 lines. 


HONOLULU, HAWAII 
Advertiser-m ......... 2,210,820 2,199,278 
Star Bulletin-e ........ 2,452,276 2,149,734 
*Star Bulletin & 

Advertiser-S_ ........ 853,830 768,868 
Grand Total ........ 5,516,926 5,117,880 
HOUSTON, TEXAS 
Chronicle-e .......... 3,932,769 3,685,428 
Chronicle-S .......... 1,880,694 1.634.537 
Postsme) Saeaaite side eet. 3,536,584 3,290,707 
POSTERS cre incke samen noe 1 ‘355, 840 1,174,433 
Grand Total ........ 10,705,887 9,785,165 


NOTE: Part-run advert’sing: - Chronicle-e 
This year 3,932,769 includes 316,197 lines; 
Last year 3,685,488 includes 304,841 lines. 
Chronicle-S This year 1,880,694 includes 
25,969 lines; Last year 1,634,537 includes 
85,283 lines. 

Post-m This year 3,536,584 includes 280,- 


Moe Last year 4,966, 355 includes 224, 820 lin 

O77 glinasi Last year 3,290,707 Includes sigrald.s This year 2,724,917) includ 

Post-S This year 1,355,840 includes 73,- tee hs lines; Last year 2,543,904 includ 
454 lines: Last year 1,174,433 includes N 92 lines. 

76.216 lines. ews-e This year 2,585,663 includes 5 

i 400 lines; Last year 2,280,950 includes 
INDIANAPOLIS, IND. 52,920 lines. - 
Nows-e concen a 2,125,190 2,028,552 (Continued on page ree 
EDITOR & PUBLISHER for May 9 


e Stacem® cc ear 315, 
ShareS Ae c aiacleneatere tater 1426, 
Grand Total ........ 5,866,848 
JACKSONVILLE, FLA. — 
Times Union-m ....... 2,428,527 
Times Union-S ......... 1,002,632 
Journal-@ 2300) conned ae 1,565,191 
Grand Total ........ 4,996,350 
KANSAS CITY, MO. 
. 2,114,236 
1'436.278 1.325, 
1,133,800 961, 
Grand Total ........ 4,684,314 4,245. 
NOTE: Part-run advert'sing: Star-e 


year 1,436,278 includes 75.216 Ines; Lé 
year 1,325,121 includes 87,975 lines. © 


LITTLE ROCK, ARK. 


| 
Arkansas Gazette-m ... 1,460,013 1,295, 
tArkansas Gazette-S .. 580921 441, 
Arkansas Gazette-e ... 700,573 686, 
*Arkansas Gazette-S .. 252,181 287, 
} 


Grand Total 2,993,688 2,7115 
LONG BEACH, CALIF. "a 
Press Teleqram ! 


(see) note) ..2.-s.6es 2,238,520 2,219,0 
Independent Press > ft 
Telegram-S_ ......... 721,773 7A, : 
Grand Total ........ 2,960,293 2, v0 
NOTE: Press Telegram (e) and Ind 


pendent (m) sold in aa 
age of one edition, Press Telegram ( 
is shown. 
NOTE: Part-run advertising: Press Te 
gram-e This year 288.111 lines; 
year 2,219,071 includes 262, 818 lines. 


LONG ISLAND, N.Y. 


Newsday-e ........... 2,509,980 
Newsday-S ............ 45,192 

Grand Total ........ 3,155,172 
NOTE: Part-run advertising: Newsda 


This year 2,509,980 includes 409,968 lin 
Newsday-S This year 645,192 includ 
91.433 lines. 
NOTE: No comparable figure for 
pe Sunday first publication Apr. | 
972. 


LOS ANGELES, CALIF. 


Times-tn | cece. os cnn te 5.273.027 5,141.2 
Tmes:S. 5S. cemeane 3,246,849 2,967, 
Herald Examiner-e ... 793,453 874; 
Herald Examiner-S .... 305,666 321) 
Grand Total ........ 9,618,995 9,305: 
NOTE: Part-riun advertising: Times-m 


year 5,273,027 includes 1,062.143 lin 
Last year 5,141,203 includes 976,074 li 
Times-S_ This year 3,246,849 includ 
1,263,523 lines; Last year 2,967,476 
cludes 1,110,846 lines. 


LOWELL, MASS. 


Sun-e5icap eo cathe 914,943 878, 
PSun-S wee te een, one 506,849 440; 
Grand Total ........ 1,421,792 1,318, 
MACON, GA. 
Telegraph-m_ ......... 987,133 
News-6/0.00. a veabiee 1,001 ‘474 
*Telegraph & News-S .. 543, 047 
Grand Total ........ 2,531,654 


NOTE: News (e) did not publish F 
1973 due to weather conditions. 


MANCHESTER, N.H. 


Union Leader-d ....... 990,576 928, 
tNew Hampshire 3 
Nig@WspS ott: tis, fence 388,517 416, 
Grand Total ........ 1,379,093 1,345, 


MEMPHIS, TENN. 
Appeal-m 2,235.837 2, Ae 
Appeal-S ‘931 ,087 

Press Scimitar-e ...... .707,615 ser 

4,637,7 


Grand Total ........ 4,874,539 
NOTE: Part-run advertising: Press Scim 
tar-e This year 1,707,615 includes 87,0 
lines; Last year 1,567,574 includes 71, 
ines. 


Commercial 
Commercial 


MIAMI, 


FLA. 


Herald-m 5,108,009 4,966,3 
Herald-S . 2,724,917 2,543.9 
News-e 2,585,663 2,280, 

Grand Total ........ 10,418,589 9,791 ,21 
NOTE:  Part-run © advertising: Herald: 


This year 5,108,009 includes 239,855 Jin 


bal ? USF ee “-; 


Whether the subject is freedom of the press, 
newsmen’s privilege, postal rates, 
newspaper advertising or the people’s 
right to know... you can bet that there’s a 
publication that takes a positive stand 


for newspapers. 


Editor & 
Publisher 
carries the 
ball for 


>wspapers 


In both editorial and news columns, E&P 
reflects the newspaper business’ position 
on issues of the day. And takes the lead 
in stating that position to government 

leaders, opinion molders, and the entire 


communications field. 


That’s just another reason why your 
newspaper’s promotional advertising belongs 
in the pages of Eprror & Pustisuer. In a publication } | 
where the editorial content enhances your message. | 
} And where even the other advertising helps 


. advance your newspaper story... 


Editor & Publisher 


The News weekly of the newspaper field 
850 Third Avenue, New York, N.Y. 10022 


‘ 


en a OE La li 
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MILWAUKEE, WIS. as 
Sentinel-m ............ 1,533,106 1,347,593 
Journal-e ...........05 3,006,021 2,755,525 
RGU aS mes.x velsine te ie 1,766,114 1,609,085 
Grand Total ........ 6,305,241 5,712,203 
NOTE: Part-run advertising: Sentinel-m 


This year 1,533,106 includes 16,266 lines; 
Last year 1347, 593 includes 11,325 lines. 
Journal-e This year 3,006,021 includes 16,- 


262 fines; Last year 2,755, 525 includes 
11,326 lines. 

MINNEAPOLIS, el 
UIEINGHIN occ cclnacis (777,517 1,693,829 
LE UCAS ears aay 361 | 667,639 
STAHO a aciice see sete sis xis 2,715,778 2,720,163 

Grand Total ........ 6,330,656 6,081,631 
NOTE: Tribune-m This year 1,777,517 in- 

cludes 50,689 lines. 

Tribune-S This year 1,837,361 includes 


38,784 lines; 
38,784 lines. 
Star-e This year 2,715,778 includes 480,- 


Last year 1,667,639 includes 


555 lines; Last year 2,720,163 includes 
566,658 lines. 
MODESTO, CALIF. 
REGO Fy acess oe cele 1,236,166 1,112,166 
SLC inca a Amen ‘375, 130 322,003 
Grand Total ........ 1,611,296 1,434,169 
hod Bee (e) published 5 days a week 
only 
MUNCIE, IND. 
ogdlecrecis) oe - 958,914 857,312 
874,062 832,592 
347,073 385,966 
2,180,049 2,075,870 
NASHVILLE, TENN. 
Bannere. ciaede cece sess 1,838.316 1,793,677 
Tennessean-m ......... 1,858,770 1,764,406 
Tennessean-S .......... 799,632 728,851 
Grand Total ........ 4,506,718 4,286,934 
NEW ORLEANS, LA. 
Times Picayune-m 2,835,469 2,765,257 
Times Picayune-S ..... 1,235,779 1,111,324 
States & Item-e ...... 1,871,106 1,633,694 
Grand Total ........ 5,942,354 5,510,275 
NOTE: Part-run advertising: Times Pi- 


cayune-S This year 1,235,779 includes 14,- 
400 lines; Last year 1,111,324 includes 
55,920 lines. 

States & Item-e This year 1,871,106 in- 
cludes 11,148 lines; Last year 1,633,694 
includes 14,487 lines. 


NEW YORK, N.Y. 

2, 671,948 2,780,985 
3,097,337 
2,073,723 
2,138,954 
1,088,144 


Ee SS 11,030,174 11,179,143 
S This 
year 3,275,038 includes 379,841 lines; 
Last year 3,097,337 includes 371, 129 lines. 
News-m This year 1,832,277 includes 689, - 


. 2,279,004 


- Grand Total 
’ NOTE: Part-run advertising: Times- 


282 lines; Last year 2,073,723 includes 
785,453 lines. 

News-S This year 2,279,004 includes 
1,407,982 lines; Last year 2,133,954 in- 
cludes 1,251, 256 lines. 


NEWARK, N.J. 
Star Ledger-m 2,449,047 2,196,476 


*Star Ledger-S 1,731,667 1,457,344 


Grand Total ........ 4,180,714 3,653,820 
NOTE: Part-run advertising: Star Ledger- 


m This year 2,449,047 includes 43,808 
ee’ Last year 2, 196, 476 includes 42,793 
ines 


Star-Ledger-S Last year 1,457,344 in- 
cludes 28,800 lines. 


NIAGARA aA N.Y. 


Barerie-6 dee oes fens sce (054,177 1,067,472 
eazOite-S sans ass 363,692 379,242 
Grand Total ........ 1,417,869 1,446,714 


ORANGE COUNTY, CALIF. 
Register (See Note) .. 3, 673 517 3,280 536 
+Register-S a ‘216, 600 1,034,812 


Grand Total ........ 4,890,117 4,315,348 
NOTE: Register (e) and Register (m) sold 
in combination; linage of one edition, 
Register (e) is shown. 


ORLANDO, FLA. 


PSentinel=me peussienceess 2,861,717 2,371,352 
PSORIINOIES Sie say. satons 1,183,919 992,548 
Stat eee chou elon res 2,385,305 

Grand Total ........ 4,045,636 5,749,205 
NOTE: Part-run advertising: Sentinel-m 


This year 2,861,717 includes 416,079 lines; 
Last year 2,371,352 includes 362,488 lines. 
Sentinel-S This year 1,183,919 includes 
143,324 lines; Last year 992,548 includes 
142,125 lines. 
Star-e Last year 2,385,305 includes 281,- 
278 lines. 

NOTE: Star-e ceased 
the Jan. 20, 1973 issue 


ublication with 
entinel (m) be- 


re a ee ey ee 


‘ame th the Sentinel Star eae afective 
an. 22, 19 
PHILADELPHIA, PA. 
Bulletinse qo... 2,462,161 2,407,401 
*BulletineS coco iene 1,420,774 1,028,820 
Inquirer-m ............ 1,891,782 1,870,806 
InquirercS) \seetececn. 2,233,774 2,053,816 
N@WS-0" 8 a citdeatsnanies 923,876 994,134 
Grand Total ........ 8,932,367 8,364,977 
NOTE: Part-run advertising: Bulletin-e 
This year 2,412,161 includes 598,085 lines; 
Last year 2,407, 401 includes 630,766 
lines. 
Bulletin-S This year 1,420,774 includes 


571,851 lines; Last year 1,028,820 includes 
287,208 lines. 

Inquirer- -m This year 1,891,782 includes 
164,285 lines; Last year | ,870,806 includes 
296, ‘592 lines. 

Inquirer- S This year 2,233,774 includes 
584,497 lines; Last year 2,063,816 includes 
496,889 lines. 

PHOENIX, ARIZ. 


Republic-m ........... 3,759,021 3,596,781 
Republic-Si* au -meeesn 1,630,944 1,395,587 
Saxretle-@ «i.e co eek 3 ‘737, 005 3,573,780 
Grand Total ........ 6,970 8,566,148 
PITTSBURGH, PA: 
Post Gazette & 

Sun Telegraph-m .... 873,251 792,550 
Presse@- oy cain Sanu eoees 1,741,802 1.851,106 
Pr ess-S / var knee 1,346,418 1,321,673 

Grand Total ........ 3,961,471 3,965,329 

PROVIDENCE R.I. 
Bulletin-e .. .. 1,763,089 1,496,240 
Journal-m .. rail ‘371. 336 1,346,175 
Journal-S 1:164728 1,102,416 

Grandi: Totaluttcneos 4.299.153 3,944,831 
NOTE: Part-run advertising: Bullet'n-e 


This year 1,763,089 includes 82,430 lines; 
Last year 1,496, 240 includes 43,200 lines. 
NOTE: Journal (m) published 5 days a 
week only. 


QUINCY, MASS. 
Patriot Ledger-e 1,244,242 1,082,457 
NOTE: Part-run advertising: Patriot Ledg- 
er-e This year 1,244,242 includes 32,071 


lines; Last year 1,082,457 includes 31,417 
lines. 
ROANOKE, VA. 

TIMOSIN ene Ses asa oe (399,046 1,200,311 
*Fimes-S.c- shinnseoeas sale 532,554 425.337 
World News-e ........ 1,414,136 1,208,785 

Grand Total ........ 3,345,736 2.834.433 
NOTE: Part-run advertising: Times-m 


This year 1,399,046 includes 99,571 lines. 


World News-e This year 1,414,136 in- 
cludes 38,528 lines. 
ROCHESTER, N.Y. 

Democrat & 

Chronicle-m ........ 1,392,673 1,451,870 
Democrat & 

Chronicle-S ......... 1,106,609 979,723 
Times Union-e ........ 1,602,835 1,736,929 

Grand Total ........ 4,102,117 4,168,522 
NOTE: Part-run advertising: Demacrat & 


Chronicle-S This year 1,106,609 includes 
15,568 lines; Last year 979,723 includes 
11,320 lines. 
SACRAMENTO, CALIF. 
CES Cun Aya cc nae sticee 2,106,538 2,294,807 
of CL EET oo nape aE anon 872,258 798,747 
Unions mbacd.emeenies 1,513,149 1,256,886 
PUnion-S tases. 311,858 271,011 
Grand Total ........ 4,803,803 4,621,451 
ST. LOUIS, MO. 
Globe Democrat-m ... 1,295,515 1,205,732 
Globe Democrat-we ..., 547,555 551,687 
Post Dispatch-e ....... 1,930,767 2,071,282 
*Post Dispatch-S ...... 1,482,043 1,549,326 
Grand Total ........ 5,255,880 5,378 027 


NOTE: Globe Democrat-m published 5 
davs a week only. 
NOTE: Part-run advertising: Globe 
Democrat-m This year |,295.515 includes 
195,184 lines; Last year 1,205,732 includes 


177,086 lines. 
Globe Democrat-we This year 547,555 
Last year 551,687 


includes 6,643 lines; 
includes 6,222 lines. 
Post Dispatch-e This year 1,930,767 in- 
cludes 137,656 lines: Last year 2,071,- 
242 includes 120,910 lines. 


ST. PETERSBURG. FLA. 
Independent-e 2,478,966 2,037,059 


Times=iniPacevenstnatdos 3,829,716 3,183,912 
*Times-S Si.cuenes faces 1,535,046 1,348,732 
Grand Total ........ 7,843,728 6,569,703 


NOTE: Part-run advertising: Times-m_ This 
year 3,829,716 includes 597,184 lines; 
Last year 3,183, 912 includes 363,739 lines. 
Times-S_ This year 1,535,046 includes 
202,264 lines; Last year |, 348, 732 includes 
188,277 lines. 


SAN ANTONIO, TEXAS 


Express-mi" 5.6. eee 1,889,983 1,891,597 
tExpress News-S ...... 852,543 744,376 © 
Express News-sat. ..... 386,242  3)4,507 


Sun (See Note) 


a ar ot Sie ea = 
News-e _ 1,747,409 1,793,448 
ight-e " 2.159.729 2,265,894 
*Light-S 995.368 960,838 
Light-sat 290,226 192,458 
Grand Total ........ 8,321,500 8,163,118 


NOTE: Express-m, News-e and _ Light-e 
pubished 5 days a week only. 


SAN BERNARDINO. CALIF. 
2,143,791 1,831,731 


RC uncSWeth ccise ss ceee 1606,A83p Me BON T3I 
Grand Total ....... 2,750,274 2,341,462 


NOTE: Sun (m) and Telegram (e) are 
sold in combination; linage of one 
edition, Sun (m) is shown. 

NOTE: Part-run advertising: Sun-m This 
year 2,143,791 includes 46.141 lines; Last 
year 1,831, 731 includes 48,994 lines. 
Sun-S This year 606,483 includes 10,732 

includes 12,224 


lines; Last year 509,731 
lines. 
SAN DIEGO, CALIF. 
Un omer Scsoc ar erisisis Co ace 2,485,525 2,334.025 
Oleh -S.Pieaac.cees ones 1,250,237 1,122,710 
TriBune-@y oso efherers 2.0 7 988, 683 2,948,621 
Grand Total ....... 6,724,445 6,405,356 
SAN FRANCISCO. CALIF. 
Chronicle-m. ......... 792,476 1,904,171 
Examiner-e ..:........ 1,819,132 1,914,460 
Examiner & 
Chronicle-§ <......... 993,537 935,902 
Grand Total ....... 4,605,145 4,754,533 
SAN JOSE, CALIF. 
Merucry-m_.........:- 803,009 3,428,469 
NGWS3055 Sotece cuttiscicre 3,670,897 3.554.500 
Mercury-News-S_...... 1,311,118 1,197,950 
Grand Total ....... 8.785.024 8 380,919 
NOTE: Part-run advertising: Mercury- -m 
This year 3,803,009 includes 127,429 lines; 
‘sath year 3, 628 469 includes 210, 293 
ines. 
News-e This year 3,670,897 includes 
127,723 lines: Last year 3,554,500 in- 
cludes 210,233 lines. 
SEATTLE, WASH. 
Post Intelligencer-m .. 1,314,889 1,397,950 
*Post Intelligencer-S 532,830 451,485 
Grand Total ....... 1,847,719 1,849,435 
SHREVEPORT. LA. 
Journal-e ............. 1,250,415 1,125,887 
TAROS=IG a rere victim siete ings s 1,632,927 1,501,217 
Times<S os2.6 heat 14,069 693,147 
Grand Total ....... 3,697,411 3,320,251 
P SOUH BEND, IND. 
TniDUNE-0 ioe oe sae esc 1,517,723 1,557,176 
Mt (ee) oe ye a 610,210 ‘595, 144 
Grand Total ....... 2,127,933 2,152,320 
NOTE:  Part-run advertising: Tribune-e 


This year 1,517,723 includes 27,109 lines. 


Tribune-S_ This year 610,210 includes 
30,892 lines. 

SPOKANE, WASH. é 
Spokesman-Review-m . 1,090,252 937,986 
*Spokesman Review-S . 635,023 596 065 
Chronicle-e ........... 1,232,872 1,054,071 


2,958,147 2,588,122 


SYRACUSE, N.Y. 


Herald Journal-e - 1,520,669 1,696,652 
*Herald American-S 675,586 721,828 
Post Standard-m ..... 818,187 761,731 
Grand Total ....... 3,014,442 3,180,211 
NOTE:  Part-run advertising: ‘Herald 
Journal-e This year 1,520,669 includes 


17,284 lines; Last year 1,696, 652 includes 
17,879 lines. 

Herald American-S This year 675,586 
includes 10,931 lines; Last year 721,828 
inculdes 5798 lines. 

Post Standard-m This year 818,187 in- 
cludes 11,998 lines; Last year 761,731 
includes 9'579 lines. 


TACOMA, WASH 


News Tribune-e ...... 1,528,357 1,477,949 
News Tribune-S ...... 635,504 ‘539, 135 
Grand Total ....... 2,163,861 2,017,084 
TALLAHASSEE, FLA. 
Democrat-e pene anaes 351,902 1,152,779 
Democrat-S: <.).-.0a0>. 564.674 479,730 
Grand Total ....... 1,916,576 1,632,509 


NOTE: Part-run advertising: Democrat-e 
This year 1,351,902 includes 16,248 lines; 
Last year 1,152,779 includes 11,322 lines. 


TAMPA, FLA. 
3,230,932 2,711,767 


Tribune-m 
pal ‘056, 181 ‘913, 890 


Tribunte-S 


Grand Total ....... " 
NOTE: Part-run advertising: Tr 
This year 3,230,932 includes 18 
j hast year 2,711,787 includes 7 
ines. 


TRENTON, N.J. 
Times-e 201,921 
t+Times Advertiser-S .. 956,948 
Trentonian-m 


Grand Total 
NOTE: Times (e) Subliched 5 days 
week only. , 
NOTE: Times Advertiser-S This 
956.948 includes 16,248 lines of Part 
advertising. 


* 
seeetwe 


WASHINGTON, D.C. 


NO@WSr0 oii snee's cin cis eine _ 
Postefri ty ates atsy cee 4,148,602 
*Post-S Wa swens cae dacdon 2,001,923 
Star-€) eee ess le cecnc —_ 
StareS: \eicaves wsdleslerewe _ 
Star & News-e ....... 2,370,169 
Star & News-S ....... 919,503 
Grand Total ....... 9,440,197 


NOTE: News ceased publication Jul | 
1972; Star (e & ae became Star- 
effective July 13, ‘ 

NOTE: Part-run Sioeeiate c 
This year 919,503 jnculdes 
“esi Last year 932,034 includes 12,6 
ines. 


WATERBURY, CONN. 
American (See Note). 1,176,959 en 
657,089 i 


tRepublican-S 

Grand Total ....... 1,834,048 1,751 
NOTE: American (e) ‘and Republic 
(m) sold in combination; linage 


one edition, American (e) is sl 


WEST PALM BEACH, FLA, 


Postini 9.7. ce vceter tee 702,954 2,599 
Tinties-0.2%.;. fase.ca7e te 2,303,006 2,226 
*Post' Times-S cn. eee UF ‘214, 843 
Grand Total ....... 6,220,803 5, 964 
NOTE: Times (e) published 5 days 
week only. , 


NOTE: Part-run’ advertising: Post-m 
year 2,702,954 includes 39,494 lines. 
Times-e_ This year 2,303,006 _incluc 
39,491 lines. 


WHITE PLAINS, N.Y, 
Dispatch-e . 1,285,804 


FEBRUARY 1973 
LINAGE FIGURES 
SUPPLIED BY PUBLISHERS 


BANGOR, MAINE 


Reporter 1,405, 


News-e. asin esceeteses 960,318 880, 
BURLINGTON, VT. 
Free Press-m ......++. 282, 890 


COLUMBUS, ay 


Ledger-Enquirer-m 5,486 
Ledger-Enquirer-e $95 002 
Ledger-Enquirer-S 293,566 
Grand Total ....... 2,242,114 
DAVENPORT, IOWA 
Times-Democrat-e 


m_ 2,244,718 


Times-Democrat-S_ 593,012 
Grand. total wicca 2,837,730 


DULUTH, MINN. 
News Tribune, 


Herald-m, e ....... 695,410 
News Tribune-S ...... 494,824 
Grand Total ....... 1,190,234 
GARY, IND. 
Tribune-e ot bssee ners N.A. 
Tribtine=S %2c.csencnene 2,061,497 
LINCOLN, NEB. 
Journal-Star-d&S ..... 1,479, 688 1,372, 
N Plus preprints: 73,514 lines 


149,688 lines '72. 


LOCKPORT, N.Y. 
Union-Sun and 


Journal-e Fissesateas Mee 613, 
bourses 
Courier-Journal-m FI oat, 9,950 1,662,3 
Times-e. 1...) cohen en 2:213} 427 1,999! 
Courier-Journal 
& TimessS.* sss ee 1,210,799 1,117, 
Grand ig ean 5,274, 176 path 


IT 


‘s 2 pa 
Bias: 


 Standard-Examiner-e .. 1,079,696 
Standard-Examiner-S .. 


Grand Total 
NOTE: Family Weekly included 


ceeeses 2,578,961 2,462,565 


a Ope Soe 


RICHMOND, VA 


re Deen ee Sa ache a Te ee ee Koi 4 ae ee 
Ne RRsat a 3 ee i / Cae ee oe (ig eee Le Piel 2. das it a’ a2 
OGDEN, UTAH ~~” PORTLAND, ORE. _ iia 4) S TORONTO! ONT. © 6a ee 
1,108,946 Oregonian-mS ........ 3,802,610 3,675,826 Star-e ..........-+.++- 3,624,445 3,402,606 
‘552,130 479,782 Oregon Journal-e .... 959,392 889,322, Sun-m_......+++ essere 325,382 522,018 
Mepis 2are 1,631,826 1,588,728 Grand Total ....... 4,762,002 4,565,148 TULSA, OKLA. 
Sunday World Tribune-d & S . 4,263,255 


s 


AW 


56,224 Lines 1973. 65,226 Lines 1972. 
: Times-Dispatch-m . 1,631,705 1,576,189 WAUKEGAN, ILL. 
MERIDEN, CONN. OKLAHOMA CITY, OKLA. News Ledger-e ...... 1,731,423 1,539,245 News-Sun-e_ .......... 1,590,582 1,493,114 
Br crranirieess ae Ae Oklahoman-m ......-s- 1,942,059 1,872,580 Times-Dispatch-S ...... 1,055,327 1,011,811 ai 
beeen en teen es ‘ ' Times-e ..........+.--. 1,775,502 1,623,886 eo WICHITA, KANS. Pe 
—— i 931" ‘208! Grand Total ....... 4,418,455 4,127,245 Eagle-m ..........++-+ 1,700,112 1,658,969 © 
nd Total ....... AO MTA pre Eee, BS SE A ene 710,137 ‘723,088 
. PAUL, MINN. Eagle d B n-§ .. 547,063 516,322 
MONTREAL, OWE, NSFET rate “tiie Oem OE Magn Pate cl een eee 
azette-m .» 2,738,669 2,744,778 cludes 443.543 Lines 1973, 489,982 Lines _Dispatch-m, OW te Bate, 2,033,995 2,104,215 Grand Total ....... 2,957,312 2,898,379 
.. 2,374,738 2,342,937 1972; Times This Year 359,786 Lines. Last Pioneer Press-S ...... 1,022,252 934,371 
x Fi 4 : —- WINSTON-SALEM N.C. ‘ 
Wess 303,025 Lines: Srandatoil eats: 3,056,247 3,038,586 Journal-m .........+++- 1,531,740 1,396,360 
337,860 OMAHA. NEB NOTE: Sunday does not include Parade. Sentinel-e ............ 1,363,600 1,215,578 
_ NORFOLK, VA. World-Herald-m, e, S . 2,715,909 2,446,157 SEATTLE, WASH our eer Der 506,262" 530/770 
pe riict (m) ees cia Pansy eRe Timess@ Mes es omer bes 2,902,284 2,935,688 Grand Total ....... 3,401,622 3,150,728 
ian-Pilot-S ...... 1/226,541 1,144,019 LeDroit-e ....-....04+ "1,353,095 1,189,350 ‘SYDNEY, N.S WORCESTER, MASS. 
——— t are 7E? Telegram-m 947,075 — 
Bolitataly css... 5,454,265 5,149,749 PASADENA, CALIF. Cape Breton Post-e 762,130 800,292, ra oe * 1,005,354 — 
NORTH PLATTE, NEB. Star-News-m, @ ....... 1,006,758 963,746 TOLEDO, OHIO Telegram-S 675,168 = — 
ram-e, sat. m. . 483,322 448,910 Star-News-S_.......... 296,745 282,418 Times-m ....... 200+ '. 608,221 595,298 gone 
2: Family Weekly included Sunday Blade- <i 1,842.73 ‘977 Grand Total ...-... 2,627,587 — 
; 4 aa Cen 842.734 1,750.9 
80 lines 1973; 60,858 lines 1972. Grand Total ....... 1,303,503 1,246,164 Blade-S 1,201,585 1,115,957 
Ba VUAND UCALIE NOTEsDoessnot Include'Parade. «| saa le =e ae pn hae 
ea ! ‘ 1,848,928 2,064,511 Grand Total ....... 3,652,540 3,462,232 
On Sseaonaanee 865,191 760,463 PORTLAND, MAINE 
Press Herald-m ...... 967,385 869,732 TOPEKA, KANS. 
and Total ....... 2,714,119 2,824,774 Express-e ..+--.--.-5 893,377. 769,027. Daily Capital-m ..... 1,255,128 1,290,856 
{ i Telegram-S_ :.......... 467,088 458,688 State Journal-e ...... 1,070,195 1,093,862 
E: Includes 77,433 Lines Parade Tues- Capital-Journal-S 426,811 396,900 
and Comics in 1973. Last Year in- Grand Total ....... 2,327,850 2,097,447 


des 75,644. 


NOTE: Sunday includes Parade. 


Grand Total 


eagram keeps close tabs 
n ad position in papers 


iy Jeff Mill 


telying upon “newspaper position eval- 
ion” charts, and data collected over 
past five years, Joseph Seagram Dis- 
sries has had to discontinue ads in 
cain papers because placement was not 
ring continuing quality in advertis- 
Tincent Partridge, Seagram media 
ager, made the revelation in a speech 
ore the New York Chaper of the 
.erican Association of Newspaper Rep- 
entatives, May 5. 

*artridge made the remarks as he ex- 
ned Seagram’s attitude towards news- 
bers and their national advertising 
2s representatives. He said that the 
s’ job is not done until the ad is in the 
ads of the consumer in the form the 
vertiser wanted. 


| Seek papers’ cooperation 


| 

Partridge said that Seagram—ranked 
. seventh-largest newspaper advertiser 
1971—used the evaluation charts in a 
itinuing effort to insure “quality” in 
vertising, in the product, and in mer- 
andising. 

de said Seagram stressed “cooper- 
on,” and to that end, had contacted reps 
* over 600 newspapers. He said Sea- 
am asked the reps to have newspapers 
*ward ideas on how to best use newspa- 
rs. 

But he said in the more than 10 weeks 
at have evolved since the original meet- 
xs, less than 25 newspapers have re- 
onded. 

The charts contain three major group- 
zs: position in paper; position on 
ge; and special considerations. The 
oupings are rated from 5 through 1 to 


ke good.” 


¢ 


, Pr ee 


The newspaper is asked to check posi- 
tion, and the information is then returned 
to Seagram. Partridge said careful rec- 
ords are kept, and that certain papers 
have had advertising cancelled because of 
poor results. 


Favors sports page 


The chart gives the highest possible 
rating to placement on “1st sports or back 
of section.” Least favorable is the obit 
page. 

On the page itself, an ad gets a 5 if it 
runs “outside column—no ads adjacent.” 
At the other end of the scale is an “ad 
completely buried.” The chart also in- 
cludes special footnotes that explain that 
a makegood may be requested “dependent 
on evaluation of damage suffered by Sea- 
gram product ad.” 


And the footnotes refer to special con- 
siderations—that Seagram ads do not ap- 
pear on pages with “objectionable editori- 
al on spread.” This is defined as “anti- 
liquor editorial, alcoholism articles, liquor 
involved in crimes or accidents, etc.” 


Partridge said that Seagram was most 
interested in reaching the consumer with 
the “fullness” of the Seagram idea. And 
he assured the reps that should a paper 
request that an 800-line ad be reduced to 
600 for better placement, Seagram would 


_ reinvest the additional linage. 


Partridge was joined at the meeting by 
Seagram associate ad director Charles 
Weissner and Seagram agency associate 
media director Charles Eaton, of War- 
wick, Welsch & Miller. 

Weissner reminded the reps that a 
newspaper is “part of the consumers’ 
life,” and that reps can bring the adver- 


DITOR & PUBLISHER for May 19, 1973 
a ee . 


Res vatele 2,752,134 2,781,618 


tiser closer to the consumer. He said, too, 
that liquor ads are subject to varying 
regulations in all 50 states, and he asked 
how newspapers could be best tailored to 
fit a marketing plan. 

Eaton asked that reps who come to dis- 
cussions with Seagram know the media 
mix schedule in a specific area, and to 
know “what the competition is up to.” He 
urged the reps to meet with both WW&M 
and Seagram in informal meetings to “en- 
hance thinking.” 

® 


Ad bureau reports rise 
in national ad revenues 


The Newspaper Advertising Bureau 
has determined that 26 of the top 30 
national advertisers raised their total ad 
investment during 1972. The figures were 


- supplied to NAB by Media Records. 


The Bureau said that the MR linage 
records disclosed that national advertisers 
raised their total ad investment 11.3% 
over 1971, to a total of over $1 billion. 

The largest gains were recorded by in- 
surance advertisers, help wanted ads, 
farm and garden ads, and wearing ap- 
parel. All had increases of over 20%. 

The single biggest loss was recorded by 


household and home heating, which de- — 


creased just over 20%. 

The NAB reported a substantial in- 
crease in political advertising. It 
amounted to a 248% increase over 1971; 
but an increase of 44% over 1968, the last 


Presidential election year. 
° 


Religion news cited 


- The Religious Heritage of American 
Inc. will present a Faith and Freedom 
Awards in journalism to Mrs. Dorothy 


1 
: 
; 


James Newell, religion editor of the Quin- 


cy (Mass.) Patriot Ledger on June 7 at 
the 23rd annual National Awards Pro- 
gram in Washington, D.C. Mrs. Newell, a 
pastor’s wife, will be honored for her 
superior work in conveying, interpreting 
and examining religion news and issues. 
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J ahi Tancock Co. 


eites 6 for 
business stories 


John Hancock Mutual Life Insurance 
Co.’s Awards for Excellence were an- 
nounced May 10. Each of the six winners 
will receive $1000 for “contributing sig- 
nificantly to improved understanding of 
business and finance.” 

The top awards went to John T. Cun- 
niff, Associated Pres; George J. Church, 
Time Magazine; Philip B. Osborne, Busi- 
ness Week; Rudy Maxa, Washington 


os 


Post; Al F. Ehrbar and Steve Petranek, 
Rochester (N.Y.) Democrat and Chroni- 
cle; and an investigating team from Sun 
Newspapers of Omaha. 

Cunniff won in the syndicated and news 
service writers category for a number of 
columns dealing with various aspects of 
the economy, including inflation pensions 
and taxes. 

Church’s winning entry in the national 
magazine category was entitled, “Can the 
World Survive Economie Growth?” ~ 

The award to Osborne in the financial 
business newspapers and magazines cate- 
gory was based on a special report about 
increased marketing competition for new 
products and dollars spent for research 
and marketability. 

Maxa’s report on the growth operation 
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and any one of half a dozen other adjectives that 
Business Editors who subscribe to BUSINESS 
BEAT are using to sing its praises. They like... 


% the way the service is edited and the good flow of copy 
they receive in time to meet their deadlines 


*% the distinctive writing in the Stock and Commodity 
market reports and the exclusive daily pylined features 


and interviews 


the neat presentation of company news and 


statistical information 


the early (midweek) delivery of lively weekend features 


the fact that BUSINESS BEAT is based on Reuters 
unmatched national and international business news 


money managers. 
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and legal difficulties facing Glenn — 
Turner Enterprises’ main operations, K 
cot and Dare to Be Great, was judged 1b 
in the category for newspapers wit 
culation above 300,000. 

An investigative series by Ehrbar 2 
Petranek on the bankruptcy of Stirli 
Homex Corp., a modular housing firm 
judged best in the 100,000-300,000 ne 
paper circulation category. 

The Sun’s investigating won in 
category for newspapers with circulati#} 
under 100,000 for an article entitl 
“Boys Town, America’s Wealthi 
City?” f 

The awards will be presented at a se 
nar at Boston University in October. 


ROP color list — 
amendments anc 
corrections 


The following amendments, additions and corr 
tions for the list of color availabilites (E&P, Ma: 
30) are based on questionnaires received too late * 
publication, those not received at all, or to corr 
typographical errors in publication, 


Alaska: insert Anchorage Times (Offset) — 
minimums $175, $125, $75 process color on MTF 
spot color on MTWTES, special inks, closing dg 
5-4 progs and proofs 1-3, HiFi accepted, editong 
color used occasionally. 

Arizona: Tucson Arizona Star & Citizen — & 
offset July 1, 1973, three-color $275, two color $2! 
one-color $205, closing days 7-7 ; 

California: Stockton Record — no volume discou 
available, closing days 6-5, progs and proofs 
editorial color used regularly. 


Delaware: Dover State News should be Delawe 
State News. | 
Kentucky: Lexington Herald-Leader — 1000- 


minimums, $270, $210, $150. 
Michigan: Iron Mountain News — one color ail 
black, 600-line minimum, $60. 
New Jersey: Morristown Record (Offset) — 
minimums $285, $245, $145, process color # 
SMTWTE, spot color on SMTFWE, special ing 
closing days 4-3, progs and proofs 3-2, HiFi 
cepted, editorial color used regularly. 
New Mexico: Albuquerque Journal & Tribune @ 
closing days 5-5, progs and proofs 1-1, editorial com 
used occasionally, 
New York: Schenectady Union Star — suspend 
Ohio: Cincinnati Post & Times Star — (Lett 
press -/-), Lima News — 1000-line minimums. .. 
Pennsylvania: Ellwood City Ledger—8 colum 
Philadelphia Inquirer—no siune ee pe color $7a 
closing days 7-3, progs and proofs 1- 
Philadelphia News—no minimums Here $375, $2 
special inks and AdPro, Gosia days 7-3, progs 4 
proofs 1-6, editorial color use regularly. 
Pittsburgh Post Gazette—three-color $750, two- = | 
$750, one-color $550, process color on MTWTF 
color on MTWTF. 
Pittsburgh Press—three-color $1015, two-color fe 
one-color $815. 
Bike ore Times—closing days 3-3, progs and pro 


Tir cin Beackettaine Valley News Dispatch 
(one paper resulting from consolidation with 
Kensington-Arnold Dispatch), spot color Pcie - 
days, closing days 4-3, progs and proofs 1-1. Us™ 
editorial color, insert York Record (Letterpress -/- 
560-line minimums two-color $185, one-color Z 
spot color on MTWTES, special inks, closing days 
prgs and proofs 1-1, HiFi accepted. 

Tennessee: Morristown Citizen Tribune — Offse 
HiFi accepted. 

Morristown Gazette-Mail — (Teusrocess) no 
imums two-color $40, one-color $20 i 
Texas: Wichita Falls Record-News & Times 
1000-line minimums three-color $224, two-color $15 

one-color $86 

Additions and revisions to color linage data will 
published in Editor & Publisher’s annual Linz 
Issue, published May 26, 1973. 


New Metro president 


E. Richard Zimmerman has been name 
president of Metro Associated Service 
Inc. Zimmerman succeeds Emanuel Shap) 
ro, who died April 9. Andrew Shapiro ha 
been promoted to executive vicepresiden 
and Michael A. Genova, controller sind 
1972, has been named treasurer. 


7 
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Fred McLaren 


-ed McLaren was a ten-year-old kid 
he started a cartoon collection with 
n-foot drawing of three elves—Snap, 
‘kle and Pop—wangled from the local 
ery store. The treasure hung wall to 
above his bed until he left home for 
iy service in the Korean War. 

the time McLaren got out of the 
iy he had long since decided he wanted 
‘raw cartoons instead of collect them 
went off to the American Academy of 
‘in Chicago. As a student he and a 
ind created an adventure comic strip 
ch never caught on. 
‘cLaren’s field after graduation was 
mercial art and in the mid 60s he 
an doing graphic design for advertis- 
and promotion work while his free- 
e humorous illustrations were pub- 
ad in books, house organs and Sunday 
plements. 
feantime, the idea for a newspaper 
el slowly developed. Tom Hirsh, his 
or at National Newspaper Syndicate 
Chicago, thinks the newly launched 
aren panel hero, “Thornsby,” is really 
- eartoonist himself. But McLaren 
iks not so. 


awing cartoons replaces 


rlier collecting hobby 
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Still, Hirsh points out that McLaren is a 
nostalgia nut who collects old comics, pulp 
magazines, books and radio tapes and is 
fascinated by sports cars. So _ is 
“Thornsby.” McLaren’s pride and joy is a 
1955 Morgan sports car. The cartoonist 
and his wife and two sons live in New 
Lenox, Illinois. 

“Thornsby” grew into a daily cartoon 
panel out of Fred McLaren’s confessed 
fascination with the way people react 
when they find themselves middle-aged. 
“They look around and they’re amazed to 
find that they’re in a world they never 
made. Thornsby is like that. He’s an aver- 
age guy who’s faced with strange-looking 
kids, women’s lib, pollution and cars that 
are always breaking down.” 

® 


AMA honors science ed 


Two newspaper series on mental health 
problems and heart transplants have won 
for David Hendin, editor of Enterprise 
Science News, a 1972 Medical Journalism 
Award from the American Medical Asso- 
ciation. Hendin will receive the $1000 
prize next month during the AMA con- 
vention in New York City. The science 
editor is the author of four books includ- 
ing the current best-seller, “Death as a 
Fact of Life.” 


Philatelic editor 


to establish award 


Julian Weiss, editor of Weiss Philatelic 
and Numismatic Features, Cleveland, has 


announced that a philatelic journalism a: 


award is being established in memory of 
his mother, Bertha Weisz, who died April 
29, It was Mrs. Weisz who first got her 
son interested in stamps when she saved 
those on letters from relatives residing in 
her native Czechoslovakia and often told 
Julian when she admired a stamp hero, 
“be like the man on the stamp.” Mrs. 
Weisz, who used the European spelling of 
the family name, continued her interest in 
stamps and coins over the years. 


Columnist offers help 
on retirement budgets 


Veteran newspaper writer and editor 
W. Robert Walton is offering a booklet on 
retirement budgets through his syndicated 
retirement column, “A Time to Live”, 
which is marking its third anniversary 
this month. Universal Press Syndicate 
distributes the column. 

The Walton budget bulletin titled “How 
to Prepare a Retirement Budget—and 
Save Money” is available for 50¢ and 
a self-addressed stamped envelope (long) 
addressed to Bob Walton, Suite 305, 2210 
W. 75th Street, Prairie Village, Kansas 
66208. 
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Life’s never dull for EB and FLO 
or your comic readers. 


ITS PROBABLY 
BECAUSE A WOMAN 
OF FORTY IS USUALLY 


Paul Sellers moves this 
priceless pair in and out of their 
household on a tide of laughs. | 

They personify the ups and 


UNITED FEATURE SYNDICATE 
220 East 42nd Street @ New York, N.Y. 10017 
(212) 682-3020 


SAVES MONEY 
... FOR YOU AND YOUR READERS. 


SIDNEY MARGOLIUS tells how to buy the best for less — 
whether breakfast cereals or sewing machines, kitchen ap- 
pliances or automobile tires. You and your readers will profit 
from SIDNEY MARGOLIUS’ column, FOR THE CONSUMER. 


(weekly) 
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220 East 42nd Street @ New York, N.Y. 10017 
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By Edmund C. Arnold 


“Bright and punchy without being cute 
or impertinent.” That was the goal of 
executive editor John L. Stallings and his 
staff as they redesigned the Corpus Chris- 
ti Times. 

If and how well they succeeded is a 
value judgement everyone must make for 
himself. I vote “Aye!” and so do many, 
many readers. 

It is wise to define the goal of typo- 
graphic restyling as our Texas brethren 
did. For there are many effects typog- 
raphy can produce and we want to use 
restyling functionally. 

Perhaps the most obvious change is the 
nameplate. (The Times was already in 
format of six columns and it retained its 
Sans Serifs headline schedule.) The old 
nameplate had been a distinctive one; its 
Text letters told of the antiquity of the 
city and the anchor was appropriate for a 
busy port. 

(Purists will be delighted that the Text 
letters have been abandoned. The cap T’s 
were of unusual design, to put it mildly. 
Many type men insisted there was no such 
character in any other alphabet known to 
man.) 

The new nameplate is certainly a 
“now” design. Letters are crisp and clean 
and the seagull device is mighty hand- 
some. 

(I have a personal discomfort, though. 
It bugs the devil out of me to have the 
proper noun Corpus Christi turned into a 
common noun, corpus christi. The typog- 
rapher has the option of all-capping a 
word, using upper-and-lower or staying 
with the conventional downstyle. He 
doesn’t have the right to de-cap a proper 


noun; that falls out of his area and into 


that of spelling.) 
A major unifying graphic design is the 
rounding of corners of all halftones (a 
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Be New US. 
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EDITION 


Che rrs/ChisiGimes 


Cost of Houses 


Hanoi Will 
\ls Beyond Reach a ree Final 


CONSPICUOUS ON THE NEW CORPUS 
CHRISTI TIMES page is its new flag or name- 
plate. It is in Sans Serifs and appropriately 
ornamented. The old flag is shown in the 
insert. 

Rounded corners are used, not only on all 
halftones, but on the panels enclosing logos 
and standing heads. This unifying graphic de- 
vice is consistently pleasing to the reader. 
process much easier in pasteup than in 
photoengraving) and also of boxes which 
are used for section and page logos as well 
as for headings. 

The editorial page, which unfortunately 
we haven’t room to reproduce here, is a 
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EDITOR & PUBLISHER, 850 Third Ave., New York, N. Y, 10022 
@ Gentlemen: Please start my subscription now, addressed to: 


§ Name 
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— @ Com n 


§ Nature of Business 


$10 a year, U.S. and 
all other 


Canada; 
countries, $25 a year. 


Zi 


() My remittance is en- 
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for highlight detail, is printed in co 


bi | 


handsome one, using generous lea 
of white space. 
Throughout the paper, special h: 
screens are used. These are especis 
effective as “duotones.” (Because this y 
satile photo technique is so _ off 
misnamed or misunderstood, I must def 
it. A duotone is made from a single b 
photo. Two plates are made. One, expos 


preferably a light one. The other, shot 7 
shadow detail, is printed in black. 
result is a new, third color. The technic 
is easy, inexpensive of time and mo 
and poses little pressroom problem. W 
special screens available in plastic at ba 
gain rates, every newspaper ought to ta 
advantage of this process.) 
e 


Sunday sections 


are redesigned — 


New features and three redesigned e 
torial sections were introduced by t® 
Sunday Milwaukee Journal May 6. 
change coincided with a price incre 
from 35¢ to 40¢. 

The changes are marked, in content, 
a move to increased reader involvement 
more Sunday sections; in format, by® 
brighter, more graphic approach to layo 
and illustration. 

Two Sunday sections were renamed a 
lightened by a more open format to he 
broader reader interest. The Sund§ 
Women’s Section is now SPECTRU 
The former men’s and recreation secti 
changed to DISCOVER. 

The Sunday Editorial Section increas 
in size from six to eight pages and 
cluded several new features: ' 

e “Report to Our Readers,” a colun 
by The Journal Reader Contact Edit 
John H. Thompson, shifts from Saturd@ 
to the Sunday Editorial Section. 

e The Opinion Page, in addition 
running opposite the Editorial Page Me 
day through Friday in The Journal, a 
appears on Sunday. 

e A full page is devoted to Letters 
the Editor, including a section of the pz 
for letters on a specific topic called “Qu 
tion of the Week.” 

Journal editor Richard H. Leonard 
plained that readers will be notified 
short announcements in the paper abo 
specific problems to be discussed in 
column. Readers will be invited to subm 
their ideas on solutions to the problem a’ 
the best letters will then be printed in t# 
“Question of the Week” portion. 

Among the new columns added to 
redesigned sections are: “Senior Spe 
trum”—a question and answer column 
the elderly and “You and Your Kids” 
child psychologist Dr. Lee Salk in SPE 
TRUM and a cartoon panel, The Pet Si 
in DISCOVER. 

George Lockwood, Journal Special Se 
tions editor, worked with Women’s edit 
Marilyn Gardner and Men’s Section edit 
Donald Magarian in developing and pr 
ducing the first issues of SPECTRU 
and DISCOVER. 

A team of editors and staff member 
headed by Feature editor Donald Dor 
brook, worked in restructuring the Sunda 
Editorial Section. ; 


ey 


ployment regulations will continue to 
significant cost factor for newspaper 
anies in the 1970’s, Washington At- 
y John P. Ross advised members of 
mstitute of Newspaper Controllers and 
nee Officers at their spring meeting 
y 15) at the Doral Country Club in 
da. 

e of the few governmental agencies 
e budgets haven’t been trimmed by 
ident Nixon is the Equal Employment 
»rtunity Commission, Ross said, and 
enforcement of anti-discrimination 
alines is becoming more persistent and 
gent. 

nce an employe files a complaint with 
C,” Ross remarked, ‘“‘the commission 
let go of it even if the matter is 
ed by the employer to the satisfaction 
ae worker.” 

08s, who has represented the Washing- 
Star-News and other publishers in 
* relations and EEOC matters, was 
-d against Ms. Elsa Dick Glass, an 
mey in the appellate division of 
)C, in a two-hour discussion of the 
bus statutes, court decisions and regu- 
ns that now affect employment prac- 
. Their remarks were directed par- 
arly to hiring of minority and women 
ewspaper jobs. 


' Some large awards 


s Glass reported that EEOC had in- 
ited 108 class action suits in the past 
* involving a variety of industries. 
fe of the cases, she said, resulted in 
ements of up to $2 million in back pay 
persons who had been denied employ- 
in obvious discriminatory hiring. She 
jhasized the current attention being 
n to sex discrimination and equal bene- 
‘for males and females especially in 
sect to sick leave (for pregnancy) and 
rement. 


Active recruitment 


_ its own hiring practices, Ms Glass 
1, the burden rests on the newspaper 
pany to actively recruit applicants for 
sialized jobs. It is not enough, she ad- 
nd, to run an ad and say the paper is 
equal opportunity employer. Women, 
‘ks, chicanos and other minorities 
st be apprised of newspaper job op- 

nities through recruitment programs 
he schools, according to EEOC policy. 
he government agency, Ms Glass 
med, is taking a close look at the so 
ed quota system of employment to 
if women and minority members are 
siving equal treatment all along the 


Back to the 1860’s 


toss opened his side of the dialogue 
h a recitation of the numerous laws, 
that govern~ employment practices, 
vidding discrimination for race, sex, 
ion and country of origin. Besides 
Civil Rights Act of 1965, he noted 
b laws, passed in the 1860's have ap- 


cabs + 
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plication to business today. In addition 
he mentioned state statutes and city ordi- 
nances. 

The net effect of all this legal protec- 
tion, Ross said, is that the individual has 
the advantage of multiple procedures 
while this has become such a fetish, he 
added, that the numerous agencies cre- 
ated by the statutes are turning them 
around and spreading themselves out as 
a sociological force. 


Simple job application form 


A publisher, Ross said, should respect 
“the full panoply of rules to prevent dis- 
crimination” and settle for a simple em- 
ployment application form, one that is 
confined to the name and address of the 
applicant, the nature of the work to be 
performed and brief description of experi- 
ence, etc. Questions relating to personal 
data should be left to post-hiring per- 
sonnel information forms. 

Inquiries on a job application form in 
regard to hobbies, club membership, ar- 
rests and such matters bring it into a 
“suspect area” in EEOC eyes, Ross said. 

There is no requirement in the law, 
he pointed out, that an employer must 
make an employe available for interview- 
ing by an EEOC investigator on company 
time. An individual can institute a suit 
which might lead to expensive litigation. 

EEOC relies heavily on statistical data 
to challenged employment criteria, Ross 
said. He took issue with Ms Glass on the 
assertion that employers were running 
to psychologists to prepare tests for job 
applicants. Use of such testing dates back 
many years, Ross noted, but he agreed 
that EEOC makes it difficult to validate 
psychological testing as a _ legitimate 
means of avoiding conflict with anti-dis- 
crimination guidelines. 

John P. Brown, Washington Star-News 
finance officer, introduced the speakers. 
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Manpower 


(Continued from page 14) 


should be given precedence over the wage 
question. 

In anonymous surveys, Harless said, 
employes usually tend to be concerned 
with whether fellow workers and manage- 
ment are friendly, whether the supervisor 
is running an efficient department, man- 
agement puts too much stress on speed 
and not enough on the quality of produc- 
tion, the supervisor is angry too often, 
and there’s much pressure to do too much 
work. Employes often express a desire to 
learn to do’ new things and their attitude 
toward pay is whether it is fair. 


Some general attitudes 


Harless reported that questionnaires 
among employes on 100 newspapers led to 
these general findings: between 20 and 
30% of workers have negative attitudes; 
women, “despite their bitching,” have bet- 
ter morale than men, new employes have 
high morale (because they are showered 
with attention), and employes’ with 
25-year records have good morale, the 
worst morale is among workers in the 20 
to 24 age bracket. 


When a new employe’s morale begins to 
go downhill, after he is ignored by the 
supervisor, it was found that the dis- 
gruntled workers take him in tow, Harless 
said, and the union shows interest in him. 


In one competitive newspaper city 
where Harless conducted a survey, some 
employes were so ashamed of their own 
paper that they said they worked for the 
other one. 

KNI tests also rate employes on such 
performance factors as utilization of 
resources, reaction to unforeseen events, 
planning, problem solving, budget control, 
attitudes toward subordinates and peers, 
and personal effectiveness. Highest on the 
scale (10) for city editors would be reac- 
tion to unforeseen events; the highest on 
the scale for a retail advertising manager 
would be the budget and utilization of 
resources. 
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FEATURES AVAILABLE 


ANTIQUES 


Antiques in America 
“Antiques in America”’ is 
written by Harry Baker, a 
newspaperman who grew 
up in the furniture design 
business, is himself a collec- 
tor and antiques expert. It 
is specific, illustrated, prac- 
tical. His column is respect- 
ed by professionals but 
profitable to amateurs and 
is written with real Yankee 
humor and literary econ- 
omy. The Washington Post 
and the Baltimore Sun are 
two of the subscribers. For 
samples and prices write 
The Providence Journal, 
Room 416, Providence, R.1. 
02902. 


BIBLE NOTES 


line drawing and_ 90-100 
- Timely, scholarly, 


use of Bible 
Samples and 
Davids- 


discoveries, word studies, 
today and in _ historv. 
rates. Luther A. Gotwald, Ap on 
ville, Pa, 15928. 


CONTESTS 


PLAY “NAMES” IN YOUR NEWS- 
PAPER. The new people-pleasing fun 
game for all ages. Readers use their 
own names to play this fascinating, 
addictive, computerized, alphabetical 
take-off on ‘Bingo’! Implement for 
Reader Interest, Circulation, Merchant 
i (Let us help you count 


SOUTHFIELD, MICH. 48075. 


ANNOUNCEMENTS 
BUSINESS OPPORTUNITIES 


I NHED A PARTNER to help me 
publish my 2 weekly newspapers. Busi- 


ness is good, fully equipped, stock 
value $50,000. Zone 2. Phone (201) 
843-8905. 


PRINTERS WANTED s_ partners. 
Newly proposed, non-competitive busi- 
ness. D, Ornsteen, DuQuoin, Ill. 62832. 


MEMORABILIA WANTED 


WANTED FOR COLLECTOR: Antique 
presses, old wood type, equipment, 
books on printing, printing memor- 
abilia, ete. P.O. Box 240, Elizabeth, 


ay 


ENERGY CRISIS 


A NEWSMAN with years of experience! 
in covering the energy industries writes 
The Energy Report, a unique weekly 
feature that examines significant de- 
velopments in an i 

The Energy Report, 
North Brunswick, 


Bill Mullins, 
J-2 Oaktree Drive, 
N.J. 08902. 


GENERAL 


GET SMART: “Ask Aunt Madge,” 6 
questions and answers column. Free 
samples. Madge, 8757 Macbeth, San 
Jose, Calif. 95127. 


CONTEMPORARY FEATURE SERV- 
ICE writes today’s articles for to- 
day’s editors: Future Tense, Changing 
Woman, Stock Pot, Contemporary 
Newsfeature of the Week. For now 
subjects in now style: Contemporary 
Features, Box 404, Chappaqua, N.Y., 
10514. Today. 


HUMAN BEHAVIOR 


FEATURE ON CONTROL OF SHOP- 
LIFTING AND CRIME (1000 words) 
written by accomplished professor 
available from Eagle Feature Syndi- 
cate, 627 Beverly Road, Pittsburgh, 
Pa. 15248, or call (412) 3438-2508, 


NEWS FILLERS 


NEWS FILLERS—2 to 8 lines, Camera 
ready copy or set your own. Our 42nd 
year. Samples, prices on _ request. 
Standard Filler Service, Box 189, St. 
Cloud, Minn. 56301. 


PSYCHIC PHENOMENA 


“THE STRANGE WORLD OF BRAD 
STEIGER”’, now in 45 U.S. papers 
with over 5 million readers. Samples, 
rates and date on request, Other Di- 
maensionA. Box 140, Decorah, 
52101. 


TRAVEL 


UNUSUAL COLUMN. High reader in- 
terest. By car: USA, Canada, Alaska, 
Europe and Africa, all of it! Trained 
reporter, experienced traveler con- 
cerned with economics, sociology, phil-| 
osophy, literature, journalism 
ecology. Emphasis on -people. 

Box 822, Editor & Publisher. 


WINES 


ON WINES. Illustrated column fea- 
ture. Samples. Bill Sonstein, P.O. Box 
11278, Elkins Park, Pa. 19117. 


ANNOUNCEMENTS 
NEWSPAPER APPRAISERS 


APPRAISALS FOR ESTATE, TAX, 
partnership, loan and insurance pur- 
poses. Sensible fees. Brochure. M. R. 
Krehbiel, Box 88, Norton, Kans. 67654. 


NEWSPAPER BROKERS 


PRESERVE UTMOST SECURITY and 
avoid haggling in your newspaper sale. 
Newspaper Service Co., Inc., P.O. Dr. 
12428, Panama City, Fla. $2401. 


MEL HODELL, Newspaper Broker 
Corporate sales license, (714) 982-0424 
1388 N. Euclid, Upland, Calif. 91786 


| 


ANNOUNCEMENTS 
NEWSPAPER BROKERS 


ROBERT N. BOLITHO, newspapers, 
magazines; appraisals, consulting. 
Krehbiel-Bolitho Newspaper Service, 
Box 133, Emporia, Kans. (316) 342-5280. 


SYD S. GOULD ASSOCIATES 
“the broker with instant buyers” 
SALES, SERVICES, MANAGEMENT 
134 S. Panama St., P.O. Box 7267 
Montgomery, Ala. (205) 262-2411 


BILL MATTHEW COMPANY 


Conducts professional, confidential ne- 
gotiations for sale and purchase of 
highest quality daily and weekly news- 
papers in the country. Before you con- 
sider sale or purchase of a property, 
you should call (813) 446-0871 day- 
time; (818) 7383-8053 nights; or write 
Box 3364 Clearwater Beach, Florida 
83515. No obligation, of course. 


IT’S NOT THE DOWN PAYMENT 
that buys the newspaper—it’s the per- 
sonality and ability of the buyer. This 
is why we insist on personal contact 
selling. 

LEN FEIGHNER AGENCY 
Box 189, Mount Pleasant, Mich. 48858. 


JOSEPH A. SNYDER, BROKER 
Western, Mid-Western Newspapers 
2284 E. Romneya, Anaheim, Cal. 92806 


CONFIDENTIAL NEGOTIATIONS 

for purchase and sale of 
NEWSPAPERS Weekly 
in Eastern states 

W. B. GRIMES & CO. 

National Press Building 


Washington, D.C.. 20004 
(202) NAtional 8-1133 


Daily 


The DIAL Agency, 1503 Nazareth, 
Kalamazoo, Mich. 49001. Ph: 349-7422. 
“America’s No. 1 Newspaper Broker.” 


Negotiations for sales, purchasing, ap- 
praising of newspapers our business. 


CLARENCE W. TABB & ASSO., 
6614 Rutgers Street 


Houston, Texas 77005 
Ph (713) 664-9414 


NEWSPAPERS FOR SALE 


WEEKLY 
NEWSPAPER 


Profitable, weekly news- 
paper available for pur- 
chase in growing area of 


the Southeast. Asking 
$40,000. Terms Available. 


CHAPMAN ASSOCIATES’ 


business brokerage’service 


CALL OR WRITE: 
5 Dunwoody Park 
Atlanta, Ga. 30341 


WASHINGTON STATE: Bright, profit- 
able, growing twice weekly, captive 
shopper, second weekly (new), expan- 
sion plans galore; average 20% growth 
per year last 4 years. Sell $85,000 now, 
higher as acquisitions dictate. Box 
884, Editor & Publisher. 


EDITOR & PUBLISHER for May 19, 19 


BENEFIT FROM OUR VA 
NEWSPAPER AUDIEN 


ANNOUNCEMENTS __ 


NEWSPAPERS FOR SALE 


= 


SOUTHERN California large profita 
long-established weekly. Owner ret 
ing. Box 759, Editor & Publisher. | 


AREA 5 SMALL DAILY — Absen 
owner, offset, ideal man/wife or ney 
ad team. Low down payment, terms 
qualified. Box 803, Editor & Publish 


OFFSET WEEKLY, Zone 6, in Y 
Texas. Gross $65M. (Job shop ay 
able.) $25,000 down. Uses cen 
plant. Call (806) 792-8969. 


Rocky Mountain Newspapers | 
BILL KING ASSOCIATES 

2025 Foothills Rd., Golden, Colo. 804 
(303) 279-6345 


NEWSPAPERS WANTED 


LETTERPRESS DAILY or large we 
ly that needs to go offset. Have co 
plete plant—press, typesetters, da 


room, manager, available now. WN 
Babb, Box 1777, Spartanburg, S$ 
29301. 


WE HAVE QUALIFIED BUYERS © 
dailies and large weeklies. Informal 
strictly confidential. 
DIXIE NEWSPAPERS, INC. 
P.O. Box 490, Gadsden, Ala.—35902 
Ph: (205) 546-3356 


EXPERIENCED . MANAGER wa: 
small daily/large weekly. All Are 
Box 823, Editor & Publisher. 


VETERAN NEWSPAPER MAN 
$20,000 cash would like to purch® 
or buy in daily or weekly in Zone 
or 7. Business, advertising and p 
duction oriented. Box 889, Editor’ 
Publisher. 


PERIODICAL SUBSCRIPTIOi 

q 
FREELANCER’S NEWSLETTER: 
semimonthly forum where publish 
announce their needs for freela’ 
help on editorial/graphics projects. 
Invaluable tool for writers, artis 
editors, photographers, indexers and 
who freelance in publishing, $16 
yearly. New Subscription Departme 


250 W. 57th St., New York, 
10019. 
SEMINAR, a Quarterly Review 


Journalists by Copley _Newspape 
“Seems to be trying hardest to find 
middle ground in reference to the 
adage that ‘nothing is ever right ab 
the newspaper _ business’ in 
Columbia Journalism Review and no 
ing is ever wrong about it in Editory} 
Publisher!’ ’’—Martin S,. Hayden, 
tor, The Detroit News, Sample cc 
free. Special introductory offer, 4 
year (four issues) $2, one-third 
regular $3 price. Box 1530-E, La Jo 
Calif. 92037. 


PUBLICATIONS FOR SALE 


OVER HALF MILLION 
CIRCULATION 
MAGAZINE FOR SALE 


One of the nation’s fastest grow 

specialty magazines is for sale, OW 
500,000 paid subscribers with excell 

renewal results, plus improving adv 
tising space sales; and a future 
could enable this publication to dou 
within 12 months. Present owners hay 
other business ventures they wish 
pursue, and feel this publication wo 
be a greater asset to an organizat i 
or group more experienced in the p 
lishing business. Principals only. wig 
Box 861, Editor & Publisher, 


KE 
cialty publication - — football, The 
one of its kind with the only 
of its kind going for us. We’re 
ng our second year with plans 
ther cities. The potential is ob- 
If interested, please contact: Ed 
Advertising Director, Dolphin 
t, 7600 Red Road, Suite 304, 
li, Fla. 38143; phone (305) 
163. 


ACHINERY & SUPPLIES 
COMPOSING ROOM 


OSETTER—Very good condition; 
18eS ; Spare parts; 8 Visilite mag- 
8 fonts with pi mats; 36” mag- 
Back. Three Fotomatics with 8 
s each; Spare parts; 5 fonts; 4 
magazines, Clarion Herald Pub- 
g Co., P.O. Box 53247, New Or- 

7 La. 70058, call (504) 524-3020. 


COLD TYPE HARDWARE 


only 6 weeks, for sale at a dis- 
. Capable of producing type for 
newspaper, tabloid, metropolitan 
typehouse, through to paste-up 
y for camera. Consists of 2 AM430 
oards, one AM744 photosetter with 
ases, 1 type disc, type size range 
5 to 36 pt., 4 font capacity, 4 K 
ram logic, 1 AM745 processor, 1 
rand 5 heavy duty paste-up tables 
other equipment. Call Quakertown, 
(215) 586-4440 or (215) 967-1384. 


OWRITERS — COMPUGRAPHIC 
nodels. Service provided by manu- 


rer. Business’ Products, 
ch Rd., Mt. Laurel, N. J. 08057. 
) 235-7614. 


t SALE—PHOTON 560. Two disc 
duplicates, twelve sizes—6, 8, 10, 
l4, 18, 24, 30, 86, 48, 60, 72. Can 
en in operation now. 


ACT: 


John Brooks 
Newark Advocate 
25 West Main St. 

Newark, Ohio 43055 
Ph. (614) 345-4053 


ID BUYS—offset composition equip- 
(trade-ins for Compugraphics) 
clean plants and proud owners: 
fowriters, used Compugraphics, Fo- 
pe Compositors, Headliners, Fair- 
i PTS 2020, Photon 713-5, Linofilm 
ic ATI, Varitypers, etc. National 
lishers’ Supply Corp., Berlin, Wis. 
3 or 18 W. 22nd, NYC 10010. 


CLASSIFIED 
Advertising Rates 


“POSITIONS WANTED" 
(Payable with order) 


Sy eae $1.10 per line, per issue 

' | CUA ee tee $1.20 per line, per issue 

US oe Seer $1.30 per line, per issue 
LS $1.40 per line. 


LL OTHER CLASSIFICATIONS" 


‘emittance should accompany clas- 
fled copy when submitted unless 
edit has been established.) 


TS Ae ee $1.60 per line, per issue 
Oa eee $1.70 per line, per issue 
ees $1.80 per line, per issue 


Perera > ys $1.90 per line. 

Count 5 average words per line 

or 38 characters and/or spaces 

3 lines minimum (No abbreviations) 

d 50c per insertion for box service and 

t as an additional line in your copy. 

Air-mail service on box numbers also 
available at $1.00 extra. 

EASE INDICATE EXACT CLASSI- 

eae IN WHICH AD IS TO 


AR 
DISPLAY—CLASSIFIED 


use of horders, boldface type, cuts 
other decorations, changes your classi- 
ad to display. The rate for display- 
assified is $3.45 per agate line—$48.30 
column inch minimum space. 
WEEKLY CLOSING TIME 
Tuesday, 4:30 PM-New York Time 


Editor & Publisher 


ey Ave., N.Y. N.Y, 10022 
= 1212) 752-7050 


~COMPOSIN G ROOM 


PHOTON 200B ADMASTER. 3 years 
old, in excellent condition. Complete 
with 16 font dise and short run paper 
magazine and right reading prism. 
$8500 or offer. Contact W. R. Stahler, 


-P. O. Box 150, Napa, California 94558. 


Phone (707) 226-3711. 


COMPUGRAPHIC MODEL 2961SL. 
38 years old. Excellent condition. Call 
Loren Dyer, The Bulletin, Bend, Ore. 
97701. (503) 382-1811. 


SURPLUS EQUIPMENT 
FOR SALE 


Substantial assortment of well-main- 
tained Composing Room equipment 
available immediately. All in daily pro- 
duction until recently. Includes type- 
setting machines, proof press, electric 
storage cabinets, etc. If interested, 
send for complete list with prices. The 
Daily Press, Ine., 7505 Warwick Blvd., 
Newport News, Va. 28607. N.M. Fell- 
man. Phone (703) 244-8421. 


JUSTOWRITERS—Large selection of 
excellent trade-ins, for rent-lease, or 
for sale easy terms. NAPSCO, Berlin, 
Wisc., and 18 W 22 N.Y.C. 10010 


ALL MODELS 
Linotypes—Intertypes—Ludlows 
PRINTCRAFT REPRESENTATIVES 
136 Church St., N.¥.C. (212) 964-1370. 


2 MODEL D STAR AUTOSETTERS, 
used only 6 months. Like new condi- 
tion. Has all safetys. 3 Fairchild light 
touch perferators (green). Universal 
Printing Equipment Co., Lyndhurst, 
N.J. 07071. (201) 4388-3744. 


COMPUGRAPHIC 4961 with wire 
stripper, 8 fonts, very good condition. 
O.N.E., P.O. Box 226, Norcross, Ga. 
80071. (404) 448-6550. 


THREE LINOFILM PHOTO UNITS 
each with 18 grid capacity. (Serial 
numbers 128, 315, and 316). Three 
Linofilm counting keyboards with 18 
width card capacity (Serial numbers 
120, 121, and 134). Eighty-eight type 
grids and width cards for each, Seven 
spare electronic panels and other re- 
lated spare parts. Will sell complete in- 
dividual photo units if desired. This 
equipment must be sold immediately, 
therefore, all reasonable offers will be 
considered. Contact: Purchasing De- 
partment, Sentinel Star Company, 
P.O. Box 2833, Orlando, Florida 32802. 


CAN’T GO OFFSET? Letterpress bet- 
ter with jmDuraluminum Base. 3444 
Country Club Dr., Medina, Ohio 44256. 


MAILROOM 


MODEL 5000 ADDRESSOGRAPH, like 
new condition, automatic with electric 
counter. Includes 70 drawer cabinet, 
frames, asking $5,500. Contact E. R. 
Grandy, Circulation Manager, The 
Schenectady Gazette, Schenectady, 
N.Y. 12301. Tel. (518) 374-4141. 


8-DIDDE GLASER DG 320 Inserting 
Machines. 3 positions, main and 2 in- 
serting stations. 
Call Mr. Bricker, Economist 
Newspapers (312) 586-8800 


MATERIAL FOR SALE 


SAVE MONEY on cold type paper and 
litho films. National Publishers’ Sup- 
ply (NAPSCO), Berlin, Wis. 54923, 
phone (414) 361-0660, or 18 W. 22nd, 
NYC, 10010, phone (212) 691-9850. 


MISCELLANEOUS 


HANTSCHO-MARK II, 33 x 
Web Offset Press. 


4 perfecting units, 2 infeeds, 2 sets of 


19%. 


chills, 2 Buttler pasters, Tec dryer 
and many extras. 

Also Rosback 6 _ pocket collator, 
stitchers and trimmer, 

New machine guarantee, 

Call any time. Polygraphie Equip- 


ment, (212) 541-7600. 
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"MACHINERY = ‘SUPPLIES 


MISCELLANEOUS 


VANDERCOOK REPRO _ PROOF 
PRESS, full page, model SP25, only 


8 years old — also, first offer takes 
400 galleys, other items. Nordmann 
Printing, 4210 Chippewa St., St. 


Louis, Mo. 68116. (814) 773-3000. 


2 LINOTYPES with TTS units Model 

5 and 31 (Gas) 30 M Liners 

LINOTYPE with Star Quadder and 

Mohr saw (Gas) Model 14 

1 LUDLOW (Gas) 20 drawer cabinet 
with 17 fonts 

1 ELROD strip caster (Gas) Model K 
and 7 molds 

1 HAMMOND full page Easy Kaster 
(Gas) 

1 HAMMOND full page Shaver Model 
S-8 

1 HAMMOND Radial 

R-4-B 

FAIRCHILD Scan-A-Graver 

trator) 


Contact: 
Bellevue, 


_ 


Router Model 


— 


(I]lus- 


Gary Hirt, Bellevue Gazette, 
Ohio 44811. (419) 483-4190. 


COMPLETE CONVERSION to Photo 
Composition and Letterflex leaves sur- 
plus Composing Room, Engraving and 
Stereotype (23;%” cut off) equipment 
available about March 1, 1973. Cur- 
rently operating. Prices negotiable. 
Contact: L. A. Larson, Purchasing 
Officer, The Washington Star-News, 
2nd and Virginia Ave., S. E., Wash- 
ington, D. C. 20003. (202) 484-4760. 


WOOD HEAVY DUTY AUTOPLATE 
No. 2607, with 2234” cutoff, used only 
two years... like new. 

Cc. M. KEMP 10 ton electric metal pot 
with control board . . . oblong. Used 
only two years. 

MAYFRAM plate conveyor. 
DYNA-FLEX plate processor, 
1523-9, used very little. 

W. Paul Harris, Business Manager, 
Clearwater (Florida) Sun. Phone 
(813) 447-6431. 


model 


CONVERSION to Photo Composition 
will make hot metal equipment avail- 
able September ’73. Send for list of 
available equipment. Robert Mayer, 
Daily Intelligencer, Doylestown, Pa. 
18901. 


2 AM 725 VARITYPER Phototype- 
setters, manufactured by Photon. 3 
face fonts equaling 27 sizes per font. 
(112 characters per face) 6-18 point 
range. 4 fonts and program tapes in- 
cluded. Hyphen-less mode. (automatic 
justification). 


5 JUSTOWRITERS input tape per- 
forators. 7 level. 3 with front readers. 


2 JUSTOWRITER REPRODUCERS 
output. 8 and 9 point Homboldt news- 
text face. 


JUSTOWRITER TABLES. 


** Al] equipment listed is in top oper- 
ating condition and under mainten- 
ance contracts. Will split up into the 
unit you may wish to purchase. Will 


give in-plant demonstration and in- 
structions. 

OTHER: 

1. 175 Challenge table-top heavy 


duty folding machine, Like new. 
Folding capacity to metro size 
newspaper sheet. 


2. S D Warren fotofinisher — dry- 
to-dry veloxes, pioofs, or blue 
lines. No dark room or chemistry 
needed. 


3. NuAre 32 x 42 flip-top carbon are 
plate maker. 


Call (801) 465-3333, Ext. 538 or 52 


for more information. 


SELL YOUR MACHINERY 


at the ANPA/RI in New Orleans 
the week of June 10 
with an E&P Classified Ad. 
We'll be there with free issues 
for the delegates 
doing the selling job for you. 


DEADLINE JUNE 9 ISSUE: JUNE 5. 


MACHINERY & SUPPLIES — 


NEWSPRINT ~ 


ROLLS ALL SIZES--BEHRENS Pulp | 


& Paper Corp., 1896 Westwood Blvd., 
Los Angeles, Cal. 90025. (218) 474-6525. 


PERFORATOR TAPE 


NOW STATIC-FREE perf tapes at our 
same prices—lowest in U.S.A. All 
colors. Top quality. 
Call or write: 
PORTAGE (216) 929-4455 
Box 5500, Akron, Ohio 44313 


PRESSES & MACHINERY 


GOSS COMMUNITY, 3 units, excel- 
lent condition, used on 1 shift, 5-day 
week. Auxiliary equipment with press. 
F, Dale Ivey, Western Hills Publishing 
Co., Cinti, Ohio 45711. (5138) 661-3200. 


GOSS SUBURBAN 6 unit, new 
1969. 
GOSS SUBURBAN 3 unit with 


folder, new 1964. Excellent condi- 

tion. 

GOSS COMMUNITY, 

folder and drive. 

COTTRELL V-15A, 5 units, 

1968, with folder. 

COTTRELL 5 unit V-15, excellent 

condition. 

ROYAL ZENITH Zephyr, 

with folder. 

FAIRCHILD COLOR KING, new 

1969, 4 units with imprinter. 

SUBURBAN half and _ quarter 

folder. 

URBANITE QUARTER FOLDER 
Will guarantee, like new. Also 

COLE Model 106 quarter double 


1 unit with 


new 


2 unit 


parallel folder with cross _ per- 
forator, new in 1966. 
REC ing: 


401 N. Leavitt Street, 
Chicago, Illinois 60612 
Phone: (312) 7388-1200 


COLE MODEL 101 quarter folder and 
two knife trimmer with vacuum sys- 
tem for Goss Suburban. Like new, half 
price. FOLDER, 909 E. 59th St., Los 
Angeles, (213) 235-3131. 


AVAILABLE IMMEDIATELY 
Color King Press Model #630 


4 units plus—Fairchild built non-stop 
imprinter—heavy duty Jaw folder—4 
floor mounted reel stands with ex- 
pandable roller chucks—steel overhead 
roll gantry—50 horse power motor—3 
phase—60 cycle—575 volts input—in- 
stalled new March 1969—excellent 
printer—Top Condition—equipped for 
direct printing—with sidelay and Cir- 


cumferential register—power driven 
tabloid slitter—2—Balwin water sys- 
tems—water stops—-2 complete sets 
spare cover rollers—plate bender— 


Dominion M1 stat controls with’ supply 
of spare breakers—contacts and com- 
plete set of solid state boards—and 
full range of spare mechanical parts 
for press. 
$65,000 
Contact Mr. Paul Iannuzzi 
Daisons Press Limited 
50 Snidercroft Road 
Concord, Ontario, Canada 


Telephone (416) 889-9282 


FAIRCHILD COLOR: KING 1 unit, 
recently rebuilt, excellent condition. 
Box 779, Editor & Publisher. 


NEWSKING UNIT, 


1967, sidelay reg- 


ister, reconditioned. 

BALLOON FORMER for Color King 
folder, good condition, very reason- 
able. 

O.N.E., P.O. Box 226, Norcross, Ga. 


30071. Phone (404) 448-6550. 


Goss MARK I HEADLINER, 4 ‘units; 
22%,” cutoff, Uniflow. double folder, 
reels, tension lockup, Used 18 months, 
Excellent condition. Claremont Press, 
315 San Leandro Way, San Francisco, 
Calif. 94127, (415) 587-2866. 
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4 MACHINERY & SUPPLIES 


STEREOTYPE 


"74 — Com- 
plete Stereo Department’ including: 
Nolan 18 ton Pot, Wood Pony 2254”, 


Tension Plate Automiller, Wood Super- 
matic 2254”, 


Sta-Hi Multi-Plex Router, 
Miscellaneous routers, formers, and 
mat -rollers. All equipment in excel- 
lent condition. Can be seen in daily 
operation. $75,000. Contact: 


Jerry Prescott 
St. Petersburg Times 
PO) Box 1121 
St. Petersburg, Florida 33731 
(813) 894-1111 


WANTED TO BUY 


1 OR 2 UNIT GOSS COMMUNITY 
press with folder, Prefer serial num- 
ber between 300 and 400. Call (401) 
724-0200. 


GOSS COMMUNITY PRESS UNITS, 1 
TO 4. CONTACT MR. MEREDITH, 
(215) 536-6820. 


TWO 6 or 4 POSITION rollstands for 
86” web. Tenakill Associates Inc., 135 
Lawrence St., Hackensack, N.J. 07602. 
(201) 487-7717. 


NEWSPAPER SERVICES 
CIRCULATION PROMOTION 


NEED MORE HOME 
DELIVERY? 


If so, consider a change of pace from 
routine promotions! Want fast and 
sustaining results? Our organization 
ean do it for you. Thanks to a care- 
fully planned and soundly executed 
telephone solicitation program. We 
give you that increase, at a most rea- 
sonable cost per subscription. This is 


because our’ telephone solicitation 
methods are thorough and _ skilled. 
Backed by years of active experience 


in this specialized field for both daily 
or weekly newspapers. Call or write 


for further information 


ROBERT NELSON CAMPAIGNS 
361 Meadowbrook Drive 
Huntingdon Valley, Penna. 19006 
(215) WI 17-5215 


PRESS ENGINEERS 


INSTALLATIONS & MOVING 


Special equipment, designed or built. 
Equipment available for sale. 


Paul F. Bird 
P.O. Box 1027 
Sanford, Fla. 32771 
(305) 668-5034 


Newspaper Press Installations 
MOVING—REPAIRING--TRUCKING 
Expert Service—World Wide 
SKIDMORE AND MASON, INC. 
1 Sherman Avenue 
Jersey City, N.J.—07307 
(201) 659-6888 


Help 
Wanted... 


ACADEMIC 


EXPERIENCED NEWSMEN interested 
in special graduate fellowship. Write: 
Mental Health Mass Communications 


Program, Kansas State University, 
Manhattan, Kans. 66506. 
ADMINISTRATIVE 


- MANAGER for small weekly. Absentee 


owner. Chance to buy in. C. H. Grose, 
General Newspapers, Ballston Spa, 


PUBLISHER — Strong on sales for 
8,500 circulation weekly at Two Har- 
bors, Minnesota. Good ad market from 
Duluth, fishing, hunting. Salary, bonus 
and expenses. Write Box 98, Skyline 
Village, Bemidji, Minn. 56601. 
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HELP WANTED 
ADMINISTRATIVE 


COMPUTER SYSTEMS DEPART- 
MENT MANAGER. For large metro 
daliy. Work experience as department 
head or assistant department head of 
similar operation in or out of news- 
paper industry a _ necessity. Self- 
starters with ability to communicate 
and college degree should apply. 
$30,000 salary plus growth potential. 
Send resume to Box |820, Editor & 
Publisher. 


GENERAL MANAGER wanted for 
university daily newspaper with 41,- 
000 circulation. Must be experienced 
and have detailed knowledge of both 
editorial and advertising phases of the 
newspaper. Must be an excellent ad- 
ministrator, able to work with students 
and professional staff. Excellent op- 
portunity for a No. 1 person. Salary 
commensurate with ability. No phone 
inquiries. Write all in letter to Mich- 
igan State News, c/o Victor G. Span- 
iolo, President, Board of Directors, 
845 Student Services Bldg., Michigan 
wists University, East Lansing, Mich. 


CIRCULATION 


AREA MANAGER — 6-day morning, 
Zone 2, city territory experience. Take- 
charge person for new expanded area 
in virgin territory. Must be sales 
minded. Send complete resume of your 
actual record of what you have done 
and salary requirements to Box 844, 
Editor & Publisher. 


EXCELLENT OPPORTUNITY exists 
for Circulation Director with a fast 
growing, aggressive, 30,000 daily in 
Zone 5. Must have experience and be 
a self starter. Salary plus bonus pro- 
gram. Send resume to Box 812, Edi- 
tor & Publisher. 


CLASSIFIED ADVERTISING 


CLASSIFIED MANAGER 


Rapidly expanding Southern California 
5-afternoon daily needs aggressive 
classified manager to build staff, line- 
age and profits. Recent acquisitions of 
weeklies and shopper presents ter- 
rific opportunity for record breaking 
gains. Send full resume and earning 
records to Box 848, Editor & Publisher. 


ADMINISTRATIVE 


when you need help 
hiring a superior executive 
call Ron Curtis & Co. 
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HELP WANTED 
DISPLAY ADVERTISING 


CHICAGO AREA DAILY seeks bright 
aggressive Advertising Director. Can- 
didates should have at least 2 years 
sales or sales management experience. 
$20,000 plus bonus. Send resume te 
Box 815, Editor & Publisher. 


MIDWEST DAILY with 380,000 circu- 
lation needs Assistant Advertising Di- 
rector. Our Advertising Director will 
be moving to General Manager’s po- 
sition with one of our papers in the 
next year. We need an enthusiastic 
replacement who can learn the job in 
short order. We want someone who is 
hungry with less than 5 years sales 
experience. $18,000 plus to start. Ad- 
vertising Director job pays $24,000 
plus. Send resume to Box 808, Editor 
& Publisher. 


ADVERTISING SALESMAN with 
ability to write some news, Experience 
on free circulation helpful. Should 
reach 5 figure salary in 6 months. Job 
open now. Send references to Box 740, 
Editor & Publisher. 


GROWTH OPPORTUNITY for ex- 
perienced display salesman with 6-day 
daily in beautiful Southwestern city. 
Salary, commission, car allowance, 
fringes. Send references, samples, 
photo. Box 821, Editor & Publisher. 


An Expanding Dynamic 


DENVER, COLORADO 


suburban weekly newspaper group 
seeks knowledgeable space salesmen 
with minimum of three years experi- 
ence for permanent positions with a 
future. This is an open invitation to 
all who qualify to contact us now 
should you be planning a vacation trip 
in this area. Let us know your plans 
by writing Jack Collier, Community 
Publications Company, 8885 W. 14th 
Avenue, Lakewood, Colorado 80215. 


WE WILL PAY TOP DOLLAR for 
the best person in the country to di- 
rect a retail ad staff of 19 on a 70,000 
circulation morning newspaper in the 
Midwest. Most modern cold type, off- 
set plant in U.S. Must be strong per- 
sonally in sales, administration and 
retail advertising promotion. Personal 
interview a must. Send personal data 
and track record to Box 1770, Editor 
& Publisher. 


ADMINISTRATIVE 


e GENERAL MANAGEMENT & BUSINESS 


* ADVERTISING 
* MECHANICAL 
* CIRCULATION 


« NEWS & EDITORIAL 


Ron Curtis & Company 312-693-6171 


O’Hare Plaza, 5725 East River Road, Chicago, Illinois 60631 ES bat ’ i x 


* 


NORTHERN ILLINOIS sub bur i 
newspaper group. seeks advert 
representative to make calls at ma 
retail chain store headquarters <M 
cover general advertising accounts 
Chicago area. Starting salary rang 
$14-15,000. Excellent fringes. Se 
complete resume, references. Box 8 
Editor & Publisher. 


"We're Putting It 
All Together" 


...and you could be a pay 
of it. 


Dynamic growth creates immedi 
opening for ambitious retail adv 
tising salesman who knows what | 
“stretch run’ on a fast track is 
about. 


Must be capable of earning five-fi 
income with one of America’s fines 
day metropolitan newspapers. 


You’ll be challenged and rewarded; 
opportunity for additional responsil 
ities and growth is excellent. 


Send comprehensive resume to Jo 
W. Roell, Retail Advertising Manag 
The Tampa Tribune and Times, P. 
Box 191, Tampa, Florida 33601. 


DISPLAY SALESMAN for fast gre 
ing Southern California daily. "ide 
location for secure future with 
vancement. Excellent salary and co 
mission plus car allowance and fring 
Send resume to Ad Manager, Da 
News, Camarillo, Calif. 93010. 


AD-BUSINESS MANAGER — Opp 
tunity in small chain for qualifi 
advertising salesman to step up 


salary, responsibility. Prize winni 
growing daily, 5,000 circulation, | 
expanding cultural area. Superv} 


young, dedicated staff. Person we &8€ 
must be a self starter, well organiz 
professional and prepared to play 
important role in Auburn, Ind., @ 
home of classic automobiles. Con : 
Jim Kroemer, Editor and Gene 
Manager, The Evening Star, Aubw 
Ind. 46706. ; 


ADMINISTRATIVE 


’ YORK daily and Sun- 


han who’s decided that he wants 
‘successful. If you have a few 
experience, can sell ideas and 
you'd like to be a manager some 
you might want to join our team 
re part of a highly regarded mul- 
ke newspaper group. The salary is 
the benefits and living condi- 
are excellent and the chance to 
a bright future for yourself is 
Write in complete confidence to 
831, Editor & Publisher. 


ESSIVE AD DIRECTOR for fi- 
ally solid suburban group (dailies, 
jes) in fastest growing area of 
. 6-man ad staff presently. Start 
$14,700 guarantee. Qualified ap- 
kts interested in permanent po- 
only please. Write confidentially 
dee P.O. Box 34195, Dallas, 


AD MANAGER 


ted for excellent 18,000 Midwest 
+ daily. A real opportunity for a 
on now on a smaller paper, or 
man in a larger paper. 
od fringe program, plus oppor- 
ty for further advancement. 
alary plus incentive. Must be able 
handle penalag and promotion, 
charge of retail depart- 
person with Midwest 


rite full details to Box 777, Edi- 
Publisher. All letters will be 
confidential. State availability 
interview at our expense. 


ERTISING SALESMEN, retail and 
ified, for daily newspapers in 

s 5, 7 and 8. Send complete type 
en resume, references to Inland 
Press Assn., 100 West Monroe, 
ago, Ill. 60603. 


STANDING RETAIL AD MAN- 
R for major metropolitan daily, 
_5. Top pay, fringes, bright future 
snergetic leader who can innovate, 
ate and motivate. Unique oppor- 
y for proper person. Write Box 
Editor & Publisher. 


WING TRI-WEEKLY with plans 
o daily needs experienced sales per- 
with desire to advance. Send re- 
», salary requirements to: Adver- 
g Director, The Gaffney Ledger. 

Box 670, Gaffney, S.C. 29340. 
eplies confidential. 


EDITORIAL 


RE LOOKING for the best feature 
ers in America. Top craftsmen 
can touch the reader’s_ soul. 
ers who can evoke emotions. . - 
2 people to smile and cry. You'll 
> at around $20,000 on this tough, 
anding job. Send brief resume and 
sles of your best work. Don’t 
e. A try-out will be required. 

Langley, Assistant <ditor, 
ONAL ENQUIRER, 600 South 
Coast Avenue, Lantana, Florida 


ed to write and edit a national 
-winning farm publication, plus 
le other challenging ag communi- 
ons and marketing tasks. If you 
2 a practical knowledge of farming 
farm people, a commitment to ag- 
Iture and a proven track record 
writing good ag copy, send resume 
samples to Ed Jackson, Creative 
imunications Division, The Webb 
ypany, 1999 Shepard Rd., St. Paul, 
me 55116... | 


ISS-AMERICAN newspaper weekly, 
lish-German, edit and manage paper, 


paeribic, German knowledge de- 
not necessary. Box 895, Editor 


é = “rk ri * ae I 
eeds a creative, aggressive retail | 


9ERIENCED AG JOURNALIST 


WORKING CITY EDITOR—Opportu- 
nity in small chain for qualified re- 
porter to step up in salary, respon- 


sibility. Prize winning growing daily, 


6,000 circulation, in expanding cul- 
tural area. Cover police, city hall, 
some camera, some features. Dedicated 
staff of 4+. Person we seek must be 
a self starter, well organized profes- 
sional and prepared to play an im- 
portant role in the community. Write 
fully in first letter to Mrs. L. Joyce 
Smith, Managing Editor, News-Sun, 
Kendallville, Ind. 46755. 


SMALL AREA 1 DAILY needs edi- 
torial, feature writer who can do it 
all when needed. Independent, liberal, 
strong on local issues. Full particu- 
lars to Box 784, Editor & Publisher. 


COPY EDITOR 


Do you have 1 or more years of copy 
desk experience? Are you able to edit 
copy sharply, write accurate and lively 
heads and layout pages? 


If you answered “‘yes’’ to those ques- 
tions, we have an opportunity for you 
on our 19,000 circulation, 6-afternoon 
offset paper. We are located in a 
friendly city of 35,000 in a rapidly 
growing area. 


Salary commensurate with your ability, 
plus excellent company paid benefits. 


If you’d like to come and grow with 
one of the Southeast’s most progres- 
sive newspapers, please contact Jack 
Hildebrand, Evening Herald, P.O. Box 
11707, Rock Hill, S.C. 29780. Phone 
(808) 327-7161. 


SPORTS EDITOR—Medium PM Zone 
5 daily. Excellent situation with ad- 
vancement potential for person with 
leadership and flair for words and lay- 
out. Box 873, Editor & Publisher. 


COUNTY SEAT weekly in rural Mid- 
west seeks literate individual capa- 
ble of directing entire news operation 
— and doing most of the responsible 
work. Present capable reporter-photog- 
rapher will remain. Proud paper, seeks 
always to do good news job, stresses 
accuracy. Absentee but frequently-on- 
hand publisher, No ad _ sales, little 
photography, no darkroom work, no 
paste-up (we're letterpress in our own, 
capably staffed shop)—but on Wednes- 
days all hands work on that week’s 
paper. This is a job for someone who 
likes to keep busy and do more than 
a ho-hum job. Age and gender im- 
material, but applicant should want to 
live in a small town. Major metro- 
politan area two hours away; Big 10 
university even closer, Write Box 810, 
Editor and Publisher. 


TOP-NOTCH COPY EDITOR needed 
by newspaper group of semi-weekly 
and weeklies. Salary commensurate 
with ability. Send resume. H & S Pub- 
lishing Co., P.O. Box 400, Tullahoma, 
Tenn, 37388. 


FOOD EDITOR/WRITER 


A leading Zone 5 metropolitan daily- 
Sunday seeks food editor or writer. 
Desire experienced person preferably 
with degree in home economics-journal- 
ism with orientation toward foods. 
Write Box 727, Editor & Publisher. 


STRONG ON LAYOUT? Public Rela- 


tions and Publications Department of- 


one of the nation’s largest labor unions 
seeks experienced, qualified man or 
woman to handle layouts of newspaper, 
magazine pages and brochures in ad- 
dition to writing assignments. Labor 
background helpful but not a must. 
Top pay and benefits; union shop. 
Zone 5. Send resume to Box_ 850, 
Editor & Publisher. An Equal Oppor- 
tunity Employer. 


MANAGING EDITOR to supervise and 
train staff, put out 6,000 5-day PM 
paper full of local news and help fast- 
growing newspaper grow even faster. 
Must be aggressive, hard-working. 
Write fully to David Frazer, Statesboro 
Herald, Statesboro, Ga. 30458. 


FIRST NEWSPAPER in America’s 
oldest city seeks an energetic reporter 
with some daily or weekly experience, 
one who can write with brevity, clarity 
in hard news for our 8,000 PM, and 
produce features with a twist for our 
weekend magazine. Excellent fringe 
benefit package includes medical, pen- 
sion, vacation, holidays, overtime be- 
yond 40 hours, car allowance. Patrick 
Lynn, Managing Editor, The Record, 
P.O. Box 1630, St. Augustine, Florida 
32084. (904) 829-6562. 


SUBURBAN 
WEEKLY 
PUBLISHER 


One of the U.S.’s largest and most 
respected newspaper groups is expand- 
ing in the suburban weekly field. 


We are seeking top manager-editors 
who know both the business and edi- 
torial sides of suburban newspapering. 


In addition, they must have the ability 
and aptitude to exert responsible lead- 
ership of the staff and in the com- 
munity. 

Liberal salary, other benefits. 


Send resume to Box 887, Editor & 
Publisher. 


THOUGHTFUL EDITOR - WRITER, 
economics and government fiscal af- 
fairs background, some radio-TV help- 
ful, for national non-profit research 
organization. Good pay and_ benefits. 
Zone 2. Box 893, Editor & Publisher. 


REPORTERS, DESKMEN for daily 
newspapers in E&P Zones 5, 7 and 8. 
Experienced or qualified beginners. 
Send complete typewritten resume, ref- 
erences to Inland Daily Press Assn., 
100 West Monroe, Chicago, Ill. 60603. 


UNIQUE COPY READING 
OPPORTUNITY 


Our editorial editor needs a crea- 
tive copy reader to help handle 
the editing of editorials, in-depth 
features, legislative reporting and 
special interpretive news projects 
done by staff or 5 editorial writers. 
There is some work with syndi- 
cated copy as well. 

The staff of editorial writers serves 
6 down-state Illinois dailies with 
a combined circulation of 175,000. 


Salary and benefits excellent. Send 
resume listing qualifications and 
salary desired to George B. Irish, 
Lindsay-Schaub Newspapers, P.O. 
Box 789, Decatur, Ill. 62525. 


KEY REPORTING AND EDITING 
spots on Tennessee’s fastest growing 
paper available in June. Prefer a 
couple of years experience but the ex- 
ceptional J-grad might qualify. We're 
adding manpower in _news-investiga- 
tive field, sports and layout. Show us 
what you’ve done and what you want 
to do. Consistent prize winner, 37,000 
daily in lake and mountain region. 
Write W. N. Roesgen, Editor, Kings- 
port (Tenn.) Times-News. 


COPY EDITOR 


Desk job avaiable immediately in the 
Midwest on one of the country’s out- 
standing morning metropolitan news- 


papers. Experience in editing and 
headwriting essential. Journalism 
graduate with a minimum of two 


years experience preferred. Excellent 
salary and generous employee benefits. 
Write Box 800, Editor & Publisher. 


AGGRESSIVE ZONE 5 20M daily seeks 
a police reporter who knows how to go 
beyond the blotter. We're in a high 
erime area near a big city and we re- 
port crimes and accidents, but we want 
to do a lot more too. If you think you 
can humanize 3 local Police Depart- 
ments and examine the _ challenges 
facing law enforcement officials, send 
resume and clips to Box 864, Editor & 
Publisher. 


“EDITORIAL 


INVESTIGATIVE REPORTER | 
60,000 PM daily, experienced, th 
ough, hard working. Area 2. Box 891. — 
Editor & Publisher. » tee 


17,000 CIRCULATION DAILY in Zone 
38 has opening for Sunday editor. 
Salary negotiable. Full resume _ re-— 


quested. Box 859, Editor & Publisher. — 


FREELANCE 


WE’RE LOOKING for No-Fault In- 
surance items from freelancers any- 
where in the U.S. Write National 
Features Syndicate Inc., 1052 National 
Press Bldg.,. Washington, D.C. 20004. 
Ph: Fred Rosenblatt, (202) 893-1200. 


WE NEED GOOD PHOTOS 


Major manufacturer of aircraft in 
world-wide use is always in market 
for top quality black and white and 
color photos of its products in various 
applications. Also updating our list of 
writer/photographers in all geographi- 
cal areas for possible assignments. For 
details, samples of what we want, 
write to: Box 863, Editor & Publisher. 


WRITERS—I am _ seeking freelance 
articles about 2,000 words with photos 
or art, about travel, the oil field, the 
Old West, or about any other topic. 
We pay up to 10¢ a word depending on 
quality. Kit van Cleave, P.O. Box 
1675, Houston, Texas 77001. 


LAYOUT /PASTE-UP 


SeSeSEEOEESSS SC OEeSarTr’vm\--'ewrrwr" 


PRODUCTION LAYOUT ARTIST, ex- 
perienced in producing camera-ready 
advertising layouts in volume with 
cold type and repro mat services. Fine 
working conditions and benefits. Call 
Mr. Signer, (813) 688-8508 or write 
eee S. Florida Ave., Lakeland, Fla. 
33803. 


SeeEEEEESSO OeaesPs>—oeo> eure 


MARKETING 


Sapa erEEESEEOESSO GO PS Orr—e_o_oom™" 


LEADING MANUFACTURER of com- 
puter based photo-typesetting equip- 
ment is expanding its marketing or- 
ganization nationally. Positions avail- 
able for aggressive individuals with 
graphic arts and EDP systems experi- 
ence. Send resume to Autologic Inc., 
9119 DeSoto Ave., Chatsworth Calif. 
91311. 


PRESSROOM 


Se EEE A Oeea‘—~_ca3<aerererv 


WEB OFFSET PRESS INSTALLER— 
Experienced in press repairs, operation 
and field installation. Must be willing 
to travel and relocate in Kansas City 
area, Good salary and fringe benefits. 
Send complete resume including work 
experience and _ references. INLAND 
NEWSPAPER MACHINERY CORP., 
ee Cherry Street, Kansas City, Mo. 
64108. 


URBANITE PRESSMAN, AT LEAST 
2 YEARS EXPERIENCE. CALL (303) 
892-5551, EXT. 60. 


PRESSMAN-STEREOTY PER 


Permanent position for experienced 
person. Good scale and fringe benefits. 
Call collect (217) 352-5252 or write 
Steve Farruggia, Pressroom Foreman, 
The News Gazette, 48 Main St., Cham- 
paign, Ill, 61820. 


WANTED — Combination man for 8 
unit Goss Headliner. Air conditioned 
plant, good fringes and scale. Send 
resume to Joe Muldowney, Press Fore- 
man, The News-Sun, 100 Madison St., 
Waukegan, Ill. 60085. (312) 689-7000. 


PRODUCTION 


Oe SO es 
COMPOSING ROOM SUPERINTEND- 
ENT for California paper. Must be 
skilled personnel manager, know com- 
puters, cold tvpe and photocomposing 
equipment. Medium _ size _ operation 
ealls for manager with 10 to 15 years 
experience. New plant, excellent op- 
portunity. Can interview at New Or- 
leans ANPA mechanical conference. 
Rush resume detailing experience and 
training in confidence to Box 894, 
Editor & Publisher. 
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HELP WANTED 
PRODUCTION 


PRODUCTION ENGINEER 


A Zone 5 daily with a circulation of 
about 40,000 has a unique opportunity 
for a production engineer. Let us hear 
from you in confidence. Box 834, 
Editor & Publisher 


PHOTOTYPESETTING MANAGER 
capable of markup, layout, production. 
Zone 2 location. Knowledge of com- 
puter helpful. State experience, refer- 
ences, salary requirments. Replies con- 
fidential. Box 767, Editor & Publisher. 


WANTED 


PHOTON TECHNICIAN 


Experience with 561 and Pace- 
setters necessary. Good working 


conditions — pay commensurate 
with ability. Excellent fringe ben- 
efits. Contact R. R. Norris 
- Lubbock Avalanche-Journal, 
Lubbock, Texas, Area Code 806- 
763-4343. - 


IMMEDIATE OPENING for person 
capable of management-production of. 
newspaper and commercial operation. 
Must be experienced in managing 
others as well as possess knowledge of 
markup and. advise pasteup, camera 
and typesetting departments. Excellent 
location, good pay, fringe benefits. Call 
Steve Small, (913) 381-1010. 


PUBLIC RELATIONS 


WRITER 
AAA MOTOR CLUB 


2-3 years with a city or town paper, 
house organ, re-write or other solid 
editorial combination for monthly tab- 
loid dealing with transportation, leg- 
islative, travel, etc., as well as other 
PR media. Opportunity for organized, 
energetic individual wanting stimula- 
tion, security and advancement to 
_ learn and grow in congenial career 
position. New York City. Please mail 
full resume, salary requirements, Box 
789, Editor & Publisher. 


SALES REPRESENTATIVES 


HELP WANTED 
PUBLIC RELATIONS 


WRITER 


(dependent on qualifications) 
Salary: $9,520 to $13,996 


The National Cancer Institute, office 
of Public Affairs, is looking for a 
writer with meaningful writing and 
reporting experience with a major 
newspaper and a thorough background 
in the medical sciences to write re- 
ports, pamphlets, news releases, arti- 
cles and news stories on activities in 
cancer research and to develop a var- 
iety of special communications proj- 
ects. Must be able to write in terms 
laymen understand. 


Send resume to the National Cancer 
Institute, Personnel Office, Bldg. 31, 
Room 3A-38, Bethesda, Md. 20014. 


An Equal Opportunity Employer, M/F 


TALENTED WRITER’ with news 
media background needed by large 
Upstate New York manufacturer for 
solid spot on News Bureau. Technical 
experience helpful but not essential; 
applicant must be willing and able to 
learn. Job involves press relations, 
development of publicity programs an 
dissemination of news. Equal oppor- 
tunity employer. Send resume, writing 
samples to Box 826, Editor & Publisher. 


PHRASEMAKER 


Florida corporation with $350 million 
in assets needs a writer who can build 
sentences the way we build planned 
communities. Journalism grad _ with 
minimum 2 years experience under 
deadline pressure needed to fill key 
post. Ample opportunity for profes- 
sional growth with NYSE listed top 
quality company. Send only your best 
copy samples, a precise resume and 
salary history to: Personnel Director, 
P.O. Box 369, Miami, Fla. 33145, 


SALES REPRESENTATIVES 


REGIONAL 
SALES REPRESENTATIVE 


Major newspaper feature syndicate and 
supplier of exclusive reader  publica- 
tions and other creative newspaper 
services has fine career opportunity 
for aggressive sales-minded person, free 
to travel a limited territory. Editorial, 
advertising or selling experience de- 
sirable. Salary, commission, plus travel 
expenses in company-furnished car. 
Training program tailored to personal 
needs. Send resume and references to 
Box 888, Editor & Publisher. 


SALES REPRESENTATIVES 
COMPOSITION PRODUCTS 
EASTERN REGION = 


MDG Graphic Systems, a major division of Rockwell 


International, 


seeks sales representatives for its new 


Information Products Division. The Information Prod- 
ucts Division designs, manufactures and markets mini- 
computer based composition systems for the expand- 
ing newspaper industry. We seek management-oriented 
individuals to market and sell in the East. 3 to 5 
years related experience required. A college degree 
and knowledge of graphic arts industry a definite plus. 


Excellent starting salary, above average benefits and 
opportunity for professional growth. 


For immediate consideration forward letter or res- 
ume, including salary history to: 
Director of Marketing 
Information Products Division 
Rockwell International 


2735 Curtiss Street 
Downers Grove, Illinois 60515 


MGD Graphic Systems Division 
Rockwell International 


ACADEMIC 


ADVERTISING/BRO'ADCASTING pro 
with & years experience and journalism 
Masters seeks teaching. Bob Junas, 
936 Peace, Hazleton, Pa. 18201. (717) 
454-1660. 


ADMINISTRATIVE 


SEVEN YEARS WALL STREET ex- 
perience, 20 years publisher-owner 
small daily and weeklies. Experience in 
mergers, pension plans, investments, 
publishing, editorial, personnel, com- 
munity service. Box 737, Editor & 
Publisher. y 


BUSINESS OR GENERAL MANAGER 
of medium sized daily. 14 years ex- 
perience business manager in _ all 
phases of small offset daily. Familiar 
with letterpress. Helped convert letter- 
press to cold type offset plant. Prefer 
Zones 8 or 9, will consider others. 
Resume, references. Available on short 
notice. Box 839, Editor & Publisher. 


YOUNG SEASONED General Manager 
with 10 years small offset daily and 
group suburban wéekly' experience 
seeks challenge with newspaper or- 
ganization active in suburban expan- 
sion. Heavy advertising, production, 
promotion, voluntary pay background. 
Box 818, Editor & Publisher. 


AD MANAGER—AIll departments, all 
size competitive papers. Young, ag- 
gressive, successful. Resume. Box 791, 
Editor & Publisher. 


PUBLISHER OR MANAGEMENT po- 
sition. 15 years in all phases of news- 
papering. Proven company builder, de- 
veloper of new ideas and markets, 
cost-cutter. Strong in sales, advertis- 
ing, circulation, composing and presses. 
ompany man, 34, at the top where I 
am. Box 765, Editor & Publisher. 


VETERAN NEWSPAPER MAN with 
$20,000 cash would like to purchase 
or buy in daily or weekly in Zone 8-9 


or 7. Business, advertising and pro- 
duction oriented. Box 842, Editor & 
Publisher. 


GENERAL MANAGER, Advertising 
Director — 27 years employed by single 
group of newspapers and progressed 
through all phases of advertising, busi- 
ness, administration — up to and in- 
cluding General Manager. Anxious to 
locate with independent, locally owned, 
medium sized newspaper Zone 5. Box 
869, Editor & Publisher. 


CIRCULATION 


26 YEARS EXPERIENCE — 45 Years 
Old. Top circulation expert now avail- 
able. No metros. Complete range of 
successful experience. MANAGEMENT! 
MOTIVATION! PROFITS! Look at a 
proven performer. Write Box 8837, 
Editor & Publisher. 


CIRCULATION MANAGER—Experi- 
enced in all phases of circulation. In- 
crease and revenue producer. Talent 
for organization, training and promo- 
tion. Box 793, Editor & Publisher. 


PRESENTLY EMPLOYED Circulation 
Manager with ABC daily and Sunday 
desires to relocate. 20 years experience 
with 2 newspapers. BS degree, excel 
in promotion and collection. Request 
resume. Box 773, Editor & Publisher. 


—_——— le eee ee aoe eee 
CLASSIFIED ADVERTISING 


WANT TO GREATLY INCREASE your 
classified volume? 12 years classified 
management, 8 years retail and pro- 
motion manager, 15-250,000, offset and 
letterpress. Strong on co-op, credit and 
phone sales. Seek management position 
Areas 8, 7, 6, 5. Box 874, Editor & 
Publisher. 


EDITOR & PUBLISHER for May 19 


CLASSIFIED cue 


CLASSIFIED MANAGER — 16 ; 
experience. Excellent references, 
cation and work record. Seek positi 
Zone 5 on 40,000+ paper. Write B 
857, Editor & Publisher. 


BERS | 


+9 
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DISPLAY ADVERTISING ; 


20-YEAR VETERAN seeks advert 
management relocation in West. E 
cellent record. 46, married, dependab 

Box 860, Editor & Publisher. 


DIRECTOR/MANAGER OR 
NATIONAL COOP AD DIRECTOR 


Experience, 20 years retail sales 
promotion with Midwest daily 
Sunday 400,000 circulation, - 
working with National Coop P 
Age 43. Box 796, Editor & Publish . 


| 
RETAIL ADVERTISING , 
“| 


GIRL FRIDAY, VASSAR ’73, ACOU 
RATE TYPIST. BOX 872, EDITOR 
PUBLISHER. 


ADVERTISING MANAGER, ~ exper 
enced small dalies, weeklies, matw 
promotion minded. (314) 646- 
Write Box 188, Bland, Mo. 65014. 


EDITORIAL 


PROFESSIONAL NEWSMAN doin 
weekly ‘‘one-man show” seeks straig 
editorial job in Zone 5. Married, 2 
degree. P.O. Box 389, Havana, FI 
32333. Or call (904) 539- 6596. 


SARAH LAWRENCE STUDENT nee¢ 
her first job in a newspaper or mag 
zine on_a part-time 3-4 days per W 
basis. Excellent writer, typist, conse 
entious. Zone 2. P.O. Box 485, F.Ds 
Station, New York, N.Y. 10022. 


BA JOURNALISM, June ’738. r 
experience on New York City dail 
Sports or general reporting, any Zon 
Available July. Box 819, Editor 


Publisher. 

MANAGING EDITOR for small } 
medium daily. Experienced in _ bol 
metropolitan and = smaller paper 
Ohioan, 45, now in Florida, will 

locate. Chas. Stine, 7169 Blandifi 


Jacksonville, Fla. (904) 771-5371. | 


SPORTS EDITOR (writer-deskma ' . 
Now in 8th year with prize-winnit 
major daily. Go anywhere for I 
opportunity. Top references. Box | 


Editor & Publisher. 

j 
RADCLIFFE ’72 seeks first reportip 
job — government major — phot 
rapher for college paper e 
Zone 1 but will go anywhere. 
824, Editor & Publisher. 


READY-MADE NEWSPAPER STA 
young but with aggregate 50 years | 
perience, seeks opportunity to proc 
existing or new publication. Turn! 
venture offers Managing Editor, spol 
editor, photographer and contributi 
editor experienced in all phases 
newsgathering and production. Ad 
tising personnel also possibility. 7 Av 
able immediately. Price nea 

Now located in Zone 1. Call (61 
877-6792 or write Box 817, Editor 
Publisher. 


NEWSMAN, 7 years all-around 

porter and copyreader 1 year, all 
the same mighty middleweight in st 
capital city. Want a crack at the | 
time. Lucid, fast, accurate, Box 7 
Editor & Publisher. ; 


YOUNG employed reporter, bro 
background, ambition and BA 
position on medium or large daily 
outdoor or enyonmeny writer. 
Tie Ste. O tiors ‘811, Editor 
Publisher. 


CAN YOU 


COUNT ON 
COTTON? 


You bet you can. 

Why? Because cotton 
ranks highest of all fibers 
when 56 qualities consum- 
ers desire are considered 
together. 

Cotton is the country’s 
Number One textile fiber, 
accounting for 35% of the 
market. It supplies 45% of 
the apparel market, 32% of 
the home furnishings mar- 
ket, and 26% of the indus- 
trial fabric market. 


Goes into useful things 
like clothing of every de- 
scription, sheets, towels, 
golf bags, sneakers, boat 
covers, and thousands 
more. 

That’s why it is essential 
for cotton to continue as a 
strong, viable industry. 

What if the cotton industry 
disappeared? 

Consumers, of course, 
would be deprived of cot- 
ton’s comfort and versatility. 


WHEN IT COMES TO THE ECONOMY, COTTON COUNTS. 


Also, you’d have a vacant 
field that would cover an 
area equivalent to every 
square inch of Maryland, 
Delaware, Connecticut, and 
Rhode Island. And incomes 
for 5.2 million people dras- 
tically reduced. Plus smaller 
paychecks supporting an- 
other 12 million people. 
We all need cotton. 


Want to. know more? 

Write for 

Cotton Today—Measurements 
of an Essential Industry. 
NATIONAL 

COTTON COUNCIL 

OF AMERICA 

Department PA 

Box 12285 

Memphis, Tenn. 38112 


NEWSPAPER IN THE CLASSROOM PROGRAM 


Creating Tomorrow’ Leaders. 
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“Our problems are many and the 
newspaper is invaluable in keeping every 
citizen informed. 1 sincerely think that 

the newspaper is a valuable resource that 
should be used in every classroom.” 

Brent Earwood, left, 

Coleman High School, Memphis 
NIC essay contest winner 


Four years ago The Commercial Appeal joined 
hundreds of Mid-South educators in the Newspaper 
in the Classroom Program. It was the beginning of an 
exciting adventure in learning for the more than 
517,000 students, in some 450 schools, with 3,675 
teachers, in Arkansas, Missouri, Mississippi and 
West Tennessee. 

During those four years, NIC students have shown 
a viable interest in wanting to learn and have made 
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“Newspapers represent the development of 
man’s desire to communicate. I have come to 
appreciate the role of the newspaper in my 
present education, and continuing education 
once I leave school.” 
James Goines, 
Douglass High School, Memphis 
NIC essay contest winner 


substantial improvements in their reading compre- 
hension and fields of knowledge. The continued 
growth of this program shows the entire Mid-South 
has an interest in this innovative and relevant 
teaching method. a 

The Newspaper in the Classroom Program helps the 
student realize the importance of being well informed. 
And the informed NIC student of today will be the 


leader of tomorrow. 
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